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Automatic Linker, Inc. 

125 West 45th Street, 

New York City. 

Dear Sirs: Mr. Henry Cohn 


We are glad to advise you that we have 
complcted our tests on the Linkers and that we have 


decided to keep your linker, 


With kindest regards, remain 
Vice President 


Yours 


AUTOMATIC LINKER hi. 
125 West 45 St.. New YorR,N.Y. 


PHONE: BRYANT*9-9048 /L2N\ FACTORY! NEWARK, N.S. 
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Uniform fat cubes add to the tastiness 
and appearance of sausage specialties 

















A Great 
—™ Time and 
" | eS 
b e Labor 
: Saver! 
A few types of sausage specialties made with the use of a 
“BUFFALO” Fat Cutter 














SE a “BUFFALO” Fat Cutter 

to cut up cubes of pork fat, 
cooked tongue and cooked meats 
for making blood sausage, head 
cheese, mortadella, bologna and 


other sausage specialties. 


This machine does as much work 
as 5 men can. do by hand. Re- 


duces overhead and production =| capacrry: 400 Ibs. per hour 














costs. 


Knife heads furnished with cutter to turn out 1-4 inch cubes. 
Extra knife heads furnished to cut cubes 3-8 and 1-2 inches. 


Write for full information and price 


Th F 
new BUFFALO” cuter 


JOHN E. SMITH’S SONS CO., Buffalo, N. Y., U. S. A. 


BRANCHES: Chicago, Ill. London, Eng. Melbourne, Australia 
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Joseph P. Murphy 


That well-known word of advice of 
good old Horace Greeley to young 
men was familiar to young Joe 
Murphy in 1895. But he didn’t need 
to take it, for he was already West— 
in Omaha, roosting at a bill clerk’s 
desk at the Cudahy Packing Com- 
pany’s offices. 

They make good packinghouse ex- 
ecutives in Omaha, as well as Kansas 
City (see H. P. S. News of Aug. 22). 
So Joe was soon promoted to Chicago 
as stock clerk in the Cudahy North 
Side branch. When the Sioux City 
plant was opened he was put in 
charge of the car route sales depart- 
ment there. Then the Kansas City 
plant was started, and Murphy went 
there in charge of provision sales in 
the Southwest territory. In 1903 he 
went back to Omaha headquarters to 
the provision department. 

But Omaha wasn’t far enough 
West. So in 1905 he left the Cudahy 
Packing Company to join with 
W. N. W. Blayney in the purchase 
of the Coffin Packing & Provision 
Co. at Denver. This was a small 
slaughtering plant, but by 1922 it had 
been built into a real packinghouse, 


and the name was changed to the 
Blayney-Murphy Company. 

In 1924 was completed the new 
plant, the last word in modern pack- 
inghouse layout, construction and 
equipment—Joe Murphy’s dream real- 
ized. This ex-bill clerk had made 
himself an operating specialist, and 
some of the best money-savers in the 
new plant were his own ideas, worked 
out with engineering aid. But mer- 
chandising was not overlooked, and 
today the company’s products are 
known clear to the Pacific coast and 
on to Hawaii both for their quality 
and their infinite variety. 


Decker Dealers Offer Menus 


to Housewives 


On the theory that housewives will 
appreciate help in finding “something 
different” to serve at meals, Jacob E. 
Decker & Sons of Mason City, Iowa, 
will furnish them with “Decker’s 
Daily Menu Ideas” through dealers. 

Although proposed primarily to in- 
crease sales of Decker pork products, 
the plan is unselfish enough to in- 
clude menu suggestions for beef and 
meat substitutes as well. The weekl 
folders, containing a menu for pow | 
day of the week, also suggest ideas 
for parties, picnics, school lunches 
and other special occasions. 

Distribution of the folders to the 
consumer is accomplished through 
dealers, who receive a new supply 
each week. .The method of getting 
the folders into the hands of the cus- 
tomers is left to the discretion of 
dealers. Posters are furnished with 
each new supply of folders. 

In connection with the plan, “Your 
Sales Builder” is being published, 
containing sales ideas, hints on han- 
dling customers, new merchandising 
practices and other practical ideas for 
dealers. 

Decker salesmen were equipped 
with elaborate portfolios to assist 
them in selling dealers. Among other 
features, each portfolio contains a 
chart to show the relation of “extra” 
sales to net profits. It points out 
that an increase of only 62/3 cents 
in the size of each sale more than 
doubles net. 

The plan was created by Byron 
Benson, advertising manager, and is 
under his direction. 





Meat Suffocates, 
Too, 


Miss Kropotkin! 


Writing in Liberty, Alex- 
andra Kropotkin, former 
Russian Princess and inti- 
mate friend of the old 
Czaristic court, says: 


“Have you noticed how fruit 
deteriorates after forty - eight 
hours in the ice box? Do you 
know what happens to it? It 
suffocates! 








“Yes, fruit kept in an airtight 
place will actually suffocate to 
death like human beings and 
animals. It will look all right 
outside, but the inside will be 
spoiled by brown patches of rot 
caused by lack of oxygen. 

“Fruit breathes in oxygen ex- 
actly as we do—though in very 
small quantities, of course. A 
thousand pounds of fruit re- 
quires about one cubic foot of 
oxygen per day. But it must 
have it. Otherwise it spoils.” 


Fresh meat, too, suffocates 
—unless it receives oxygen 
regularly. That is why 
more and more important 
packers are adopting H.P.S. 
Packers Oiled Manila. This 
sheet preserves the quality 
and freshness of meat by 
permitting it to breathe. 
Sogginess and lost color 
are avoided; meat reaches 
the market fresh and with- 
out sweat. 


Full sample sheets, for 
testing in your own labora- 
tories gladly furnished on 





| 


\ request. 


H. P. SMITH PAPER COMPANY 


H. P. S. Waxed and Oiled Packers Papers 


1130 WEST 37th STREET 


CHICAGO, ILL. 
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For more detailed information as to 
price, quality, delivery, etc., just drop us 
aline. Armour and Company, Industrial 
Soap Dept., 1355 West 31st Street, 
Chicago. 
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® Lighthouse Cleanser 


Mrmou 


The problem of keeping plant and office clean, in the 
packing industry, is a big one. 

Powerful dirt removers frequently are necessary. 
Quick, efficient, and economical results must be had. 

We use, and can recommend Armour’s Lighthouse 
Cleanser and Armour’s Lighthouse Washing Powder— 
excellent twin products. 

Use Lighthouse Cleanser for the heavy duty work, the 
cleaning of floors, especially tile floors, and lavatories. It is 
an abrasive cleanser. 

Use Lighthouse Washing Powder for the lighter work 
—the general scrubbing and cleaning, and the washing of 
woodwork. It is a soap product. 

Quality and price are an inducement in both these 
products. Four hundred Branch Houses insure speedy 
delivery. 
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Use These Twin Products for Keeping 
Plant and Office Clean— 


Armour’s 


LIGHTHOUSE 


Cleanser 


A combination of natural cleansing 
agents, refined and powdered. Con- 
tains no caustic. Will not hurt the 
hands. Packed in 25 lb. Pails, 12 
lb. Kegs, and 300 Ib. Bbis. 


Armour’s 


LIGHTHOUSE 
Washing Powder 


A general cleaning compound for 

cleaning floors, woodwork, windows, 

and for all other purposes. Packed 

in 25 lb. Pails, 125 1b. Kegs, and 
250 Ib. Bbls. 


LIGHTHOUSE 


Cleanser and Washing Powder 
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Packages with “Eye Appeal” Prove Big 
Sales Aid for Many Products 


There is plenty of proof of the 
value of the attractive package as 
a sales stimulant. 

Surveys show it wherever they 
are made. 

Whether carton or wrap, if it is 
attractive—if it has “eye appeal’ 
—it helps to sell the goods. 

Sales volume on such meats as 
hams, picnics and bacon has 
greatly increased since the packer 
began to wrap them. 

Bacon sales increased enor- 
mously when sliced bacon in car- 
tons and wrappings was _ intro- 
duced. 


Where Wrapping Means Saving 

Before packaging was tried 
bacon ends were a drug on the 
market. Both packer and retailer 
were on the search for means of 
disposing of these ends profitably. 
Then somebody invented the 
idea of wrapping these bacon ends 
and selling them as “bacon nug- 
gets.” Housewives were advised 
of many uses for these nuggets, 
and this soon became a standard 
cut of smoked meat. 

Butts also were something of a 
drug on the market. These, too, 
were packaged and sold as “bacon 
Squares,” “daisies,” etc. In each 
of these cases trade boomed and 
a great waste was saved. 


Maximum results are obtained 
by the use of an attractive pack- 
age, either carton, parchment or 
transparent wrapping. It is not 
enough to wrap the product. It 
must be wrapped attractively. It 
must have “eye appeal.” 


The results with bacon ends, 
butts and odd-sized pieces of 
bacon soon were extended to other 
products by smart merchandisers. 


Take picnics as an illustration: 


Multiplying Profits on Picnics 


One packer in the South had 
been selling possibly 50 lbs. of 
naked picnics a week. He tried 
wrapping them in Cellophane, 
with his trade-mark on the wrap- 
per, and in a few weeks his sales 
were averaging 1,000 lbs. a week 
instead of 50. 

Another packer up North was 
disposing of approximately 1,000 








BEST SELLER WHEN DOLLED UP. 


Picnics sold naked moved slowly. With 
shanks removed, in transparent wrapping 
with the packer’s brand in colors, they 
sold like “hot cakes” at 2c a pound more 
than their naked brethren. 

This Cellophane wrapping had the pack- 
er’s attractive label printed (not pasted) 
on it. (Courtesy Shellmar Products Co.) 


picnics a week to his trade. He 
tried transparent wrapping bear- 
ing his attractive brand in colors, 
and soon he was moving 5,000 
pieces a week, and had to buy 
picincs on the market to fill 
orders. 


“Too expensive,” says the 
skeptic, talking about packaging 
or wrapping. 


This packer got 2c per Ib. more 
for his wrapped picnics, and in the 
retail store they sold five times as 
fast as the naked product at the 
lower price. 


When he decided to put the 
product in an attractive package 
he decided at the same time to 
make the product more attractive. 
His picnics were made shankless. 
While this gave them more ap- 
peal, it added to the cost. But all 
costs of trimming, wrapping, 
printed wrappers, etc., were more 
than covered in the 2c more per 
pound secured for the wrapped 
shankless picnics. 


Attractive Packaging Profitable 


But the important result was 
the increased volume. This packer 
sold five times as many picnics of the 
new style in the fancy package as he 
had sold previously. 


Who said packaging was too expen- 
sive? 

This matter of attractive packaging 
to increase both volume and profit is 
demonstrated in many other products, 
both within and without the food field. 
A recent survey by O. F. Benz, director 
of sales of the Du Pont Cellophane Co., 
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uncovered some interesting results in 
widely separated fields. 

It showed, for example, that sales of 
gelatine products in this transparent 
wrapping in New York City increased 
200 per cent in a short time. Sales of 
noodles similarly packaged increased 89 
per cent. In Boston sales of sliced cake 
increased 200 per cent, and in Kansas 
City a baker boosted his cookie sales 
to a greater volume in three years by 
this means than his total for 25 years 
previously. 

In Iowa one dealer sold more smoked 
fish so wrapped in 60 days than he had 
disposed of by the other method in 6 
months. 

And so it goes, even outside the food 
field. One haberdasher sold four times 
as many white shirts in this transpar- 
ent wrapping as he had previously from 
the ordinary display. Sales of ladies’ 
linen handkerchiefs increased 94 per 
cent. Sales of stationery in two South- 
ern cities were 165 per cent greater 
when so wrapped. Even manicure sets 
showed a 90 per cent jump in sales. 

Studying the Subject. 

A definite contribution to the better- 
ment of merchandising was made by 
the packaging conference and exposi- 
tion held in New York recently. This 
was the first conference of its kind and 
it concentrated, for the benefit of its 
thousands of visitors, most of the steps 
forward made so far in the field of 
wrapping and packaging. 

In the opinion of one packaging 
expert in attendance, the exhibits were 
particularly valuable in acquainting 
manufacturers and others interested in 
packaging with the wide range of wrap- 
ping materials, types of containers, and 
designs and colors and color combina- 
tions available for use which had proved 
successful, either from the standpoint 
of attracting the attention of consum- 
ers to goods of different sorts, or for 
protecting the contents of the contain- 
ers while in transit. 

— 
LEARN HOW TO CUT MEAT. 

Animal husbandry professors from 
six Eastern and Southern universities 
and colleges learned the modern meth- 
ods of cutting beef, lamb and pork at 
the meat institute held from Septem- 
ber 8 to 11 inclusive at Massachusetts 
State, College, Amherst, Mass. The 
event was considered highly successful 
in every way. 

The institute was sponsored by the 
National Live Stock and Meat Board. 
Its attendance was limited to six uni- 
versities and colleges only because the 
Massachusetts meats laboratory would 
not accommodate a larger number. 

This was the second school of this 
nature sponsored by the Board. The 
first one was held a year ago at Ohio 
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Too Expensive? 

Who'd be foolish enough to spend 
money on wrapping picnics? 

A packer in the West, who had 
been se. 1, cnics a week. 
wrap’ them in a 

mt wrapper with his trade- 
mark printed on it in colors. Here’s 
a rough calculation of the result: 
Sold NAKED per wk., 6-8 

Ye RE Oe 1,000 pes. 
Sold WRAPPED and 

shankless per wk., 6 Ib. 

Oi ckcs on ss anes he bedek<'@ 5,000 pes. 
Gain in volume per wk... 23,000 Ibs. 
Extra profit, @ 2c per Ib.....$460.00 
Cost of wrapper, labor and 

making shankless ........ $402.50 


aeRO eS Ede te Ce Che wee 4S $ 57.50 


This extra profit is in addition 
to regular profit made on in- 
creased volume of 23,000 lbs. 




















State University and was attended by 
representatives of eight colleges. These 
men were extremely well pleased with 
the instruction received. As a result 
the Board has had many requests to 
repeat the course in other sections of 
the country. 

Local arrangements for the Massa- 
chusetts meat institute were in the 
hands of Prof. V. A. Rice, head of the 
animal husbandry department at the 
college. Those who attended the school 
were Prof. G. V. Glatfelter and Prof. 
R. C. Foley, Massachusetts State Col- 
lege; Prof. W. B. Young, Connecticut 
Agricultural College; Prof. L. V. Tir- 
rell, University of New Hampshire; 
C. A. Burge, Pennsylvania State Col- 
lege; G. C. Herring, Virginia Polytech- 
nic Institute; and A. W. Simpson, Uni- 
versity of Georgia. 

_ In four days’ time each man actually 
cut up 14 forequarters and 7 hind- 
quarters of beef, 21 lambs and 7 sides 








Packers’ Convention 
Number . 


The official 1931 Packers’ 
Convention number of THE 
NATIONAL PROVSIONER will 
appear under date of Octo- 
ber 24, and will contain the 
complete report of proceed- 
ings, news features and pic- 
tures of the annual conven- 
tion of the Institute of 
American Meat Packers. 


Orders for extra copies of 
this number must be re- 
ceived before October 15, to 
guarantee delivery. Single 
copies, 50c each. 

Address orders to THE 
NATIONAL PROVSIONER, 407 
S. Dearborn St., Chicago, 
Ill., enclosing remittance. 
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of pork, in addition to doing a great 
deal of other work. Professor Rice 
gave instruction on beef; K. F. Warner 
of the U. S. Department of Agriculture 
on pork and M. O. Cullen of the Na- 
tional Live Stock and Meat Board on 
lamb. 

These instructors first gave demon- 
strations of beef, pork and lamb cut- 
ting. Then the students were provided 
with the necessary tools and allowed 
to do the cutting themselves. Special 
stress was placed upon the lecture to 
accompany a demonstration. 

The purpose of this institute and the 
one held a year ago at Ohio is to equip 
these college men as demonstrators 80 
that they may carry on the work in 
their respective states. 

ee 
THIS PACKER HAD GOOD YEAR, 

Jackson Packing Co., Jackson, Tenn. 
celebrated its first anniversary - 
Labor Day, September 7, when the 
plant was thrown open to the public 
and the merchants of Jackson and sur- 
rounding territory. Large numbers of 
consumers availed themselves of the 
opportunity to help the company cele- 
brate a successful year of generous 
patronage and friendly commercial re- 
lations. 

Commenting on the results of the 
year an official of the company said: 
“The year just closed was a very satis. 
factory one. We are making quality 
products and merchandising them. We 
buy right and sell right. We are not 
trying to speculate.” These products 
are sold under the brand name “Ja- 
Pac-O” and carry the slogan, “seldom 
equalled and never excelled.” 

Officers of the company are J. M. 
Aycock, president and general man- 
ager; Ray M. Wisdom, treasurer; R. T. 
Crenshaw, secretary and sales man- 
ager; S. S. Conway, plant superin- 
tendent. 

fo 

AUGUST PACKER DIVIDENDS. 

August dividends totaling $2,552,496 
were paid by meat packing companies 
listed by Standard Statistics Company 
of New York. These include the larger 
companies in the industry. 

Directors of the Rath Packing Co, 
Waterloo, Iowa, declared a dividend of 
50c a share on common stock, payable 
October 1 on stock of record September 


20. Thus the company resumes its com- 
mon stock dividends which were sus- 
pended on June 11, 1931. 

——4e—__ 


CATTLE IN URUGUAY HIGHER. 


Fewer fat cattle and higher prices 
featured the August market at the 
Montevideo, Uruguay, stockyards. Cat- 
tle prices during the month showed 
considerable improvement over Pre 
ceding months. 
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Uniform Meat Inspection and Better Plant 
Personnel Are Convention Topics 


Proposed state laws for achiev- 
ing a system of uniform state 
meat inspection throughout the 
United States. 


Anew plan for improving pack- 
ing house personnel. 


These are two of the features 
of the twenty-sixth annual con- 
vention of the Institute of Amer- 
ican Meat Packers, to be held at 
the new Waldorf Astoria Hotel, 
New York City, from October 16 
to 21. 


Oscar G. Mayer, chairman of the 
Institute’s Commission on Inspection, 
will present a proposed bill providing 
for a uniform state meat inspection 
law, and also a bill providing for fed- 
eral financial aid to the states and co- 
operation by the United States govern- 
ment in the enforcing of uniform in- 
spection. 

Thomas E. Wilson, Chairman of the 
Institute Plan Commission and Chair- 
man of the Committee on Educational 
Plans, will tell of the new plan for im- 
provement of personnel. 


Trade Practice Analysis. 


Other features of the twenty-sixth 
annual convention are these: 

An analysis by Arthur Fisher, of 
Butler, Foster, Pope & Ballard, coun- 
sel for the Institute on trade practice 
matters, of the trade practices in the 
packing industry which have been ex- 
amined under the Code of Trade ‘Prac- 
tices; 

An address by J. B. Rogers, chair- 
man of the Institute’s Committee on 
Purchasing Practice, on “Purchasing, 
(1) How to Benefit from the Institute’s 
Activities, and (2) Co-operation be- 
tween Operating and Purchasing De- 
partments ;” 

An address by C. B. Denman, mem- 
ber of the Federal Farm Board, repre- 
senting livestock interests, on current 
trends in livestock production. 

Addresses by F. S. Snyder, chair- 
man of the board of the Institute, and 
by Wm. Whitfield Woods, president of 
the Institute. 

At the Institute Plan Session on 
Monday afternoon, October 19, L. M. 
Tolman, chairman of the Committee on 
Scientific Research, will tell about the 
chemical research program of the In- 
stitute, with particular reference to 
lard. Other speakers on the Conven- 
tion program will be announced within 
the next few days. 


Sectional meetings will be held at 
the Waldorf Astoria on Friday and 
Saturday, October 16 and 17, according 
to the following program: 


Section Meetings Have Wide Scope. 

Operating Section, Friday morning, 
October 16. 

Engineering and Construction Sec- 
tion, Friday afternoon, October 16. 

Sales and Advertising Section, Fri- 
day afternoon, October 16. 





Chemical Section, Saturday morning, 
October 17. 

Livestock Section, Saturday morning, 
October 17. 

This year’s progress in packinghouse 
operation will feature the talks and 
discussions at the Operating Section 
meeting. According to the preliminary 
program arrangements, the talks at the 
meeting of the Operating Section will 
include: 

I. Trends in the Design and Selec- 





PACKERS MEET IN WORLD'S NEWEST AND FINEST HOTEL. 


This is the new Waldorf-Astoria Hotel, at Park avenue and 50th street, New 
York City, which will be opened just in time to welcome the 26th annual convention 


of the Institute of American Meat Packers. 
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tion of Packinghouse Equipment. 

II. Developments in Processing. 

III. Utilization of Packinghouse By- 
Products. 

IV. Lard—Refining, Hydrogenating 
and Deodorizing. 

Power and Other Problems. 

Many executives and engineers in 
the packing industry are faced with 
the problem of deciding whether to in- 
stall improved equipment for gener- 
ating their own power or to purchase 
power from a central station. The de- 
cision is not an easy one to make. 

The committee arranging for the 
program of the Engineering and Con- 
struction Section at the Convention has 
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obtained two speakers, one to discuss 
the advantages of plant generated 
power, and the other the advantages of 
purchasing central station power. 
W. A. Shoudy, who will handle the 
former subject, has been actively en- 
gaged in consulting work for firms 
which have installed their own power- 
generating equipment. The Middle 
West Utilities Company is furnishing 
a speaker equally well qualified to out- 
line the economies of purchasing cen- 
tral station power. 

Announcement of other talks to be 
made at the meeting of the Engineer- 
ing and Construction Section will be 
made soon. 


World’s Captains of Industry to 
Speak at Packers’ Meeting 


Outstanding captains of European 
industry—Andre Citroen of France, and 
Fritz Thyssen and Carl von Siemens of 
Germany—are among those who have 
accepted invitations to speak at the 
Eighth Conference of Major Industries, 
which will be held on October 21 in 
New York, under the joint auspices of 
Columbia University and the Institute 
of American Meat Packers, with the 
cooperation of the Chamber of Com- 
merce of the State of New York and 
the Merchants’ Association of New 
York. 

This announcement is made by 
President Nicholas Murray Butler of 
Columbia and Chairman Thomas E. 


Wilson of the Institute Plan Commis- 


sion. 

M. Citroen, known as the “Ford of 
France,” and the largest manufacturer 
of automobiles in Europe, will discuss 
the current situation of the automobile 
industry. Educated at the Ecole Poly- 
technique in Paris, he was charged by 
a group of bankers with reorganizing 
the company manufacturing the Mors 
automobile. He had just succeeded in 
getting the business back on its feet 
when the war broke out. 

Like all able-bodied Frenchmen, M. 
Citroen was sent to the front, a lieu- 
tenant in the engineering corps. He 
soon foresaw that the war was one in 
which munitions would play a part 
vastly greater than in any previous 
war. With capital that was raised for 


the purpose:among his-friends and with _ 


a subsidy from-the-French government, 
he undertook the immediate manufac- 
turing of munitions on a huge scale. 
He sent his engineers to the United 
States to buy machinery for making 
shells for the famous French 75’s, and 
soon succeeded in building up the larg- 
est munition works of its kind, which 


before the end of the war was turning 
out 50,000 loaded 75-millimeter shells 
per day. 

Around 25,000 men normally are em- 
ployed in the Citroen factories in Paris, 
which are equipped with modern Ameri- 
can machinery. It is necessary to make 
practically every part of the automo- 
bile, except tires, in these factories, 
since specialized parts makers have not 
yet developed in France. Production 
at the Citroen plant during the last few 
years has averaged around 100,000 cars 
annually. 


Fritz Thyssen, outstanding industrial 
leader of Germany and Europe, and 


LOADED 50,000 SHELLS A DAY. 


Andre Citroen, the “Henry Ford of 
France,” and France’s great munitions 
maker, will speak at Packers’ Convention 
in New York City. 





September 19, 1981 : 


chairman of the United Steel Works ot 
Germany, will discuss the current sity, 
ation of the steel industry at the Con. 
ference. Besides being chairman of 
one of the two greatest steel companies 
in Germany he is president of the 
internaticnal raw steel cartel, He has 
been an active leader in the economic 
reconstruction of Germany. 

Carl von Siemens, of the famoys 
German electrical firm, Siemens & 
Halske, has played a prominent part in 
German industry and in polities as well, 
The firm of Siemens & Halske is inte. 
national in scope and employs at the 
present time approximately 110,000 
men. Herr von Siemens will address 
the Conference on the current sity. 
ation in the electrical industry, 

Other men of international impor- 
tance will appear on the program of 
the Conference and at the Worl 
Friendship Dinner, with which the 
Conference will close. 

cnnetiliininen 
FOOD LEADS THEM ALL. 

Food sales through retail outlets 
totaled more than $11,000,000,000 in 
1929, according to final figures of the 
1930 Census of Distribution. This was 
22.61 per cent of total retail sales of 
over $50,000,000,000 and constituted the 
largest group of sales. Automotive 
sales were second with 19.08 per cent 
and general merchandise third with 
14.27 per cent. ; 

The following table shows the kind 
of stores, the volume of sales and the 
total number of stores of each kind 
covered by the census report. 


Number 

Sales. of Stores. 

ll Food $11,310,627,359 497,715 
oF ioe 3,738,633,754 204,345 
Grocery and meat 3,229,211,504 95,237 
Meat and grocery 873,090, 26,360 
Meat markets 1,148,810,531 40,632 
Fish markets 6,089 


83,868, 
Dairy, poultry and eggs 779,456,241 1,98 
Dekecy * weds 198,857 4 12,076 


y & 
Candy and confectionery 693,561, 66,500 
Delicatessen 168,550,952 9,225 
Fruit and vegetable 315,013,468 22,52 
All other 74,978,795 2,68 
ts and eatin 
oe ‘4 2,097,170,582 135,674 


The per capita sales in all food stores 
amounted to $92.12 and per capita sales 
in restaurants and eating places $17.08. 


SELLING MEAT TO HOUSEWIFE 

Virg Binns Clarahan, of the New 
York office of the Institute of Amer 
ican Meat Packers, will be among the 
speakers on the program for the mass 
meeting of meat retailers of Greater 
New York, to be held at 8 o’clock, Sep- 


_.tember 29, at the Pythian Temple, Tist 


st., New York. The topic of her at 
dress will be “Selling Meat to the 
Missus.” As a regular contributor of 
authoritative articles on foods and 
other topics of interest to women toa 
large number of publications, Mrs 
Clarahan has become nationally Known 
in the woman’s field. 
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He Dreamed It Was as Easy to Run 500 


Stores as Five—and So It Was! 


“Well, there was a day when I 
had one of my stubborn streaks,” 
answered H. C. Bohack when he 
was asked how it was he—dis- 
tinctly a grocer to begin with— 
had happened to go into the meat 
business. 

The genial president of the H. 
C. Bohack Co., Inc., had just been 
checking up on some of the latest 
additions to his big group of food 
stores, bringing the total of his 
chain to 735, of which number 
278 carry a full line of meats as 
well as groceries. 

And thus was realized—in that 
network of retail food shops 
stretching out to the Eastern tip 
of Long Island from the big dis- 
tributing plant in Brooklyn, New 
York—a youthful dream when the 
young Bohack had said it should 
be as easy to run 500 stores as to 
run only five. 

“Yes, I was stubborn. We 
needed more space for our main 
store, then at 1291 Broadway, 
Brooklyn. A butcher shop next 
door was in the way. 


An Accidental Meat Man 


“The butcher didn’t want to get 
out. I was determined to have 
that space. So I offered to buy 

m out and allow him to continue 
using part of the store if he would 
pay a nominal rental. 

“He took me up. I made all his 
deliveries, and paid all the bills. I 


even swallowed all his bad ac- 
counts. He prospered. But that 
was all right; I was learning all I 
could about the butcher business. 

“It was interesting, and so I de- 
cided to operate more meat de- 
partments myself. People thought 
I was foolish to spread like that, 
but I did not depend entirely on 
what I had learned about meat- 
selling. I employed men who 
knew. 

“Remember that — employing 
men who know! We succeeded 
from the beginning.” 


The head of a corporation doing an 
annual business of around $29,000,000 
would have, of course, a sumptuously 
furnished office. Mr. Bohack has one 
—for occasions. 

At Home to Everybody. 


But his working desk is not there. 
It~is out in a corner of the big, busy 
general office, where batteries of type- 
writers and battalions of stenographers, 
clerks, bookkeepers are marshalled un- 
der his keen eye. ' 

No door to be rapped with the knuckles 
before admittance to his presence. If 








News of the sudden death of Henry 
C. Bohack comes just as this story of 
his. life, given to THE NATIONAL PRo- 
VISTONER on the occasion of ‘a recent 
visit, is about to be published. The 
world of food merchandising loses one 
of its uniquely-successful and very hu- 
man figures. 


News of Mr. Bohack’s death will be 
found on page 56. 


an employe has something to say—and 
he is expected to have something to 
say—he goes straight to that desk and 
says it. And gets his answer, quick, to 
the point. 

“H. C.” is well known for the swift- 
ness and readiness of his answers. 

But a modest man, taking just a de- 
cent measure of pride in what he has 
built out of nothing. Quiet and self- 
contained. But as full of energy, at 
sixty-five, as any of the young men he 
is training for executive places in this 
ever-widening corporation. 

Ever widening. As easy to run a 
thousand stores as five hundred—that’s 
the new credo, since the 500-mark was 
passed. 


As Easy to Run 1,000 Stores as One. 


“We'll keep on growing,” continued 
Mr. Bohack. “We'll be the biggest chain- 
store corporation of them all. You see, 
for one thing, we’ve got to keep on 
growing if we expect to keep our good 
men. 

“No company can afford to lose a good 
man. Such a man will never stay where 
there is no room for him to grow. The 
man who is ambitious for himself is 
the man to keep, every time. If he 
grows, your business will grow. You 
can afford to pay him. 

“The man with whom I was first in 
partnership was a bad business man— 
because he did not keep me. He made 
a great deal of money, but lost it all 
because he wasn’t a good judge of men. 

“I was a good man for him. But I 
was ambitious, and he did not have 
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sense enough to make it worth my while 
to stay with him. I learned then to 
make no mistakes of a like nature, in 
my turn. 

“This is a machine age, and machin- 
ery and the application of science are 
wonderful. But the minute you forget 
the human element—you lose.” 

Back to the Beginning. 

Well, everything has a beginning 
somewhere. So, in this case, we go 
back to the little village of Osterwanna, 
Germany. Year, 1865. Poor parents. 
All the family working to keep the 
larder filled. Village school. Then, 
Castle Garden. 

The immigrant boy of seventeen got 
a job in a grocery store in Brooklyn. 
Seven dollars a month, and board. From 
5 in the morning to 10 at night. Dog- 
tired when he tumbled into his cot at 
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stores. Money in the bank. Why not 
retire? 

It gives him a laugh now to think of 
that. Retiring at thirty-five! He tried 
it. Left his business in the hands of 
competent employes, and went back to 
Germany. Fine! 

But before they knew what was hap- 
pening to them both he and his wife 
were amazed to find that they were dis- 
contented. Resting. Enjoying life? 
Why, there was more fun than this 
even in that first seven-dollar-a-month 
job, with a cot in the back of the store! 

Next boat back to Brooklyn. In har- 
ness again. Happy again. Still in har- 
ness, and still happy! 

Cooperation with Employes. 

His methods—so true in its essentials 
was that dream of his at the age of 
seventeen—remain basically the same 
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meaning what you say; and keep it like 
that. Make a close personal contact 
with your public, your customers, ag 
you possibly can. Study their speg 
individual wants, and meet them, Go 
after the most exacting trade, win it, 
and keep it. 

“That’s a job. But that’s mer- 
chandizing. That’s selling. And sel. 
ing is just about the whole thing, 


Make It a Complete Food Store. 
“A bright and cheerful store, Bright 
and cheerful clerks. Fresh goods, clean 
packages, up-to-the-minute -business, 
“I got the idea very early of having 
everything in my store that a houge. 
wife would or could want for her table, 
Complete food store, so the hurried cys. 
tomer could make one job of it, 
“Good, reliable trade-marks, an jn. 
flexible standard of purity and cleanli- 





MODERN FOOD DEALER HANDLES MEATS AND PRODUCE AS WELL AS GROCERIES. 
This is one of the chain of more than 500 Bohack stores, all located in the Brooklyn territory, whieh typify the change in 


food retailing. 


prising food merchant handles all these food products. 


sections to get the best results. 


the back of the store. 

Dreams! For even then he was see- 
ing the vision that is the reality today. 
A definite plan working out in that 
young seven-dollar head. 

When he had saved enough he would 
get a store of his own. No, not just 
one store. What good was one store? 
He would have many stores. 

In five years he was able to enter 
into a partnership with an established 
grocer. In two years he bought another 
store, his own, while retaining his in- 
terest in the first one. When, a little 
later, at the age of twenty-three, he had 
bought out the other man, owned both 
stores outright, he married. His wife, 
to help out, took his clerks to board. 

He Couldn’t Stay Retired. 

At thirty-five it seemed to him—and 

to his wife—that he had enough. Five 


Where the grocer, the butcher and the fruit and vegetable dealer formerly operated se 
In this store Bohack separates his window displays as well as his store 


for 500 stores as they were for five. Co- 
operation, in all its angles, with all the 
implications it contains, is probably the 
biggest word in his business vocabulary. 

“Almost from the very beginning I 
worked out my expansion in this man- 
ner: Seeing a store somewhere that 
looked like a good buy, I’d say .to my 
most truthworthy clerk, ‘Will you take 
care of this store here, as if jt were 
your own, on a fifty-fifty basis, while 
I’m busy over there building up trade 
in that new one?’ The man was usually 
willing, and the plan worked. There 
are many men in this company today 
who started up with me in that way.” 

“And what was your method of build- 
ing up business. 

“Methods vary with different lo- 
calities, yet they remain very much the 
same. Get a name for integrity, and 


tely, today the enter- 


ness, regardless of the locality in which 
your store may be situated. Would it 
pay to have a customer in one locality 
wander into another locality and see 
there a nicer-looking Bohack store than 
the one she had been buying from? 

“It’s all right, and necessary, to cater 
to the demands of each locality. But 
that’s extra service. A Bohack store 
must be a Bohack store wherever it is. 

“Next, the right kind of store man- 
agers—men who know not only what 
they are selling, but how to make and 
keep pleasant contacts with people. 
Every customer is an individual, to be 
treated as such. 

Made Children His Allies. 

“I never neglected the children who 
come in to buy—never permit them to 
stand and wait in favor of older cus- 
tomers. Please the child and you please 
the mother at home. Every unit in busi- 
ness is a unit, and every customer 4 
customer. Every dissatisfied or unsatis- 

(Continued on page 34.) 
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[EDITORIAL 


Is It “Red Streak ”’ or ‘‘Yellow Streak?’’ 


A startling statement was made recently by a 
well-known business economist to the effect that 
he was less troubled by the “red streak” in labor 
than by the “yellow streak” in business. 

This “yellow streak” refers to the extreme pes- 
simism of business men and their tendency to 
dwell on the gloomy things that have been hap- 
pening, rather than finding solace in the brighter 
aspects. Too little attention is paid to encourag- 
ing developments and too much to discouraging 
ones. 

Weakness in commodity prices is suggested as 
the present basic cause of the world’s commercial 
difficulties. But it is pointed out that there are 
three more immediate difficulties which may be 
considered key logs in the economic jam. The 
first of these is the combination of fiscal troubles 
abroad. The second lies in the fact that banks in 
this country and abroad are still restricting credit 
rather than expanding it. And the third is the 
plight of the railroads, whose revenues are so 
seriously inadequate that investors are turning 
away from their securities. 

An analysis of the present situation by 
Leonard P. Ayres of the Cleveland Trust Com- 
pany points out that while fiscal troubles abroad 
have been temporarily alleviated, they have not 
been cured. They are the result of unbalanced 
governmental budgets. Banks are insuring their 
own safety by accumulating liquid resources prob- 
ably never reached previously. While this may 
be good for individual banks, it does not aid busi- 
hess recovery, stimulate business initiative or en- 
courage enterprise. 

Perhaps the most constructive thing any busi- 
ness man can do is to inform himself as nearly 
as possible regarding causes and effects in the 
present situation and contribute his bit to their 
solution. Such activity will keep him in a better 
frame of mind, and enable him to meet the situ- 
ation better than if his time is devoted to thick- 
ening the gloom. 

He can look to the bright spots—such as an 
unequalled supply of food, plenty of money: in the 
country and less “red” activity than has been evi- 
dent in past depressions. At the same time he 
may find a means of giving more people employ- 
ment by spreading out working hours over a 
greater number and enabling each worker to earn 
at least enough for the necessities of life. 
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There is no justification for the extreme pessi- 
mism of big business minds today. Conditions 
are not nearly as bad as the mourners’ talk would 
indicate. Many industries are increasing their 
production schedules. Merchandising outlets are 
beginning to report suddenly increased consumer 
demand. When this ice jam breaks the reaction 
will be noticeable clear back up the line. 

Perhaps there is something to the suggestion 
that it may be a “yellow streak” in business that 
is the matter with us just now. 


Meat Trade and Transit Refrigeration 


Advent of the ice bunker refrigerator car made 
the development of large meat packing centers 
possible. Without safe means of transporting 
meats for a considerable distance the plant with 
a capacity adapted to national distribution could 
not have come into existence. The bunker refrig- 
erator car has served efficiently, and it always 
may be a factor in perishable food distribution, 
but it has its limitations. 

Recent developments in refrigerated transport 
appear to be important enough to justify packers 
giving the whole subject of transportation a thor- 
ough reconsideration. It would be valuable for 
packers to know whether or not products can be 
delivered to consumers in better condition and at 
a lower transportation cost. And it would be 
worth while to forecast, if possible, just what 
broad future changes are in store for the meat 
industry as a result of the expanding use of more 
efficient transportation tools. 

Mechanically-refrigerated cars have been per- 
fected to the point where car companies operating 
them are willing to guarantee low, even temper- 
atures over considerable periods of time, or for 
the length of the shipment. Some packers, bear- 
ing in mind the revolutionary changes in oper- 
ating and merchandising methods brought to the 
industry by the bunker refrigerator car, are won- 
dering whether or not the mechanically-refrig- 
erated car will further affect plant and merchan- 
dising methods, particularly with respect to fresh 
pork, a highly perishable product. 

Will safer transportation in mechanically-re- 
frigerated cars encourage more shipping of car- 
casses? Will hog slaughtering centralize at points 
of heavy hog production? Will less slaughtering 
be done at consuming centers? Will some plants 
find it profitable to discontinue hog slaughtering 
and buy their fresh pork needs in carcass form? 
These are questions some packers would like to 
have answered. They may come to be important 
from competitive and profit angles. 
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meats—skippers. He wants to know 
how to get rid of them. He says: 


Editor The National Provisioner: 

We are having trouble with skippers in our 
smoked meats. How can we get rid of them 
and how can we save product which has already 
been attacked by this pest? 


Most inspected houses have little 
trouble with skippers, as inspection 
regulations require that every place 
where cured meats are held be screened 
with a fine mesh screen. However, 
even under these conditions skippers 
sometimes get in. 

This is an old-time enemy of cured 
meats and cheese; in fact, it is known 
as the “cheese skipper.” While it at- 
tacks both salted beef and pork, 
smoked meats are more subject to its 
depredations. 

Keep Plant Cleaned Up. 

Every effort should be made around 
the packinghouse to keep inedible ma- 
terial cleaned up and properly taken 
care of. Horns, hoofs and dried bones 
are subject to attacks of this fly. Im- 
properly dried bones and hog hair are 
often infested with skippers, which 
from this source find their way to the 
smoked meats. 

Screening is the best method for 
keeping skipper flies out of storage 
rooms. Wire cloth of at least 30 


meshes per inch should be used for this _ 


purpose. 

The most common method of pro- 
tecting cured meats from the flies 
when hung in rooms to which the flies 
have access is careful wrapping of the 
meat. After wrapping the meat is 
sometimes dipped in a whitewash or 
yellow wash for further protection. 

Where retail markets store cured 
meats for some length of time, and 
have trouble with the skipper fly, they 
could prepare a screened closet or cage 
made of 30-mesh wire cloth and put 
the meat in this. Care must be taken, 
of course, to be certain that the meat 
is free from infestation when it is put 
into this cage or closet. 

Protection Against Skipper Flies. 

Screening, wrapping and dipping are 
protective measures. When the meat 
once becomes infested it is almost im- 
possible to free it from infestation, be- 
cause the fly bores deep in the crevices 
of the meat and lays its eggs, and it 
is almost impossible to detect them 
until the damage is beyond repair. 

The period of greatest danger from 
the skipper fly begins in the smoke- 
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house. The danger of infestation is 
small when the meat is first hung there 
to dry, but when the heat of the fire 
drops for the last time below 100 degs. 
F. up to the time the meat is removed 
from the smokehouse, there is great 
danger of infestation. 

While smoked meats are cooling off 
in the smokehouse, they are not only 
at maximum attractiveness for skipper 
flies, but also are readily accessible to 
the flies when unscreened doors, win- 
dows or ventilators are left open. It 
is recommended that smokehouses be 
of tight construction and thoroughly 
screened with wire cloth of at least 30 
meshes per inch, 

Skipper flies are more prevalent in 
the warmer months, but there seems 
little excuse for failure to properly 
protect cured meats at all times. This 
protection should be through fine 
screens or glass cases or low temper- 
atures from the time the meats leave 
the curing vats until they are wrapped 
or are sold to the ultimate consumer. 

Cold storage of meat is a reliable 
preventive of skippers. Experiments 
have indicated that cold will kill skip- 






































Figuring Smoked 
Meat Costs 


What does it cost to smoke 
meats? 

How do you arrive at such a 
cost? 

Have you an accurate method 
of figuring your cost, all the way 
from the loose cured meats to 
the finished product — wrapped, 
packed and ready to ship? 

Do you figure in everything, 
including shrinkage, labor, op- 
erating costs, overhead, supplies, 
etc. 
In arriving at smoked cost 
from cured do you divide price by 
yield, or multiply by shrink? 

There is a right and wrong way, 
and the latter will cost you 
money. 

THE NATIONAL PROVISIONER 
has made a reprint of its infor- 
mation on “Figuring Smoked 
Meat Costs.” It may be had by 
subscribers by filling out and 
sending in the following coupon, 
accompanied by a 2c stamp. 


The National Provisioner: 
Old Colony Bldg., Chicago, Il. 


Please send me reprint on “Fig- 
uring Smoked Meat Costs.” 


eee eer e ewer eeeeeeesesseeeeese 
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Enclosed find a 2c stamp. 
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Practical Points for the Trade 


(Contents of THE NATIONAL PROVISIONER are copyrighted and may not be reprinted except by permission) 


Smoked Meat Enemy 


A packer in the Northwest is having 
trouble with that old enemy of smeked 


pers. To secure this result, however 
the temperature must be well below 
freezing. 

Treating With Gas. 

The most reliable method of treating 
rooms infested with skippers is thor. 
ough sweeping followed by fumigation 
for 24 hours with hydrocyanic acid gas, 
using at least 2 oz. of sodium cyanide 
per 100 cubic feet. 

Since hydrocyanic acid gas is very 
poisonous to human beings when it is 
inhaled, its use in occupied buildings 
or in locations where the gas may leak 
through into adjoining occupied build- 
ings should not be attempted. Only 
careful persons, thoroughly informed 
as to the proper methods of procedure 
should undertake to generate this gu. 
After fumigation rooms must be 
thoroughly ventilated before being en- 
tered. 

On account of the uncertainty which 
attends attempts to kill all the skippers 
in their early stage, because they are 
deep in the tissues of the meat, in- 
fested stocks of meat should he re- 
moved from storage spaces, and some 
disposition made of them that will in- 
sure the destruction of the infestation, 

—_@— 

MOISTUREPROOF CONTAINERS, 


A further study of the moisture- 
proofing and greaseproofing of paper- 
board containers is to be made. .Dr. 
Edward R. Weidlein, director of the 
Mellon Institute of Industrial Research, 
Pittsburgh, Pa., has announced that an 
industrial fellowship for research on 
moistureproofing and greaseproofing 
paperboards used in cartons and boxes 
has been established in that institution 
by the Robert Gair Company of New 
York City. 

Recent progress in package mer- 
chandising has indicated, he points out, 
a growing need for paperboard con- 
tainers with improved moistureproofing 
and greaseproofing qualities, and he 
said it is the hope of the Robert Gair 
Company, donor of the fellowship, and 
of Mellon Institute that technically 
valuable advances will result from the 
= which were begun on Septem- 

ri. 

Dr. Marion D. Coulter has been ap- 
pointed a Fellow of the Institute to 
conduct these scientific investigations. 
He is a specialist in organic chemi 
and during the period 1925-1930 held 
a Mellon Fnstitute fellowship for the 
study of certain problems in cellulose 


technology. 
—@— 
Do you use this page to get you 
questions answered? 
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Smoked Sausage Color 


A packer who makes a pure smoked 

rk sausage iS not satisfied with the 
result. He says: 

National Provisioner: 

gnged : smoked pure pork sausage that does 

come out right. It is made of fresh regular 
= ings 25 per cent and lean trimmings 75 per 
— red for two days with 12 oz. sugar, 4 0z. 
po = and 3 Ibs. of salt to each 100 lbs. of 
cone is then stuffed and held one day and 
= in the casing to cure, after which it goes 
- smokehouse which is held at a temperature 
cto from 100 to 110 degs. . 
The inside of the sausage has a gray color an 

do not get enough of a smoke color on our 
pe and not enough of a smoke flavor. Can 
awl us how to improve the product? 


One trouble with this packer’s pro- 
cess is that he does not cure his meat 
jong enough. If he wishes to be sure 
of having a good color the meat should 
be cured not less than six days. Cure 
the regular trimmings by themselves. 
and the lean trimmings separately. 

To 100 Ibs. of meat use 2% Ibs. of 
salt and 2% oz. of saltpeter. When 
the meat is six days old weigh the 
regular trimmings and grind them. Do 
the same with the lean trimmings. 

Put both in the mixer and mix well. 
Add such seasoning as is used and 8 
oz, sugar to each 100 Ibs. of meat. 

Then take direct to the stuffer and 
when stuffed, to the smokehouse and 
smoke. If these directions are followed 
the inquirer will get the results he is 
looking for. There is no way of get- 
ting a high color on a fresh sausage, 
or on a sausage where the meat is 
only half cured. 

The sausage should be smoked slowly 
for the first two hours until the casing 
is dry on the outside, then raise the 
heat to 180 degs. to finish. 

$e 


Kreis Shortening Test 


A manufacturer of lard and differ- 
ent kinds of shortening is interested in 
learning something about the Kreis 
test. He says: 

Editor The National Provisioner: 

We have heard a great deal about the Kreis 
test for lard and oils, but do not know how to 
make this test. Can you tell us? Also what is 
the value of this test? Our understanding is that 
it is a means of detecting rancidity. 

The method of making a Kreis test 
is as follows: 

Ten cc. of fat or oil are placed in a 
large test tube (8x1) and 10 cc. strong 


HCL (spg. 1.19) added. The tube is - 


closed by a rubber stopper and shaken 
vigorously for 30 seconds. Ten cc. of 
40.1 per cent solution of phloroglucin 
in ether are then added and the tube 
closed and shaken as before. It is then 
allowed to stand. If the fat is rancid, 
ated or pink color will appear in the 
acid layer. The depth of this color is 
roughly but not exactly proportionate 
to the degree of rancidity. 
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Purity of ether is of the utmost im- 
portance. 

A blank test should always be run 
using a fat or oil of known freedom 
from rancidity., Gasoline is sometimes 
used for this blank test. 

The following comments on the Kreis 
test may be of value to this inquirer: 

1. All rancid fats react to the Kreis 
test. 

2. The intensity ef the reaction is 
roughly but not exactly proportional 
to the degree of rancidity. 

3. Fresh sweet fats do not give the 
reaction except in certain special cases. 
Such a case is crude cottonseed oil 
which reacts with great intensity. 

4. The Kreis test is too delicate to 
be used alone as a criterion of rancid- 
ity. If all fats which react were to be 
pronounced rancid, many samples 
which are not rancid in any sense would 
be condemned as rancid. 

5. The Kreis test is not specific for 
rancid fats. It is given by aldehyde 
and ketones other than those which 
occur in rancid fats, by most of the 
essential oils, by crude cottonseed oil 
and probably other crude oils. 

At the same time it has been found 
that any fat which gives a positive 
Kreis test but does not have a rancid 
smell or taste is in a state of incipient 
rancidity and that the characteristic 
physical signs will soon develop. 














Handling Casings 


Do you know how to 
handle hog and sheep cas- 
ings? 

It means profit to you if 
you do and LOSS to you if 
you don’t. 

Complete directions for 
handling hog, sheep and beef 
casings, all the way from the 
killing floor to the storage 
room, have been prepared by 
THE NATIONAL PROVISIONER. 
They are invaluable to the 

acker who wants to handle 
is casings in the right way. 

These may be had by sub- 
scribers, by sending in the 
attached coupon, together 
with a 2c stamp for each. 
The National Provisioner: 

Old Colony Bldg., Chicago, Il. 

Please send me directions for 
handling a casings. 

sheep 
(Cross out one not wanted.) 
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Operating Pointers 


Por the Superintendent, the En- 
gineer, and the Master Mechanic 
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BURNING THE RIGHT COAL. 


A packer who recently made a chaiige 
in the size of coal he uses is getting 
unsatisfactory results and is seeking 
the reason. He says: 

Editor The National Provisioner: 

We have been burning mine run coal, but 
thought we could make a saving by using slack. 
Results have not been satisfactory. Boilers steam 
slowly, and we sometimes have trouble holding 
desired steam pressure. Our understanding is that 
there is no difference in the quality of coal. If 
this is so, why are we having trouble? Our boil- 
ers are hand-fired. 

If the slack is coming from the same 
mine, the chances are it will analyze 
approximately the same as the mine 
run. This inquirer will have to look 
elsewhere, therefore, for a remedy for. 
his troubles, f 

The chances are that the draft is 
insufficient to handle the smaller size 
of coal. Higher draft is required when 
smaller sizes are burned, because the 
fuel bed is less porous and there is 
greater opposition to the flow of air 
through the grates. If a draft gauge 
is installed, the fireman or engineer 
should be able to check on this point. 
If lack of draft is found to be the cause 
of the trouble, the situation could be 
corrected easily by increasing the 
height of the chimney or installing in- 
duced draft. 

Perhaps the fuel bed is carried too 
thick. It might pay to do some experi- 
menting along this line before making 
any investment to correct the draft con- 
dition. Carrying varying thickness of 
fuel on the grates and noting the re- 
sults is not difficult. 

A very real saving in cost per ton of 
fuel burned is sometimes possible by 
using coal of small size. It might pay 
this inquirer to go to some expense to 
put his boiler room in condition to burn 
it satisfactorily. 

———$o—__ 


HORSE MEAT EXPORTS. 


Practically all of the horse meat pre- 
pared in the United States for human 
consumption is exported, either as 
pickled or dry salted and smoked. 
During July, 1931, exports of the 


pickled product totaled 325,417 Ibs. 
valued at $20,034 and of the dry: salted 
and smoked product, 134,639 lbs. valued 
at $10,760. 

Almost all of-this product went to the 
Netherlands. Norway, Sweden and Hol- 
land, however, took the bulk of the July 
export. 


——o—___ 
PACKERS’ MARKET PLACE. 
Watch the “Wanted” and “For Sale” 


page for business opportunities and bar- 
gains in equipment. , 
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ef a TRAINED EYE 


on your package! 


OW is the time to prepare for better business. And now is the time to 

see that your package is up to your product and the times— designed 
to do a modern job of selling. A good looking package is a most important 
sales aid. Every day in the dealer’s store its appearance can attract interest 
and sell your goods. A letter to our office will bring an experienced represens 
tative who will gladly look over your present package. He may have suggese 
tions that will be of considerable interest to you—and in which you will 


recognize the possibility of greater sales. 
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AMERICAN CAN COMPANY 


Chicago:104 So.MichiganAve. NewYork:NewYork Central Building San Francisco: 111 Sutter Street 
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A Page for the Packer Salesman 


Sales Without Profit 


They Get on Price Basis 
O ieteauien Are Not Needed 


The meat plant invests money 
in its salesmen. It expects this 
investment will be profitable. 
When the salesman cuts prices he 
reduces his value to his firm. And 
if the practice is carried far 
enough and meat selling gets on 
a price basis entirely, then the 
need for the salesman is past. 
This is the view one salesman 
takes. He says: 

Editor THE NATIONAL PROVISIONER: 

Many fine articles on price shading 
have appeared in recent issues of THE 
NaTIONAL PROVISIONER. I hope they 
have done some good. I have been sell- 
ing meats to retailers for 25 years, and 
during this time I doubt if there has 
been a day when the meat industry has 
not been confronted with this problem 
to a greater or less extent. I still have 
hopes, that the time will come when 
it will not be the factor in meat sales 
it is today. 

Price cutting in one form or another 
certainly has caused me plenty of grief, 
but I no longer let it worry me. I know 
my prices are right and that my firm 
has its costs about as low as any 
packer. If some other salesman offers 
meats lower than I can sell them for, 
I take considerable satisfaction in the 
fact that his firm probably is taking 
a loss, while my firm, even if it does 
not make the sale the price-cutter gets, 
is the better off of the two as far as 
the particular transaction is concerned. 
At least it is not taking a loss to make 
a sale. 

Selling Is No Mystery. 

There is no mystery about merchan- 
dising meats. It is simply a matter of 
mathematics—a case of figuring out the 
profit necessary to cover the cost of 
doing business and adding this, plus a 
fair margin to cover investment, to the 
first cost of the meat to be sold. 

The salesman is, or should be, a mer- 
chant. He should know that to mer- 
chandise successfully a legitimate profit 
must be made on every sale. He should 
know that he can not cut below costs 
and stay in business. He should know 
that his organization is just as anxious 
—probably more so—to see his sales 
satisfactory from a volume and profit 
standpoint as he is, and in figuring 
Prices the irreducible minimum is 
tepresented on the price list. 

The salesman who can not reason out 
the merchandising element associated 
with every sale is not equipped with 





the proper knowledge of salesmanship 
to successfully meet the present mer- 
chandising situation. 

The fact that the Smith Packing Co. 
is offering meats well under my selling 
price does not establish this company’s 
price as a legitimate one, neither does 
it reflect upon the abilities of the execu- 
tives of my firm. The only reflection is 
against the lack of merchandising 
principles of Smith & Co., and the sell- 
ing ability of the salesman who meets 
this cut price or permits it to lessen his 
enthusiasm and operate as sales re- 
sistance. 

When and if meat selling reaches the 
point of price control alone, salesman- 
ship no longer will be required. The 
salesman will be a useless expense. We 
might just as well look at the proposi- 
tion as it is and not through smoked 
glasses. The very existence of meat 
salesmen depends entirely on: the char- 
acter of their work. When a salesman 
feels that he is doing his duty to him- 
self and to his organization by report- 
ing prices under what his firm is asking, 
instead of turning in orders, he is doing 
his best to make his job unnecessary. 

The responsibility to sell meats at a 
profit is ours. We as salesmen are 
false to this responsibility when we 
accept the fact that we must cut prices 
because the other fellow cuts. It is 
not possible for us to hold our jobs 
unless prices are maintained. 

Yours very truly, 
OLD TIMER. 
re 


A GOOD CREED FOR SALESMEN. 

I believe in the goods I am selling, 
in the firm I am working for, and in 
my ability to get results. 


GETTING IDEAS ACROSS. 


Salesmen often see in the stores of 
their customers details of display, gen- 
eral appearance or methods that profit- 
ably might be changed or corrected. 
And they sometimes hesitate to make 
suggestions because, though their mo- 
tives may be above reproach, retailers 
sometimes resent them. 

One packer salesman says that al- 
though he seldom makes reference to 
specific things he sees in a customer’s 
store that should be changed, he gen- 
erally is able to get his ideas across by 
referring to what some other retailer 
has done and the benefits that resulted. 

“After dropping a hint in this man- 
ner,” the salesman said, “I take par- 
ticular notice on future calls to see 
whether or not the point got home. It 
generally does, but if not, I try again. 
Eventually I get results without the re- 
tailer realizing that I have been trying 
to help him. Few men, I have found, 
accept advice gracefully. They are will- 
ing, however, to act on a good idea, par- 
ticularly if they believe they have dis- 
covered it themselves.” 

a 
WILLING TO OBLIGE. 


Packers get many requests for special 
service these days. Here is one, pub- 
lished ‘in the Morrell Magazine, which 
that publication considers is entitled to 
the prize for the month. It came in a 
letter to the Lincoln, Neb., branch and 
was from a dealer many miles away: 

“We overlooked one item when your 
salesman was here this morning. Please 


ship us 100 lbs. by truck, the first one 
you can get.” 

To which Morrell. editor McElroy 
adds: “Shall we wrap it up for you?” 





I believe in working, 





not waiting; in laughing, 
not weeping; in boosting, 
not knocking; and in the 
pleasure of selling goods. 

I believe that a man 
gets what he goes after; 

.that one sale today is 
worth two sales tomorrow, 
and that no man is down 
and out until he has lost 
faith in himself. 

I believe in today and 
the work I am doing; in 
tomorrow and the work I 
hope to do, and in the 
sure reward the future 
holds. p 

I believe in courtesy, in 
kindness, in generosity, in 
good cheer, in friendship 
and honest competition. 

I believe there is busi- 
ness somewhere for every 
man willing to work for it. 

I believe I am ready— 
now! 


—Tomorrow’s Merchant. they get. 


truck sales in the Duluth, Minz., territory. Abo 
shown driver-salesman Louis Levine with his truck, in 
which is carried a stock of the smaller items on the 
Morrell list. Mr. Levine, it is reported, likes to sell in 
this manner and customers appreciate the quick service 





LIKES TO SELL FROM TRUCK. 


Selling direct from trucks, and delivering the product 
as it is sold, has been found profitable by some packers. 
It is a method of merchandising that works particularly 
well for sausagemakers and manufacturers of ready-to- 
serve specialties. 


John Morrell & Co. has been experimenting with 
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actual installations 
...in all types of low 


temperature service 
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THIS FRUIT COOLER is one of 
13 insulated with Rock Cork in 
the plant of Kivits Bros., Terre 
Haute, Ind. Insulated 6 years ago. 


THIS COOLER in the plant of 
Swift & Co., Chicago, Ill, was 
insulated with Rock Cork in 1909, 
Inspection shows that the material 
after 21 years of uninterrupted ser- 
vice is still in very good condition, 


a 


time-tested! 


AKE for example the experience of 

Kingan & Co. Among the pioneers 

in mechanical refrigeration of meat, this 

company made its first installation of 
Rock Cork in 1913. 


Because of their past experience with 
insulating materials, it was expected that 
the insulation would have to be replaced 
in about 10 years. 


Here as elsewhere, Rock Cork far ex- 
ceeded expectations. After 10 years, its 
condition was found to be excellent. The 
latest thorough inspection was made in 

Sa 1929—16 years after installation. The 

: ; condition of the Rock Cork was still so 

eee a Gee See teed enti good that there was no reason to think 
uous service for 22 years in a cold storage room 


shows moisture content of only 2.33%. J-M Rock it would not give excellent service for 
Cork is the modern low temperature insulation. years to come. 


Since 1913, Kingan & Co. have bought 
many carloads of Rock Cork for the 
insulation of hog chill rooms, curing 
cellars, sausage rooms, beef coolers, etc, 
and every square foot is still in service. 
& « * 
Johns-Manville Rock Cork—the mod- 
ern low temperature insulation—in tests 
as well as in actual service, has shown 
greater resistance to moisture penetra- 
tion than any other type of insulating 
material. 


J-M Rock Cork is chemically inert, 
odorless and structurally strong. It will 
not attract vermin or rats nor support 
growth of mold or bacteria under any con- 
dition. Rock Cork is the most completely 
sanitary refrigeration insulation material 
on the market today. 


Joh 1s-Manville ™ Rock Cork 


easily sawed and fitted to any shape. Address Johns-Manville, 
292 Madison Ave., New York City. 
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Refrigeration and Frozen Foods 


Educating the Consumer 


irst Step in Merchandising of 
” Quick-Frozen Foods 


One of the problems for the 
merchandiser of quick - frozen 
foods is education of the consum- 
er. He must establish the fact 
that the products are entirely dif- 
ferent from ordinary frozen 
foods, which are regarded quite 
generally as inferior to fresh. 


And this fact must be brought 
to the consumer. Simply induc- 
ing a retailer to stock quick- 
frozen foods does not end the 
merchandising task. 


Personal contact and advertis- 
ing must convince the housewife 
that these foods are of high qual- 
ity, economical and convenient to 
use, if the merchandise is to move 
out of the store in sufficient vol- 
ume to justify the retailer in con- 
tinuing to handle them. 

But, as has been demonstrated by the 
Birdseye Packing Co. in the East, a 
good merchandising job on quick-frozen 
meats can be done. In New England at 
the present time in excess of 100,000 
people are — Birdseye frosted 
foods each week, between 85 and 95 
per cent of which are repeat customers. 

This company’s merchandising efforts 
to date have been intensive rather than 
extensive, for the problem has not been 
to arouse wide public interest, but to 
develop and consolidate the right kind 
of retail outlets. The company has 
been conservative in signing up its 
dealers, picking only those stores of 
the better quality and having the class 
of trade to whom frosted foods would 
appeal. 

In More Than 100 Stores. 

On July 1, 1981, as reported in the 
July 18 issue of THE NATIONAL 
PROVISIONER, 65 stores in New England 
were handling Birdseye products. On 
August 14, 1931, the number of retail 
outlets had increased to 95, and it is 
now over the 100 mark. 

Not only have the stores handling 
frosted foods increased in numbers, but 
the average volume of sales in these 
stores is climbing as quick-frozen 
packaged foods become better known. 

How the Birdseye Packing Co. is 
achieving these results at a time when 
general consumer purchasing power is 
considerably below normal is the old 
story of good products, efficient selling 
and a carefully-planned merchandising 
policy, that follows through from the 
plant to the retail store, and from there 
into the consumer’s kitchen. 


Signing up new dealers and making 
arrangements for low temperature stor- 
age and display equipment preparatory 
to the opening date seem to be the im- 


mediate objectives in the Birdseye mer- 
chandising plan. 


| ) But after a dealer has signified his 


willingness to handle the products, and 
has purchased equipment and stocked 
the meats, he is not left up in the air 
as to how to build volume on them. He 
is taking on a new product—one with 
which he has had little experience and 
about which he knows practically 
nothing—and the success he will have 
with it will depend in large measure 
on the methods he uses. This mer- 
chandising plan, therefore, includes edu- 
cation of the retailer in the products 
themselves and in the advantages to 
the consumer of foods that have been 
quick frozen. 


Dealer Supplied with Advertising. 

When this preliminary work has 
been done and an opening date decided, 
a complete introductory campaign of 
advertising is offered to the retailer on 
a cooperative basis, whereby the com- 
pany shares a portion of the expense. 
This includes mats and cuts for local 
newspaper advertisements of an edu- 
cational nature, and designed to also 
build consumer demand for frosted 
foods. A series of letters is supplied 
to the dealer to be mailed to all of his 
customers, and other promotional ma- 
terial, including store handbills, book- 
lets, counter signs and window displays, 
is also furnished to him. 

When the frosted meats are placed 
on sale one of the company’s staff of 
dietitians spends several days with the 
retailer. Her principal duty, in addi- 
tion to instructing the dealer, is to con- 
tact store customers, answer their ques- 
tions and demonstrate the foods. The 
company now has 11 women dietitians 
on its staff. 


But active interest in the dealer does 
not end when they have been well 
started on their way in merchandising 
frosted foods. Four trained men make 
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TELLS ABOUT FROSTED FOODS. 


This full-page newspaper advertisement 
emphasizes the convenience of frosted 
foods in hot weather. It is one of a series 
that the Birdseye Packing Co. is running 
in Boston newspapers. Plans of the com- 
pany contemplate use of newspapers in 
other key cities in New England. 


up the company’s sales promotion force. 
These are in the field all the time con- 
tacting retailers who are handling the 
quick-frozen products. These sales pro- 
motion men—experts in sales promo- 
tion methods—offer advice on how to 
increase interest in frosted foods and 
suggest ways and give help on how to 
increase sales by advertising, special 
a arrangements, new sales ideas, 
e 


Other Aids for Dealer. 


A bi-weekly bulletin, entitled “Cold 

Facts,” containing the latest informa- 
tion about frosted foods, methods of 
handling and new ideas, as well as ex- 
periences of other dealers, is mailed to 
dealers, and a four-page folder en- 
titled “Questions women ask about 
frosted foods and the correct answers,” 
is supplied in quantities sufficient for 
the dealer and his employees. 
_ Apart from any advertising hook-ups 
in cooperation with retailers, the com- 
pany is also conducting an independent 
advertising —— to increase the 
consumption of frosted foods. This in- 
cludes page advertisements at regular 
intervals in the Boston newspapers and 
a program of radio broadcasting over 
stations WNAC, WEAN, WORC and 
WBZ-WBZA. The three first-named 
stations are used at 8:45 on Tuesday 
and Friday mornings. WBZ-WBZA 
are used at 10:00 a.m. and 3:30 p.m. 
on Thursdays. 

» company announced recently 
that its advertising plans include an 
expanded program of advertising this 
fall in the key cities of New England. 
The time on the air will also be in- 
creased. 

Among the new products recently 
added to this line of frosted foods ‘are 
broiling ham, corned beef, mushrooms, 
rhubarb and salmon. 


REFRIGERATION NOTES. 

A one-story cold storage plant will 
be constructed in Miami, Fla., by the 
City Ice & Fuel Co. 

_The Texas-Louisiana Gin Co., Bossier 
City, La., has plans for a three-story 
gin and cold storage plant to cost $60,- 
000. Construction is expected to start 
during September. 

Inland Ice Co., Vernon, British Co- 
lumbia, Canada, is planning the con- 
struction of a cold storage plant to 
cost about $80,000. 

A two story building with a total 
floor area of approximately 34,000 sq. 
ft. will be erected at 3935 South Leavitt 
st., Chicago, IIl., for the Great Atlantic 
& Pacific Tea Co. The building will be 
used for a butter plant and warehouse 
and will be equipped with refrigerating 
machinery and sharp freezers. The esti- 
mated cost is $150,000. 

An addition will be erected to the 
plant of the Petersburg Cold Storage 
Co., Petersburg, Alaska. 

Southern Ice & Utility Corp., is plan- 
ning the erection of a cold storage plant 
in Horatio, Ark. 

Gulf Power Co. is planning the erec- 
tion of an ice plant in Milton, Fla., to 
replace the one destroyed by fire re- 
cently. 

Demands of farmers of California for 
more adequate cold storage facilities in 
San Francisco harbor were laid before 
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Patented 
Jamison 


WEDGETIGHT 
FASTENER 


—faster in action both 
opening and closing 
forces the door tighter 
against its seals—keeps 
it tighter. Easier for the 
men=direct push and pull 
operation. Another exclu- 
sive advantage of 
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JAMISON COLD STORAGE DOOR CO. 
Consolidating Jamison Cold Storage Door Co., Inc. 


and Stevenson Cold Storage Door Co. 


HAGERSTOWN, MD., U.S.A 
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SODA ASH 


BRANCHES, Chi- 
cago, New York, 
St. Louis, Chester, 
Pa.; San Francisco, 
Dallas. Southern 
Ice Supply Co., 
Marietta, Ga. Gay 
Engineering Co., 
Los Angeles. D. E. 
Fryer & Co., Seattle 
and Spokane. 
Foreign: London, 
Honolulu, Japan. 
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Mathieson Ammonia 


CAUSTIC SODA 

LIQUID CHLORINE 

BLEACHING POWDER PURITE (rusep sopa asn) 

The high Mathieson standards of and the plet 

facilities for prompt, efficient service guarantee to every Ammonia 
purchaser utmost value and satisfaction. 


Th MATHIESON ALKALI WORKS fin:,} 
250 PARK AVENUE, NEW YORK CITY 
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the governor and the state board of 
harbor commissioners recently. 

Emaus Ice & Storage Co., Pennsburg, 
Pa.; have plans for the erection of an 
ice plant with a capacity of 15 tons 
daily. 

The ice manufacturing and cold stor- 
age plant erected in Winston Salem, 
N. C., by Paul O. Newman & Son has 
been placed in operation. 

American Enterprise Co., is planning 
the construction of a cold storage ware- 
house in St. Joseph, Mo. 

Plant of the Omaha Ice & Cold Stor- 
age Co., Omaha, Neb., has been re- 


modeled 
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500 STORES AS EASY AS ONE. 
(Continued from page 26.) 
fied buyer is a thorn in your flesh that 
will eventually work into your bones.” 

So then we took a look around the 
big distributing plant at Flushing and 
Metropolitan Avenues, Brooklyn. Eight 
and one-half acres. 

And that’s another story. Thoroughly 
modern, kept right up to the hour in 
equipment and facilities. If you want 
to see the latest delivery. truck, the 
newest in anything, the Bohack folks 
will show it to you. 


Cold Storage Installation 


All Kinds of Refrigerator Construction 


JOHN R. LIVEZEY 


Glenwood Avenue, West 22nd St., Philadelphia, Pa. 
526-530 St., Bal Md. 
902 Woodward Bidg., Washington, D. C. 





Everything that has value in per- 
fecting operation of the Bohack chain: 
An All-Around Food Plant. 

Packing plant in which meats and 
sausages are prepared and smoked. 

Coffee-roasting plant to supplement 
with the Bohack brand all the other 
— brands that are regularly car- 
rie 

Bakery planned by a graduate engi- 
neer, on the “straight line production” 
principle, in a building erected especial- 
ly for it, to avoid all waste of space 
and achieve economy of labor and time. 

Egg candling; butter and cheese pack- 
aging departments; bottling and label- 
ing rooms; refrigeration equipment. 

An enormous delivery truck depart- 
ment, with garages and repair and sup- 
ply shops. And so on, through the 
group of forty buildings, all roomy, sun- 
lit and comfortable, that house the ad- 
ministration, store rooms and work- 
shops—a hustling little city in itself, 
with a four-track spur of the Long 
Island Railroad bringing in materials 
and products night and day. 

The firm of H. C. Bohack Company, 
as first organized in 1903, was reor- 
ganized in 1913 as an incorporated con- 
cern, with the original capital, $200,000, 
increased from time to time until it 








reached, in February, 1929, $6, 694,650, 
without placing the financing in the 
hands of bankers, brokers or promoters. 

For the eleven months ended Janu- 
ary 4 sales totaled $26,436,484, against 
$23,580,290 for the corresponding eleven 
months of 1928. 
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FROZEN POULTRY IN STORAGE. 


Cold storage holdings of frozen poul- 
try on Sept. 1, 1931, with eee 


Sept. 1, Aug. 1, 5- 


1931. 1931. ent 1, 

M Ibs. M Ibs, bs. 
RR herr re 9,347 6,345 9,783 
MEDEE  sscwebeeebes cs sae. 2,084 1,747 1,571 
MINS 02 CE cechaasticaed 3,147 363 4,745 
BEL ec OL A cacaaem aa eee n 6,907 7,117 6,046 
SD a sce hoes cbheeere 3,360 2,777 5,061 
Miscellaneous ..........- 18,264 15,089 14,98 

ee 


PRODUCE IN COLD STORAGE. 
Cold storage holdings butter, cheese, 
eggs on Sept. 1, 1931, with comparisons: 
aoe 1, Aug. 1, 5- te 


ak 
Tbs. bs. Ibs. 








Butter, creamery ........ oan on re 150,014 
Cheese, American ....... 68,792 68,532 81,746 
Cheese, Swiss .......... 8, 5,799 
Cheese, brick and 
ee ERE Ter 676 672 «1,414 
Cheese, Limburger ...... 613 719 «=: 714 
Cheese, all other......... 7,781 8,381 8,786 
ee 9,011 9,504 9,618 
ee, TN css wcevcs's 110,278 114,700 83,834 
— || 





H. PETER HENSCHIEN 


PACKING PLANTS AND COLD STORAGE CONSTRUCTION 
59 East Van Buren St., Chicago, Ill. 


Architect 
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Don’t get under 
the thumb 


of excess dead weight 


Grinding out daily deliveries under the crush of ex- 
cess dead weight may gouge badly into profits. Ton 
miles multiplied by number of trucks and by days of 


service run into startling figures. 


Prudent fleet operators and enlightened truck builders 
are today cutting dead weight at every possible 
point. One of the most obvious is in the insulation 
of refrigerated bodies. 


Fortunate it is that the most efficient insulation is also 
by far the lightest. Dry-Zero Blanket insulation is 
only one sixth the weight of other insulations giving 
equivalent service. 


This Wieland Packing Co. job, insulated with 
Dry-Zero, was built by the Boyertown Auto 
Body Works, Inc., of Boyertown, Pa. They 
have produced some noteworthy jobs and 
consistently use Dry-Zero insulation. Mr. 
Wieland states that his 
sales territory has been 
considerably widened 
by the use of Dry-Zero 
in delivery trucks. 
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And as far as efficiency is concerned, you have the 
published results of tests by U.S. Bureau of Standards 
and various national institutes which show Dry-Zero 
to be the most efficient commercial insulant known 
Nor can you overlook the hundreds of thousands of 
miles of service of trucks and railroad refrigerator 
cars insulated with Dry-Zero, and the thousands of 
domestic refrigerators which have given superlative 
service for years because of their dependable and 
efficient Dry-Zero insulation. 


In many jobs Dry-Zero can save a half ton or more 
of dead weight. You can easily learn how much it 
can save you. Write for a free booklet, “Taking off 
the weight that cuts down pay load,” and ask for 
other information of interest to you. 


DRY-ZERO CORPORATION 


MERCHANDISE MART CHICAGO, ILLINOIS 
Canadian Office, 465 Parliament Street, Toronto 


DRY-ZERO 


THE MOST EFFICIENT COMMERCIAL INSULANT KNOWN 
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First... 


It must satisfy the 
WA 


Pecithly no single foodstuff re- 
ceives as rigid scrutiny, all the way from origin 
to dinner table, as MEAT. 

The packing house inspector may reject, the 
‘meat cutter may have to trim and the consumer 
may fail to buy...if “the first look” does not 
satisfy. 

Any or all of the following four reasons can 
consume the profits due the packer, wholesaler 
and retailer. 

1. Improper removal of animal heat in the 

chill room. 

2. Incorrectly designed holding cooler rooms 

for aging. 

B. Poorly arranged and kept cutting rooms. 

4. Too much temperature variation and dry- 

ing effect in display cases. 


York has studied and researched these prob- 
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« 





Meat must look good to be good. Possibly more scientific appli- 
cation of refrigeration and air circulation is used in the proc- 
essing of meat than in any other foodstuffs. 


lems, not in a refrigeration laboratory but in the 
field of meat processing from packer to con- 
sumer. York knows about the product itself and 
can suggest modern methods and furnish equip- 


ment to produce better meat and bigger profits. 


YORK ICE MACHINERY CORPORATION 


YORK » PENNSYLVANIA « #* 


YORK 


REFRIGERATION 
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Provision and Lard Markets 


Active—Market Steady—Hogs 
ee — Western Run Lighter —_ 
Cash Trade Good—Sentiment Friend- 

ly—Stocks Decreasing. a 

et for hog products backed and 
aa o past week. The lard market 
scored moderate net gains under com- 
mission house buying and covering, 
with further lifting of hedges against 
cash business, and displayed a rather 
steady undertone. Profit taking was 
in evidence at times, due to fluctua- 
tions in the stock market and in grains, 
but the market encountered good sup- 
port on the breaks as a result of a 
moderate run of hogs to market and 
rather general reports of a continued 
satisfactory cash business in lard and 
meats. 

A weaker tone in the hog market 
failed to have much influence. The 
impression prevailed that the decline 
would cut down to some extent the 
marketings the next few weeks. At 
the same time, there was more or less 
discussion of a continued good percent- 
age of “lights” in the arrivals, which 
would make little lard and go mostly 
into the meat trade. 

The weakness in cottonseed oil failed 
to have any influence, owing to the 
moderate spread between lard and oil. 
Some were stressing the possibilities of 
lower levels in oil under the weight of 
large supplies and reduced demands. 


Lard Exports Up. 


Commission house sentiment gener- 
ally continued friendly towards lard. 
This was based more or less on the 
fact that at present levels domestic 
consumption was more than taking 
care of the make. Some broadening 
in export clearances also attracted at- 
tention. Cold storage holdings of lard 
throughout the U. S. on September 1 
were officially placed at 95,880,000 Ibs., 
compared with 88,868,000 lbs. on Sep- 
tember 1 last year, and a five-year 
average of 153,018,000 lbs. Lard stocks 
at Chicago during the first half of 
September decreased 10,564,000 Ibs. to 
a total of 36,782,000 Ibs., compared with 


WEEKLY REVIEW 


47,346,000 lbs. the beginning of the 
month, and 35,698,000 lbs. in mid- 
September a year ago. 


Hog Prices Again Down. 


Receipts of hogs at the leading West- 
ern packing plants last week were 329,- 
200 head, compared with 353,400 the 
previous week and 376,000 the same 
week a year ago. The average price 
of hogs at Chicago on Monday was 
5.45c, compared with 5.60c the previous 
week, 10.10c a year ago and 10.05c two 
years ago. 

Official exports of lard for the week 
ended September 5, were 9,609,000 Ibs., 
against 7,639,000 lbs. last year, mak- 
ing exports January 1 to September 5, 
387,971,000 Ibs., against 483,646,000 lbs. 
last year. Exports of hams and 
shoulders for the week were 997,000 
lbs., against 1,114,000 lbs. last year; 
bacon, including Cumberlands, 953,000 
Ibs., against 1,421,000 lbs. last year; 
pickled pork, 165,000 lbs., against 161,- 
000 Ibs. last year. 

PORK—The market was firmly held 
at New York. Demand was fair. Mess 
was quoted at $21.00; family, $27.50; 
fat backs, $16.75. 

LARD—Demand was fair, and the 
market was steady in the East. Prime 
western at New York was quoted at 
7.95@8.05c; middle western, 7.70@ 
7.80c; city tierces, 742c; tubs, 8@8%c; 
refined continent, 8%c; South America, 
812c;Brazil kegs, 944c; compound, car 
lots, 7%@8%ec; smaller lots, 8%c. 

At Chicago, regular lard in round 
lots was quoted at 24c over Septem- 
ber; loose lard, 20c under September; 
leaf lard, 30c over September. 








See page 43 for later markets. 








BEEF—The market was steady and 
demand fair. At New York, mess was 
nominal; packet, nominal; family, 
$12.00@13.50; extra India mess, nom- 
inal; No. 1 canned corned beef, $2.25; 
No. 2, $4.75; 6 lbs. South America, 
$16.00; pickled tongues, $60.00@65.00 
per barrel. 


Pork and Lard Stocks 


Frozen pork and pickled meat stocks 
have declined steadily for some months 
while lard and dry salt meat stocks 
showed a slight gain. With the ex- 
ception of dry salt meats, all stocks 
on hand are now at the low point 
reached on September 1, 1930, and in 
all cases the stocks are well under 
those of 1929 and of the five-year aver- 
age on September 1. 

This situation has developed in spite 
of the fact that exports this year have 
been low and the buying power in the 
domestic market weak. The number 
of hogs slaughtered under federal in- 
spection is slightly less than a year 
ago, but in general the consumptive 
outlet for pork products can be con- 
sidered very good, even though the 
price has not been satisfactory always. 

Frozen Pork.—The decline in stocks 
of frozen pork has been due to broad 
merchandising of product through reg- 
ular distributive channels rather than 


to carlot movements. Considerable 
supplies of regular hams, skinned hams 
and seedless bellies have been defrosted 
for cure. No particular movement of 
frozen loins in a large way took place 
although freezer accumulations supple- 
mented the fresh cut loins in a distrib- 
utive way. However, such frozen loins 
as moved in a large way in competi- 
tion with fresh cut yard loins did so . 
at a sharp discount. About 11,000,000 
Ibs. less pork went to the freezer dur- 
ing August than in August, 1930. 

S. P. Meats.—There was a good do- 
mestic trade in pickled meats during 
the month and stocks showed a sharp 
decline, a decline parallel to that of 
one and two years ago when consumer 
buying power was believed to be 
stronger than at the present time. 
Considerable buying within the indus- 
try took place to take care of the broad 
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tions during the first eight months of 1931 compared with those of 1930 and 1929. 





DE Ete ERE He ERE Ty 51 ¥- 


su Ee 


38 


consumptive demand and to take the 
slack out of the market. Business in 
pickled meats was almost entirely do- 
mestic, foreign demand being limited 
with prices unsatisfactory. 

D. S. Meats.—Stocks of dry salt 
meats are more nearly comparable with 
those of 1929 than a year ago, al- 
though even at that time stocks of 
these meats were low. The higher 
total stocks are offset in part by the 
limited supply of rib bellies, fat backs 
and only moderate stocks of some mis- 
cellaneous cuts. The supply of clear 
bellies will have to take care of the 
shortage in these cuts. The consuming 
season for this class of meats is ahead 
and even though buying power is lim- 
ited the very low price at which they 
are offered is certain to be a stimulus 
to more liberal sales. 

Lard.—Lard stocks declined sharply 
during the month due in part to heavy 
consignments abroad and in part to a 
fairly good domestic distributive trade. 
Throughout much of the month light 
hogs predominated in market supplies 
which had a tendency to reduce pro- 
duction. Also there has been less cut- 
ting for the tank as D. S. fat backs 
which formerly were finding an outlet 
through the tank are in a strong posi- 
tion and in greater demand. The fact 
that so many backs were tanked or- 
iginally contributed to an increase in 
lard stocks in the preceding months 
when decreases would logically be ex- 


pected. 
ae ees 


STOCKS IN COLD STORAGE. 


The figures for storage stocks on 
which the chart on page 37 is based 
are as follows: 

1929. 
Frozen §8. P. D.S& 
pork. pork. pork. Lard. 


TOD. .cccccccees 151,811 375,217 148,011 85,217 
Feb. ..cccccccee 245,798 424,921 167,561 140,526 
MAP. ..cecsevess 291,050 473,916 179,776 173,864 
APP. .ccccocceee 289,754 453,612 178,595 179,428 
MAY ..csceeseee 285,110 452,868 185,580 184,748 
TUNE nen eeeeeee 256,291 443,044 171,450 183,490 - 
TULY ..ceeeceeee 247,815 430,317 163,805 199,699 
AUB. ...eceeeeee 229,930 412,571 172,294 203,931 
Bept. ..ccccccces 176,131 382,750 160,519 179,899 
Oct. .cccccceeee 119,204 342,038 139,256 153,690 
NOV. ccccccccces 75,910 304,400 111,092 99,845 
ececccccece 84,667 316,280 88,782 68,517 
1930. 


Frozen S58. P. D. &. 
pork. pork. pork. Lard. 


DUM. ccvcccocces 145,078 368,126 107,782 82,098 

Dad. cccccccccee 178,766 392,915 116,568 92,676 

BRP, wcccccccess J 443,882 128,740 111,914 

tay conccccccee 206,417 430,926 115,653 105,067 
ccccccccces Y 411,705 110,303 104 

JUNE ...ceeeeees 76, 392,403 105,913 115,270 

DO ccoccoceces 174,347 395,806 108,230 120,957 

ABB. cccccccccss 157, 879,732 114,477 118,923 

BERS. cccccvecced 124. 329,074 97,237 

GE,  cxcevensons 92,305 283,979 71,143 

ey ssracesasds 127 249,485 43,194 36.211 

WOR. sccccccccss 77,158 285,824 48,573 31,189 

1931, 
Frozen 8. P. D. 8. 
pork. pork. pork. Lard. 
Lbs. (000 omitted). 

BOM, onseccssied 122,994 328,010 51,434 
ocecececece 215,599 397,942 107,817 62,850 
coccccvccen 271,088 453,042 74,977 

ABE, ccccccceess 269,599 432,699 1 78,456 
ebacccsoees 265, 453,500 148,179 94,897 

BERD. -eccocusess 215,766 408,898 156.476 115,873 

My cveseoscdin 181,214 365, 68 122,239 

BEB. snvdncictan 129,568 311,116 153,604 95,885 

—_@—__ 


DANISH BACON EXPORTS. 
Exports of Danish bacon for the week 
ended September 12, 1931, amounted to 
7,687 metric tons compared with 7,096 
metric tons last week and 6,443 metric 
tons during the corresponding week of 
last year. 
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CONTINENTAL LARD MARKETS. 


(Special Corres: ence of The National 
oner. ) 


Hamburg, Sept. 4, 19381. 


Danish exports of lard to Germany 
exceeded those from the United States 
during July, 1931, for the first time 
this year when 11,896 kgs. of Danish 
lard was received, compared with only 
9,904 kg. from the United States. 

German lard imports for July and 
the seven months of 1931, together with 
the country of origin, are as follows: 


July Seven 
imports. months. 

kgs. kgs. 
Denmark 11,896 114,882 
Netherlands 2,047 11,744 
Sweden 780 6,464 
Spain 25 1,096 
Hungary 150 4,829 
United States 9,904 362,661 
Argentina 210 855 


_ The increased demand for Danish lard 

is traceable primarily to the price situa- 
tion. American lard was generally too 
high. In Germany the lard business 
has improved somewhat during the last 
month, many deals being closed on 
American lard, especially December 
lard. 
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For the local products the is 
being upheld by some ers. Prog. 
ucts of others can be ewe at $1.95 
under the price of these ers. On 
account of slow sales in P a 
concessions of half a dollar ml 
given to gradually dispose of heavy 
consignment stocks. There is no great 
demand anywhere, and as a rule People 
figure with the declining market. 

This, of course, favors the j 
from Denmark, as purchases can be de. 
livered within three days. The 
for lard in blocks is around 68/29 per 
100 kg., c.if. Hamburg. In other words, 
it is approximately $1.50 under the 
American price. 

There were very few deals in Ameri- 
can lard in the Netherlands, as there ig 
a small demand; 2,000 tons, however 


were sent to Germany at very favorable 
prices. For prime leaf lard the price 


at the present time is around 41 hf] 
per 100 kg., c.i.f. Hamburg. 

Abattoir lard is offered at 40 hil, 
cif. Hamburg. 

From Sweden practically nothi 
but lard in bladders was impel 

The demand for Hungarian lard has 
decreased somewhat and the price is on 
the same basis as Danish lard. 

Very little lard was brought in from 
Poland to Germany, as the Polish de- 
mand practically consumes its own pro- 
duction. 








Heavy Hogs Show Better Values 


Sharp price declines during the week 
brought hog prices to a new low for 
the year and one for which it is neces- 
sary to go back more than thirty years 
for an equal. The top at the close of 
the week at Chicago dropped to $5.90 
compared with $6.40 on the opening 
day. 

This price break is attributable to 
heavy receipts and exceedingly hot 
weather which reduced further the al- 
ready curtailed demand for fresh pork 
products. Receipts at the twelve prin- 
cipal markets at 316,000 were almost 
10 per cent more than a week ago and 
nearly as large as those of a year ago. 

The quality of most of the hogs scal- 
ing over 150 lbs. was good but the per- 
centage of heavy hogs included in the 


runs was very small. : 
Fresh meat prices declined a 








a fairly good outlet at some improve- 
ment in price. 

The cut-out value of hogs is good, 
well finished hogs of the ave 
shown below indicating a negligible 
cut-out loss even in the case of the 
heavier hogs where the loss per head 
is under one dollar. 

Hogs are cheap but product prices 
are low and it is all-important that the 
packer know from day to day how his 
hogs are cutting out. It is difficult 
to squeeze out a fair margin of profit 
on such low prices so that an accurate 
knowledge of costs is necessary. 

In the following test, a credit of 20c 
per cwt. is allowed for edible and in- 
edible offal and a cost of 60c per cwt. 
in the case of the lightest pgs hn 
54c on the heaviest, with a con ° 
tion charge of 3c per cwt. on all aver- 
ages are used in working out the test. 
Costs will vary from this considerably 
and each poy? should substitute his 
own as well as local credits in working 


the week although cured meats enjoyed out the test. 
160 to 180 180 to 220 © 220 to 250 «= 275 to 300 

Ibs. Ibs. Ibs. Ibs. 
ey eee os sivas 30 béthons sbncpetacguentith $1.46 $1.41 $1.82 
Picnics Fe td ctieakNgie s Saoubwcylbach ss pilbeaeee 46 44 31 
SC RNIN . Sa'cestgadieccn saves 45 45 45 
SE EE cutis de cticnbaeseet od’ 1.37 1.23 Li 
EE MIE oa coun dvieesdg ses ucoeeseaoncteasset .98 66 21 
EE Ciuc wets <: Athen deeagh cam eahesee es .23 62 
sed vavinkw.c coniee tae pace secinen’ aie .10 .23 32 
NN MIS ss 5 cs Ce ene en n'sis veda weenes .07 .09 13 15 
NE ee tess 6 ans savncebesp inp iebeaes 15 16 16 16 
i NE EL IME 5. scsi cewehetscaneeevesene .94 1.01 .90 83 
ED ME ae aER bbb ss «oc bub cbdn tbw-es chubescces .09 10 10 
RN oc. ac acksoccvacesevedececsns 10 .12 13 | 

DETOUR, wunecg chsh ccesdbdecdccdcdscssabecsbedy -03 .03 .03 ‘ 
i ak a Ai ach Bass dade win v's hate boca aa ee ee .01 01 01 OL 
ME NOMEN kes nhc ctkess accbecdpchseseensanences 102 .08 .02 02 
Total cutting value (per 100 Ibs. live wt.).... $6.44 $6.36 $6.13 $5.77 
Total cutting yield........sccecssccesccesees 64.70 67.45 69.50 70.50 


Crediting edible and inedible offal to the above total cutting value and deducting from 
sums the cost of well-finished live hogs of the weights shown, plus all expenses, the following 


sults are shown: 
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Tallow and Grease Markets 


TALLOW—A broader trade and a 
distinctly better tone overspread the 
tallow market in the East the past 
week. Some of the larger soapers came 
in for supplies, and indications were 
that quite a little stuff was taken off 
the market. This served to make for 
a better feeling in the trade. It was 
estimated in some directions that soap- 
ers have taken 65 tanks. In one lead- 
ing packing house quarter it was said 
that export business had materialized 
in tallow, with some estimates of 500 
tons having been sold. 

It was said that the export business 
had figured about 2%c f.o.b., but the 
business with soapers had passed at 
2%e delivered. In most quarters, the 
market was reported steadier, at un- 
changed prices, but some were talking 
the market %@%ec better than the 
quoted levels on extra. 

At New York, special loose was quot- 
ed at 2%4c; extra, 2%c f.o.b.; edible, 
4@4%c nominal. 

At Chicago, trade was reported rather 
slow, but the market was steady at the 
previous week’s levels, with inquiries 
and offerings about equal. At Chicago, 
edible was quoted at 4%c; fancy, 3%c; 
prime packer, 3%c; No. 1, 2% @2%c; 
No. 2, 2@2%c. i 

There was no tallow auction at Lon- 
don this week. At Liverpool, Argen- 
tine beef tallow, September-October, 
was quoted at 18s, off 3d for the week. 
Australian good mixed at Liverpool, 
September-October, was unchanged at 
20s. 

STEARINE—Demand was moderate, 
and the market was easier at New 
York. Sales were reported at 742c, and 
the market for oleo was quoted later at 
7%e plant. At Chicago, stearine was 
rather quiet but steady. Oleo was 
quoted at 7%c. 

OLEO OIL—Market was quiet. There 
is no pressure of supplies, and some of 
the best-posted seaboard interests ex- 
pressed the belief that the market has 
seen the season’s lows. At New York, 
extra domestic was quoted at 5%c; ex- 
port, 64 @6%c; medium, 5% @6c; low- 
er grades, 5c. At Chicago, demand was 
fair, and the market was steady with 
extra quoted at 6c. 








See page 48 for later markets. 








LARD OIL—Demand was a little bet- 
ter the past week, but trade was not ac- 
tive. At New York, edible was quoted 
at 12%c; extra winter, 9c; extra, 8c; 
extra No. 1, 8c; No. 1, 7%c; No. 2, 7%c. 

NEATSFOOT OIL—Trade was more 
or less hand-to-mouth. Pure was quoted 
at 10%c; extra, 844c; No. 1, 8c; cold 
test, 14%c. 

GREASES—A better turnover was 
reported in the market for greases in 
the East the past week.  stecweinien 
were taking hold in a more liberal way 
When tallow gave signs of fi 
slightly. Offerings of greases were fair, 
lowever, and price changes were neg- 
ligible, although a better feeling over- 
Spread the market. The weakness in 
stocks, however, made for caution in 


rming | 
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some quarters, but some of the com- 
modity markets the past week have 
been showing a tendency to break away 
from the weakness in securities. Ex- 
pectations were that demand for 
greases would improve the last half of 
the present month, 

At New York, superior house was 
quoted at 2% @2%c; yellow and house, 
2@2%c; A white, 25%c; B white, 2%c; 
choice white, 3%c. 

At Chicago, trade in greases was 
rather moderate, but the market was 
steady at last week’s levels. Selling 
pressure generally was light and opera- 
tions were more or less routine. At 
Chicago, choice white, all hog, was 
quoted at 3%@3%c; A white, 2%@ 
2%c; B white, 242@25éc; yellow, 2%c; 
brown, 2@2%c. 

ee 


EASTERN FERTILIZER MARKETS. 

(Special Report to The National Provisioner.) 

New York, Sept. 16, 1931. 

Ground tankage was sold recently at 
$1.40 and 10c f.o.b. New York. Un- 
ground tankage has been selling be- 
tween $1.00 and 10c and $1.10 and 10c 
f.o.b. local shipping points. 

While dried blood is being held at 
$1.60 per unit f.o.b. New York, about 
the best bids made are around $1.50 
per unit. 

Unground dried fish scrap is now 
offered at $2.75 and 10c f.o.b. fish fac- 
tories Chesapeake Bay, Va., with buy- 
ing interest limited. 

usiness in general is quiet. 
ee Sears 


CHICAGO PROVISION STOCKS. 

Stocks of meat and lard on hand in 
Chicago at the close of business Sep- 
tember 14, 1931, as reported by the Chi- 
cago Board of Trade are as follows: 


Sept.14, Aug. 31, Sept. 14, - 
1931. 1931. 1930. 
Mess pork, new, 
made since Oct. 
i, "80, . Dele... 248 354 224 
P. S. lard, made 
since Oct. 


1, 
+ »+e++-29,311,810 38,855,771 28,872,397 
8,491,204 6,826,853 


Oct. 
i, , He... 39, 000.228 22,724,615 8,615,744 
. es, 


Oct. 

Pe 19,603,116 22,724,615 8,615,744 
ides, 

Ibs... 3,893,606 4,012,839 2,637,605 
~~ fo 


NEW ZEALAND MEAT EXPORTS. 


Shipments of frozen meat from New 
Zealand during the current season, 
1930-1931, all of which was frozen, 
97,796 quarters of beef, 1,957,322 mut- 
ton carcasses, 6,598,801 lamb carcasses 
and 103,277 pork carcasses, practically 
> of which went to the United King- 

om. 


By-Products Markets 


Chicago, Sept. 17, 1931. 
Blood. 
The market steady. Price is $1.50 
nominal, with sellers’ views somewhat 
higher. 


Unit 
Ammonia. 


Digester Feed Tankage Materials. 
Situation remains very quiet and 
trading is limited. 
Unit Ammonia. 


Unground, 114% to 12% ammonia. 11.50 & 10c 
Unground, 6 4 8% pm pi 1.20 
— ORIG vc cccccwececebaseces 1, 1.350 


Product movement seasonable and 
prices are steady. 


Per Ton. 
Digester tankage, meat meal.......... $ 30.00 
Meat and bone scraps, 50%.......... 30.00 


Fertilizer Materials. 
—_ continue to be made at $1.25 
10c. 


& 
Unit Ammonia. 
High a d 10@12% am.. $1.25 & 10c 
Low a ond wnat, '% am.. g 1.25 & 10c 
Bone tankage, ungd., low grd., 
WU WE ie vcdcccecadcucveccace 14.00 
TRG ES hanced cs sankacanas 1,.25n 


Dry Rendered Tankage. 
Offerings are small. Inquiry con- 
tinues small, and prices are nominal. 
Hard pressed and exp. unground, 


per unit protein ................ $ @ .35n 
Soft pred. pork, ac. grease & qual- 

aes EE Cekecsianvus 654) the aeseee @25.00n 
Soft prsd. beef, ac. grease & qual- 

Si WOR suds cabioebadaceceesdavseus @20.00n 


Bone Meals (Fertilizer Grades). 
Market continues fairly active. Prices 
are unchanged. 


Raw bone meal for feeding.......... $20. 25.00 
Steam ground, 3 & 50............000- 17.00 
Steam, unground, 3 & 50............ 14.00 
Horns, Bones and Hoofs. 
Per Ton. 
Horns, according to grade.......... $30.00@150.00 
i MER  WOMRE 66 i dave Sevacdecsees 65. 110.00 
OMRIIO « BOGE ons bcc cdneccsdeeceescs 16. 18.00 
GORE COREE io ve weccccocecssccevint -00n 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


Gelatine and Glue Stocks. 
The market continued very quiet. 
Transactions are few; prices are un- 
changed. 


Per Ton. 
UD WOOO: ci ccdbeae cc éucdgecees cane $24.00@26.00 
OME CUNEE is covencesuvdrensdcnnciace 88.00@40.00 
Hide trimmings (old style).......... 18.00@20.00 
Hide trimmings (new style).......... 16. 18.00 
SERENE I Sines Gen dhve cedhsckaceen 25.00 
Cattle jaws, skulls and knuckles.... 24. 25.00 
RR 22.00 


Pig skin scraps and trim., per Ib..... 2 2 
Animal Hair. 
Animal hair market continues nom- 
inal. There has been no trading as yet 
in winter production. 


! 
° 


Summer coil and field dried............ 1%@ 1%c 
Processed, black winter, per lb......... 5%c 
Processed, grey, winter, per Ib......... 44@ 4%c 
Cattle switched, each*...............0.. 1%@ 1%c 


*According to count. 
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HEMICAL MFG. CO. 


COVINGTON, KY., Opposite Cincinnati, Ohio 
Buyers of Dry Rendered Tankage 
(Cracklings) 
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G. H. Hammond Company 


Chicago, Illinois 


NEW RULES FOR OIL TRADE. 


The edible oil industry on December 
9, 1927, adopted a code of trade prac- 
tice rules. Subsequently some of these 
rules were reworded by the Federal 


Trade Commission, and these revised 
rules have been accepted for the in- 
dustry by a committee which has been 
appointed to consider them. The Fed- 
eral Trade Commission has divided the 
rules into two groups. These are given 
below. The rules in Group 1 are ap- 
proved by the commission; those in 
Group 2 are accepted as expressions 
of the trade. 
Group 1. 

Rule 1.—The use of comer 
slack-filled containers for edible oil, 
with the tendency and capacity to mis- 
lead or deceive purchasers or prospec- 
tive purchasers, is an unfair trade 
practice. 

Rule 2.—The false marking or brand- 
ing of products of the Industry, with 
the effect of misleading or deceiving 
purchasers with respect to the quantity, 
quality, grade or substance of the 
goods purchased, is an unfair trade 


* practice. 


Rule 3.—The packing of edible oil 
for resale in odd-size or odd-shaped 
containers simulating in size or shape 
standard size or shaped containers de- 
signed to hold, and know to the pur- 
chasing public to hold, quantities of 
five full gallons, single full gallons, full 
half-gallons, full quarts or full pints, 
with the effect of deceiving or mislead- 
ing purchasers or prospective purchas- 
ers as to the contents of such contain- 
ers, is an unfair trade practice. 

Group 2. 

Rule A.—The industry recommends 
that all containers in which edible oil 
is packed bear the name and address 
of the packer or distributor. 


The Blanton Company 


ST. LOUIS 
Refiners of 


VEGETABLE OILS 


Manufacturers of 
SHORTENING 
MARGARINE 


















Rule B.—In describing, advertising, 
selling or offering for sale edible oils, 
the use of such terms as “salad oil,” 
or “vegetable oil,” unless accompanied 
by the common name of the oil or oils 
so sold, is condemned by the industry. 


Rule C.—AlIl edible oil other than 
olive oil should be packed in standard 
size containers of full gallons, full 
quarts, or full pints, and 7.7 pounds 
per gallon should be used as the basis 
by all packers or distributors for gaug- 
ing the net content of the oil so packed, 
except that olive oil should be packed 
on the basis of 7.61 pounds per gallon. 

oo 


MARGARINE MATERIALS USED. 


Oleomargarine produced and ma- 
terials used in manufacture during 
July, 1931, with comparisons: 


Ingredients of un- July, 1931. July, 1930. 
colored margarine: Lbs. Lbs. 








SE  kinccnadabicvoedsbonas 2,1 98, 
ee epee ee pas 6,081,909 11,190,994 
CEH: percoucssovacdenctss eeeabeas 31,447 
Cottonseed oil ............ 845,389 1,497,873 
Derivative of glycerine..... — — 
Letisene concentrate ....... «s++++-- 44 
ME 55 sh0nee0s cwabewesenses 2,848,787 5,594,907 
WS GB faces cccwcccacs soe cbese 1,172 
Neutral lard ..........00.. 546,345 925,304 
SE Barrer 1,012,284 2,358,911 
Oleo stearine ............+. 367,296 426,520 
Ch ME os skewsatowenes 85,182 110,383 
POR GEE cc ccncciencecceces 8,175 32,942 
PND EE one co ceccdsceece 52 432,191 
OE,  cbcpaseans0sskngwni 6s $s 814,575 1,722,079 
SS Ree BEgeee. <“‘nveweasd 
Soda (benzoate of)......... 2,612 18,221 
TS ee a ee 1,640 176,912 
SEE cannndictasgipasioaes 12,930,735 24,625,600 
Ingredients of colored 
margarine: 
ree wore 60 1,361 
Cocoanut oil .........05eeee 86,757 263,777 
WEE | hon 3c bt 09.4-09.00006400400 AAD 1,194 
SUES: cadaleny iva sad cada s teacn ne 420 
Cotton: We Bissciia saben 30,689 89,125 
Derivative of glycerine...... 16 20 
EE t0Ude se gases en sss esa 94,350 242,008 
er 30,696 99,771 
SE  - Sa knk sd cunues Suess 83,6382 225,008 
ee, ee ee ee 5,190 14,004 
eae 9,218 9,160 
DESIR bass ccundensdiaecs 8,330 18,564 
ee aaa 6,451 10,289 
os SET ae RES Se Pe 28,879 72,813 
Soda (benzoate of)......... 9 74 
ek Eee eee 48 
NE Soaks ies 384,721 1,047,726 
ee os 


JULY MARGARINE PRODUCTION. 
Margarine production during June, 
1931, reported by margarine manufac- 
turers to U. S. Bureau of Internal 
Revenue, with comparisons: 
July, 1931. July, 1930. 
Lbs. Lbs. 





DON. Cite duisecdws been 10,959,348 20,149,391 
SNEED: os Sébas eb ekuwpasauns 311,843 827,006 
PRUE. an cdsnpsdccdreandeee 11,271,191 20,976,397 
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MEMPHIS PRODUCTS MARKETs. 
(Special Report to The National Provisioner.) 
Memphis, Tenn., Sept. 16, 1931, 


Heavy trading again developed in the 
Memphis cottonseed meal market to- 
day. Liquidation began immediately 
after the first call. Selling orders were 
numerous in October, November and 
December options, resulting in a break 
of 35c per ton in the nearby months, 
The more. deferred positions held 
their ground and showed considerable 
strength. December meal was sold in 
volume at $13.75, whereas February 
sold at $14.10. Liquidation was 
brought about by further decline in the 
price of actual meal. Memphis proper 
meal sold today at $13.50. It is under- 
stood that $10.50 is the best bid obtain- 
able for cottonseed cake in the Valley. 
This price figures about $13.00 Mem- 
phis for meal. As yet no sales at 
$10.50 have been reported, but cake is 
offered by many mills at $11.00. The 
tonnage traded in was again good, 
being 4,100 tons. Short covering con- 
tinues to furnish the buying power. 

Action of the cottonseed market was 
rather similar to that of meal. Bids 
were reduced on the nearby months, 
but cotton seed for 1932 is in demand. 
Trading is not very active. December 
seed sold at $12.50 and January at 
$13.00. Buyers appear to be very cau- 
tious about buying seed that may be 
delivered within the next 60 days, but 
are in the market at all times for seed 
to be delivered in 1932. It is under- 
stood that the movement is becoming 
heavy, although carload shipments are 
rather scarce, trucks are working over 
time hauling seed to the markets. Ap- 
parently the price in the country of 
$8.00 to $10.00 per ton still prevails. 

——- fe -- 


COTTONSEED PRODUCTS EXPORT. 

Exports of cottonseed products for 
the 12 months ended July 31, 1931, are 
reported by the U. S. Census Bureau 
as follows: 


1931. 1980. 
Oil, crude, Ibs. ...........- 9,526,503 24,744,505 
on aad, ee 55. tu eceaa 17,290,676 7,217,456 
ake and meal, tons of 2,000 
Eves ® epee 158,421 
Linters, running bales...... 111,969 117,955 
i 


HULL OIL MARKETS. 
Hull, England, Sept. 16, 1931.—(By 
Cable)—Refined cottonseed oils, 20s; 
Egyptian crude cottonseed oil, 17s 94. 
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Vegetable Oil Markets 


uiet—Market Weak—New Lows 
Trade iched Statistical Report Bear- 
ishly Construed—Cash Trade Slow— 

Crude Oil at Lows—Lard Steady— 

Buying Incentive Lacking. 

Cottonseed oil futures on the New 
York Produce Exchange the past week 
again dragged to new low levels for the 
season in a quiet trade, the market 
‘splaying a rather weak tone most of 
+ geben The drastic drop in August 
consumption to 193,000 bbls., compared 
with 319,000 bbls. last year, added to 
the weight on the market of the large 
new crop and further increased the 
fears of excessive supplies during the 
season. : 

Continued weakness in the stock 
market was more or less unsettling, 
put there was little or nothing within 
oil itself to bring about enlargement 
of outside buying power. Crude oil 
made new lows, and demand appeared 
limited. There was no particular sell- 
ing pressure on the market again the 
past week, although at times profes- 
sionals pressing the declines and scat- 
tering liquidation in a moderate way 
was in evidence. It was quite evident 
that lack of takeoff was more respon- 
sible for the developments, than any- 
thing else, although sentiment was 
rather unanimously against the mar- 
ket. 

There was some buying through com- 
mission and wire house brokers on the 
breaks and scattered profit taking, 
mostly by ring operators, but the lat- 
ter were inclined to put the oil out 
again on slight rallies. As a result, 
little or no rallying power was in evi- 
dence, the market ignoring the steadi- 
ness in lard and the more favorable 
lard statistics. Little or no encour- 
agement was derived from the action in 
cotton, the white commodity slumping 
again to within a few points of the 
season’s lowest levels. 


Cash Trade Continues Quiet. 

The outstanding feature was the con- 
suming outlook during the months of 
ordinarily heaviest distribution. Thus 
far this month cash trade has been 
comparatively quiet, and early ideas 
are that September consumption will 


WEEKLY REVIEW 


fall far below that of the same month 
last year. 

Reports from the South this week 
again indicated that picking and gin- 
ning were at a comparatively slow pace. 
This was confirmed by the August seed 
receipts at mills of only 95,000 tons, 
against 335,000 tons in August, 1930. 
The light seed arrivals made for a sit- 
uation where the visible supply of oil 
on September 1 totaled only 596,000 
bbls., compared with 715,000 bbls. the 
same time last year. 

The light visible supply, under the 
present rate of distribution, is suffi- 
cient to satisfy the demands for 2 to 3 
months, and this, with the knowledge 
that the large crop must move sooner 
or later, keeps the professional ele- 
ment in fear of hedging pressure, par- 
ticularly as there are indications that 
refiners might be forced this season 
to place a larger percentage of hedges 


SOUTHERN MARKETS 


New Orleans. 

(Special Wire to The National Provisioner.) 

New Orleans, La., Sept. 17, 1931.— 
New Orleans cotton oil contract prices 
are about 10 points below a week ago. 
Crude oil is also %c lb. lower at 3%c 
for Texas and 3%c for Valley. Price 
drop is due to increased seed receipts 
and continued excellent weather for 
crop growth. Daily declines in hog 
values also are having a bearish effect. 
Prime spot bleachable is steady at 4.60c 
Ib., loose, New Orleans. Other prod- 
ucts also are on the toboggan. With 
low oil prices consumption should in- 
crease, if lard export demand revives. 








Memphis. 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., Sept. 17, 1931.— 
Crude sold rather freely this week at 
3@3%c lb.; 41 per cent protein cotton 
seed meal, $13.50; loose cotton seed 
hulls, $2.50. 


Dallas. 
(Special Wire to The National Provisioner.) 
Dallas, Tex., Sept. 10, 1931.—Prime 
cottonseed oil, 34%c; 43 per cent meal, 
$13.50; hulls, $4.00. 


in the future market than they have 
in the past few seasons. 
Crude Prices at Low Levels. 

Crude oil sold at 3%c in the South- 
east and at 3%c in the Valley. It was 
offered in Texas at 3%c. Intimations 
were that seed prices would continue 
around the recent levels of $7.00@ 
10.00 per ton. 

Cold storage lard holdings in the 
United States on September 1, 1931, 
were placed at 95,880,000 lbs., com- 
pared with 88,868,000 lbs. a year ago, 
and a five-year average of 153,018,000 
lbs. The Chicago lard stocks during 
the first half of.September decreased 
10,564,000 Ibs., totaling 36,782,000 lIbs., 
compared with 35,698,000 lbs. the same 
time a year ago. 

The weekly weather report said the 
week was generally warm and dry in 
the Cotton Belt, with most sections 
having little appreciable rainfall. The 
weather was favorable for seeding and 
the advance toward maturity as well 
as rapid opening of bolls. For the 
belt as a whole the weather was un- 
usually favorable for picking and gin- 
ning, but notwithstanding this harvest 
was indicated as proceeding rather 
slowly. 

COCOANUT OIL—The market was 
quiet and barely steady. Intimations 
were that tanks at the Coast might 
be had at 3%c, but a steadier feeling 
in tallow resulted in a little better tone 
in the cocoanut oil market, although 
there was no evidence of any broaden- 
ing in actual buying power. At New 
York, tanks were quoted at 3%c for 
the balance of the year. Bulk oil spot 
was quoted at 34%c. On the Pacific 
Coast, tanks were quoted at 3%c for 
the balance of the year and 3%c for 
the first quarter next year. 

CORN OIL— With demand again 
quiet, the market developed a weaker 
tone. Prices were quoted at 4%c 
f.o.b. mills. 

SOYA BEAN OIL—Nominal condi- 
tions again ruled, and the tone was 
barely steady. Eastern producers were 
quoting at 6c, New York, while western 
producers were offering in a liberal 
way at 4%c, buyers’ tanks, f.o.b. mills. 

PALM OIL—Interest was of a rou- 








Cotton Sed Oil Futures Masket 


CONTRACT GRADES: BLEACHABLE PRIME SUMMER YELLOW COTTONSEED 
OIL—PRIME SUMMER YELLOW COTTONSEED OIL 


UNIT OF CONTRACT: 60,000 pounds loose oil in licensed bonded warehouse 
BONDED WAREHOUSES located at favorable points: 











ATLANTA, GA. 
BAYO 


NNE, N. J. 
CINCINNATI, OHIO 


DALLAS, TEXAS 
NEW ORLEANS, LA. 


PORT IVORY, S. I. 
MACON, GA. SAVANNAH, GA. 
MEMPHIS, TENN. 


_NEW YORK PRODUCE EXCHANGE 
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tine character, but prices held steady 
in the absence of selling pressure and 
with expectations of some improvement 
in tallow in the near future. At New 
York, spot Nigre was quoted at 4c; 
shipment Nigre, 3%c; spot Lagos, 4@ 
4%c; shipment Lagos, 3%c; 12% per 
cent acid oil for shipment, 3.70c. 

PALM KERNEL OIL—Market was 
marking time, with interest small. At 
New York, tanks were quoted at 3%c; 
bulk oil, 3.65c. 

OLIVE OIL FOOTS—Offerings were 
moderate and steadily held, but demand 
was rather quiet. At New York, spot 
was quoted at 4%@4%c; shipment, 
4% @4 6c. 

: * Neginar mcrae OIL—Market nom- 
inal. 

SESAME OIL—Market nominal. 

PEANUT OIL—Market nominal. 

COTTONSEED OIL—Store oil de- 
mand at New York was quiet and the 
market was easy with futures. South- 
east and Valley crude were quoted at 
3% @3%c; Texas, 3%@3%c. Market 
ee at New York were as fol- 
ows: 


Friday, September 11, 1931. 


—Range— —Closing— 
Sales. High. Low. Bid. Asked. 
See Cea eee 500 a 
SS Shik cas bene anos 495 a.... 
ES ee eee a 502 a 510 
ES ess Shs wa bess mk 485 a 510 
A 1 492 492 494 a 505 
MR. as ees 1 495 495 499 a 505 
NS Calva Oi in Se- 0354) Woes 505 a 515 
Sales, including switches, 2 contracts. 
Southeast crude, 3% @4c. 

Saturday, September 12, 1931. 
eos cca Goes haan 450 a. 
ss 4. bbb ace vess Dae 490 a 505 
tore eae a whit 490 a 505 
Gain bean phe Bese 470 a 500 
M2544. chke wheat eses 480 a 490 
BS ions 5 1 491 491 491a.... 
BES eave 1 497 497 495 a 500 
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Sales, including switches, 2 contracts. 
Southeast crude 3%@4c. 


Monday, September 14, 1931. 


EA oe pe aes 450 a.... 
Sept. 1 490 490 480 a 490 
ae 3 486 485 482 a 485 
BN b stictastelibecdveswn 475 a 433 
SSS SEA ees 476 a 480 
MG as win 2 480 477 477 a.... 
Mar. .... 9 492 486 486 a 488 


Sales, including switches, 15 con- 
tracts. Southeast crude, 3%c asked. 


Tuesday, September 15, 1931. 


a: sic'o5 CORR, Sees SS Se 450 Bid 

EAS Ss eon ke taees Saks 475 a 488 
MERE. wae wali ds > sissh 475 a 482 
MG Wek oo Sida. 6 chia oe 465 a 482 
ES sag aia amet elg ae 470 a 475 
SS ira a el Ee. Fe ae 
eae 6 488 482 490 a 483 


Sales, including switches, 7 contracts. 
Southeast crude, 3%c bid. 


Wednesday, September 16, 1931. 


Se a eon ae 450 Bid 

MNES Siw Sve Gas ebiels” SNA 485 a 495 
SE Sitd ols ok dee haan 480 a 485 
Pe S.us Seowikoee weoe 460 a 485 
ie ss a bade cae TR KS 470°a 480 
BOR, ° nies, 25% hd pte all RES 475 a 480 
ee 1 485 485 482 a 486 


Sales, including switches, 1 contract. 


Southeast crude, 3% @3%c. 

Thursday, September 17, 1931. 
(ah CAR GE acs in Sagenpe Je Bane 
MEE Cah aco ebis aes eeu 477 a 493 
USS Spite Sete 473 478 477 a 490 
BE = 4. ke eae a eae 460 a 490 
Be ee edt 475 475 475 a.... 
MR ot waa’ 6 ts'e SiGe Suen 476 a 480 
ee ica wees 484 476 484a... 








See page 48 for later markets. 








Watch the Wanted page for bar- 
gains in equipment. 








PRODUCTION AND CONSUMPTION 


OF COTTONSEED AND PRODUCTS. 


Cottonseed received, crushed and on hand, and cottonseed products manu- 
factured, shipped out, on hand and exported for one month ended August 31, 
1931, compared with a year ago, as reported by the U. S. Census Bureau: 

COTTONSEED RECEIVED, CRUSHED AND ON HAND (Tons). 





Received at milis* Amy mee 1 On bend opie 
Aug. 1 to Aug. 31. Aug. o Aug. 31. ug. 31. 

198i. ° 1930. 1931. 1930. 1931. - a 

cevccccccccceces 7 335,071 59,148 164,339 60,241 216,1 
p> = Ayaan eovemecccccccces 8,977 29,631 5,551 12,083 4,095 17,804 
GeOTgia ..ccccccccccccseccece 11,288 60,942 7,243 28,296 5,254 33,375 
TORRE 2 nccccccccccccccccccece 70,277 197,612 43,787 89,708 376 124,625 
All other states...........+. 4,027 886 2,567 34,242 10,516 40,362 





*Includes seed destroyed at mills but not 24,820 tons and 45,434 tons on hand Aug. 1, nor 
1,619 tons and 546 tons reshipped for 1931 and 1930, respectively. 


COTTONSEED PRODUCTS MANUFACTURED, SHIPPED OUT, AND ON HAND. 


On hand 

Item. Season. Aug. 1. 
Crete Gh. .ccccvccsdccce 1931-32 *8,501,285 
(pounds) .......... 1 7,893,957 
Refined of] ............ 1931-32 +277,922,496 
(pounds) .......... 1 301,600,092 
Cake and meal ........ 1931-32 150,291 
GERRED ec ccosccvess 1930-31 55,352 
EE -wunsdddncatneseSen 1931-32 47,818 
Se 1930-31 28,495 
SRE  nbcnsaancbenas ue 1931-32 174,998 
(Running bales) ...1930-31 135,220 
ET dcncnceeuccant 1931-32 3,564 
(500-Ib. bales) ..... 1930-31 2,659 
Grabbots, motes, etc. ...1931-32 12,874 
(500-Ib. bales) .....1930-31 12,776 


Produced Aug. 1 hinged out Aug. On hand 
to Aug. a1. 1 to Aug. 31. Aug. 31. 
17,196,420 12,687,148 *12,064,670 
48,833,994 37,376,533 582,879 
©9913, 007,008 = = ccescere 212,371,270 
27,144,518 —§ oeeceess 200,762,626 
28,206 72,139 358 
76,058 88,337 43,073 
16,078 19,622 44,274 
020 43,752 29,763 
8,369 23,113 160,254 
28,446 27,580 136,086 
sstseean 3 3,561 
a. OU Cheese. 2,704 
86 1,349 11,611 
911 1,746 11,941 


| 3,454,551 and 1,691,287 Ibs. held by refining and manufacturing establishments and 


and 3,677, 


respectively. 


tIncludes 4,185,092 and 2,187,575 Ibs, held by refiners, brokers, 
Places other than refineries and manufacturing establishments and 
in transit to manufacturers of lard substitute, 


Aug. 31, 1931, respectively. 
**Produced from 13,043,765 Ibs. of crude oil. 


307 Ibs. in transit to refiners and consumers August 1, 1931 and Aug. 31, 1931, 


ts, and warehousemen at 
,465,002 and 2,536,677 Ibs. 
oleomargarine, soap, etc., August 1, 1931 and 
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TRADE GLEANINGS 


Kohrs Packing Co., Davenport, Ia., is 
planning alterations, to cost 1 
000, to its coolers. about Si 

Fire recently completely destro 
the Barrett sausage faxteay at Mont 
son, Ill. The loss was estimated at 

Bristow Cotton Oil Co., Bri 
peggy ed vig i a“ ee es Southwest 
ern Cotton Oil Co., lah j 
Okla. _— 

The plant of the Cochrane Pac 
Co., Kansas City, Mo., closed sey 
years ago, is being razed by the Kansas 
City Stock Yard Co., to make room for 
industrial development. 

Musselshell Valley Meat Co., Round- 
up, Mont., has been incorporated with 
a capital of $50,000 by H. C. Fraser 
Mike Sopko and John Deke. sr. : 

George G. Corey and Arthur C. Hunt, 
paren 0., pi purchased the ham 
and bacon curing business of John 
& Son Co., Circleville, 0. bes 

C. Finkbeiner has purchased the 
sage factory of Mrs. Edgar She: vg 
Pine Bluff, Ark. The plant has been 
completely overhauled and considerable 
new equipment installed. All kinds of 
sausage will be manufactured. A com- 
plete line of meats and packing house 
products will also be handled. 

. —e— 
CASINGS IMPORTS AND EXPORTS. 

July imports and exports of casings 
are reported to the U. S. Department 
of Commerce as follows: 











IMPORTS. 
Sheep, lamb, 
and goat. Other, 
Lbs. Value. Lbs. Value, 
suerte csbsneeeke 638 $674 ..... ke 
MUMOATK .cccccces ccccas eases 897 
oe pines cneecde sue 6 78 het 7 
eee . 100 19,155 
Lithuania ......... 2,400 eet = 
DUOUOTEEOAS occ cc. ccvans canbe ,112 2,414 
S. Russia, Burope. 15,642 38,976 ...... ...... 
See 480 3,100 .ccase aenell 
United Kingdom... 4,448 8,657 1 10 
Camada ........00. 2,929 65,337 116,357 11,400 
BD -nasc ee pneca 1,224 SEB nce cus tana 
Argentina ........ 18,114 18,384 193,724 388,580 

Tr ert ree ee 32,511 4,431 
Ce. b'e40es acess 600 333 12,321 1,902 
OTS er ee 42 8645 
JEUGUAY .....c0e00 3,088 2,496 91,186 12,378 
British India...... 2,000 4,000 ...0.6.ene 

EE 34,868 35,523 14,810 8,004 
nn schebescedecaon 10,590 OTT» ois cee iebanee 
SE che sskedenhs 1,296 C477  ccccce. knanan 
POEMR o60sc6cccces Se 9,852 ..... 

DEE: swhene ew iy con 14,175 23,252 asebe 
SOs kc sadviews 3,014 3,006. cccsds Mbmaes 
Australia ......... 006 41,426 10,228 1,202 
New Zealand...... 48,292 100,658 ...... covers 
Algeria and Tunis. 3,618 4,086 ..cces sescce 

<aeousonm 2,148 8,066 ...sc0 wosene 

WHO © cc Viesis see 394,684 $880,441 523,579 $85,324 

EXPORTS. 

Hog Casings. rota 

Lbs Value. Lbs. Vi 
eRe 5,587 $1,488 51,650 $3,250 

Denmark... 00000:vanns cnbe wee 9,292 
eae 6,868 1,362 9,980 
Germany ......... 367,201 ,215 586,862 52,768 
BE Nachcesaee see 5, 577 3,540 166 
Netherlands ...... 52,812 3,687 52,888 4,631 
ee Eee er ee 10,614 1,2 
Poland and Danzig ...... ....++. 14,000 900 
| yeRpee gigas 10,182 1,910 91,647 6511 
eres. 1,640 245 «38, 4 
United Kingdom. ..218, 50,466 10,828 
NBER «650 canbe sée o080k0 eee $1,586 3,421 
Honduras 40 18 7. vesew essen 
Panama .......+.. 124 BO nceeee * 
——, on gesdcones aes oes eccese © 

rmudas ........ 1278) = BBO. wa ees ropes 
gpa aes pte y= ase ise 2,130 | 8 

Philippine Islands. 522 sees 
Aus Miia’... J... 41,426 10,228 1,201 
New Zealand...... 24,636 12,280 ...c00 sneeee 
Barbados ......... IB ccveee severe 

—— 
WAT Sines acne 842,980 $158,558 868,840 $79,687 
Exports of ‘‘other casings’ totaled 111,018 

valued at $83,414. The bulk of these went B 
Norway, Netherlands, © United ft 
Canada. Hawaii took 100 Ibs. of this 
casings. ete 
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THE NATIONAL PROVISIONER 


The Week’s Closing Markets 


FRIDAY’S CLOSINGS 


Provisions. 


Hog products developed weakness the 
latter part of the week on liquidation 
selling, lower hog prices, expectations 
of further October lard liquidation, a 
quieter cash trade and unsettling weak- 
ness in the stock market. Top hogs 
sold at the lowest level since 1908. 


Cottonseed Oil. 

Cotton oil is quiet and barely steady 
at the season’s lows, due to poor sup- 

rt and only a moderate cash trade. 

theast and Valley crude, 3%c; 
Texas, 34%4c sales. Weakness in cotton, 
lard and stocks was a factor. South- 
ern pressure remains light. 

Quotations on cottonseed oil at New 
York Friday noon were: 

Sept., $4.69@4.85; Oct., $4.69@4.72; 
Nov., $4.50@4.75; Dec., $4.69@4.71; 
Jan., $4.65@4.72; Mar., $4.78. 

Quotations on prime summer yellow: 

Sept., $4.50 bid; Oct., $4.50@4.75; 
Nov., $4.45@4.75; Dec., $4.50@4.75; 
Jan. $4.50@4.70; Mar., $4.60@4.80. 


Tallow. 
Tallow, extra, 2% @2%c. 
Stearine. 
Stearine, 74c. 
Friday’s Lard Markets. 


New York, Sept. 18, 1931. — Lard, 
prime western, $7.75@7.85; middle 
western, $7.50@7.60; city, 742c; refined 
continent, 8c; South American, 8c; 
Brazil kegs, 914c; compound, 7% @8%c. 


nissan 


BRITISH PROVISION MARKETS. 

(Special Cable to The National Provisioner.) 

Liverpool, September 18, 1931.— 
Week opened with the general provis- 
ion market quiet. Demand for A. C. 
hams was fair but picnics and square 
shoulders were dull. Lard contracts 
steady to lower, c.if. lard quiet, con- 
signed lard sales fairly active. 

Friday’s prices were as follows: 
Hams, American cut, 80s; hams, long 
cut, 90s; shoulders, square, 47s; picnics, 
none; short backs, 57s; bellies, clear, 
50s; Canadian, none; Cumberlands, 68s; 
Wiltshires, none; spot lard, 42s. 


wm mewe 


EUROPEAN PROVISION CABLES. 

European provision cable summary 
for the week ended September 12, 193i, 
shows the market at Hamburg record 
ing little change with exception of 
higher prices for refined lard and prime 
steam lard. Receipts of lard for the 
week were 1,257 metric tons, 170 met- 
tric tons of which came from Denmark. 
Arrivals of hogs at 20 of Germany’s 
most im rtant markets were 87,000, at 
a top Berlin price of 12.98 cents a 
pound, compared with 78,000 at 18.82 
cents a pound, for the same week of 
last year. 

There was nominal business on the 
Rotterdam market for oleo oil stock 
= Premier jus. The market for re- 
ned lard was slightly firmer. Buying 
Was small. Prices were higher for ex- 


tra neutral lard and for refined lard. 


The market at Li i 
about the same verpool remained 


Prices were steady. 


The total of pigs bought in Ireland 
for bacon curing was 24,300 for the 
week, as compared with 23,400 for the 
corresponding week of last year. 

The estimated slaughter of Danish 
hogs for the week ending September 
9, 1981, was 183,100. 

eae Se 
PORK AND LARD PRICES. 

Average wholesale prices fresh and 
cured pork products, lard and com- 
pound at New York and Chicago for 
August, 1931, with comparisons, are re- 
ported by the U. S. Bureau of Agricul- 
tural Economics as follows: 


eee —_, Fe 
ug., ug., ug., Aug., 
1931. 1930. 1931. 1930. 


FRESH PORK CUTS. 
Hams, Regular, No. 1. 


10-14 Ib. average....$17.12 $22.50 $13.66 $20.30 
LOINS. 
8-10 Ib. average.... 24.35 27.12 23.15 27.50 
10-12 lb. average.... 23.05 25.90 21.70 25.60 
12-15 lb. average.... 18.29 22.20 16.95 21.46 
16-22 Ib. average.... 14.21 17.91 12.56 15.34 
Shoulders, New York Style, Skinned, No. 1. 
8-12 Ib. average....13.41 16.75 11.94 15.78 
CURED PORK CUTS, LARD AND LARD 
SUBSTITUTES. 
Hams, Smoked, Regular, No. 1. 
8-10 Ib. average.... 22.75 26.84: 23.25 27.00 
10-12 lb. average.... 21.75 25.84 22.25 26.00 
12-14 lb. average.... 21.50 25.06 20.62 25.25 
14-16 lb. average.... 20.00 24.19 20.00 25.50 
Hams, Smoked, Regular, No. 2. 
8-10 Ib. average.... 19.00 23.12 20.50 25.50 
10-12 Ib. average.... 18.50 22.388 19.38 24.88 
12-14 lb. average.... 17.25 21.75 18.50 24.44 
14-16 lb. average.... 17.00 20.94 17.50 24.06 
Hams, Smoked, Skinned, No. 1. 

16-18 Ib. average.... 19.75 26.69 19.75 26.38 
18-20 Ib. average.... 19.50 25.69 18.75 26.25 
Hams, Smoked, Skinned, No. 2. 

16-18 Ib. average.... 17.00 23.25 17.75 24.06 
18-20 lb. average.... 16.50 22.25 16.75 23.75 
Bacon, Smoked, No. 1 (Dry Cure). 

6-8 lb. average.... 27.00 31.62 25.75 31.50 
8-10 lb. average.... 26.00 30.50 24.62 29.75 
Bacon, Smoked, No. 1 (8. P. Cure). 

8-10 lb. average.... 19.75 23.75 18.75 24.25 
10-12 Ib. average.... 18.50 23.75 17.75 23.50 











Profit or Loss? 


Only when a buyer or 
seller of meat products 
knows the market does he 
buy or sell intelligently. 


If a buyer makes 4c per 
pound on a car of product he 
has saved $37.50. 


If he makes 14c a pound 
on a car, he has made $75.00. 


The same is true of the 
seller. If he knows the mar- 
ket, and gets the market 
price, he saves anywhere 
from $37.50 to $150.00 a car. 
If the difference is as much 
as 1c a pound, he saves $300 
on a car. 


If THE NATIONAL 
PROVISIONER DAILY MARKET 
SERVICE you know the market. 
You neither buy nor. sell blindly. 

A fractional saving on one car of 
product will pay for this service for 
an entire year. If you want full in- 
formation, clip this coupon and send 
it with your name and address to 
THE NATIONAL PROVISIONER, 
407 So. Dearborn St., Chicago, Ill. 


you get 


























43 
Picnes, Smoked, No. 1, 
4-8 lb. average.... 13.62 16.12 14.75 17.50 
Fat Backs, D. S. Cured, No. 1. 
12-14 Ib. average.... 8.50 13.00 8.50 11.75 
Lard, Refined, Hardwood Tubs. 
9.75 12.12 8.32 12.44 
Lard Substitute, Hardwood Tubs. 
10.25 11.56 8.91 12.00 
Lard, Refined, 1 Lb. Cartons. 
. 11.00 14.00 9.29 13.25 
—_q—— 


LIVESTOCK AT 65 MARKETS. 

Receipts and disposition during Au- 
gust, 1931, with comparisons, by U. S. 
Bureau Agricultural Economics: 


Total 
Local’ ship- 
Receipts. slaughter. ments. 
CATTLE. 
Webel : wrtevcatensues 1,302,333 673,172 580,820 
August average, 
5 years, 1926-1930.1,288,065 706,262 552,729 
CALVES. 
TOO fn venscicacaes 519,403 335,505 175,427 
August average, 
5 years, 1926-1980. 534,857 355,335 186,633 
HOGS. 
cAbeopanne cece 2,454,281 1,397,974 1,045,367 


rage. 
5 years, 1926-1980.2,789,874 1,648,298 1,140,266 
SHEEP AND LAMBS. 


TORE 2. da ben cus cous 3,269,988 1,474,008 1,733,852 
August average, 
eS yente, 1926-1930 .2,395,847 1,142,335 1,237,645 


Sse See 


PORK PRODUCTS EXPORTS. 


Exports of pork products from prin- 
cipal ports of the United States dur- 
ing the week ended September 12, 1931: 


HAMS AND SHOULDERS INCLUDING 
WILTSHIRES. 





Jan. 1, 
ai wrod aa . to 
Se 
931. 1931. 1931, 
Mibs. Mibs. Mibs. M Ibs. 

TOGO so ccveg cece 1,060 1,114 997 61,688 
To Belgium ........ «.-. 6 8 719 
United meson 954 929 888 ne 

er Burope ...... «--- ee onne 
Cuba pra esha oo ale 102 wikis 62 3,434 
Other countries .... 4 179 29 «4,873 

BACON, INCLUDING beige raga > 
gosavicesces 15 1,431 953 x 

ty ee wasekes 4 68 1,125 
United Kingdom 316 1,132 856 16,495 
Other Europe ...... 52 238 340 = 2, 861 
De REE per reer aes “aa 101 «= 7,305 
Other countries 47 7 88 2,680 

LARD. 

TREE onions dbase 288 6,611 9,609 394,259 
To Germany ....... 1,764 858 38,751 80,284 
Netherlands ....... 294 955 315 17,793 
United Kingdom 2,600 2,380 8,840 186,938 
Other Europe ...... 707 676 206 15,849 
CM cééasececedans 838 912 1,079 32,444 
Other countries .... 85 830 418 60,951 

PICKLED PORK. 

EAE a vedies cosas 73 380 165 11,086 
To United Kingdom. 8 13 91 1,346 
Other Burope ...... «+.. 14 15 256 
Canada ....0..-0.0- 65 306 40 2,643 
Other countries .... .... 47 19 «66,841 

TOTAL EXPORTS BY PORTS. 
Week ended September 12, 1931. 
Hams and Pickled 
shoulders, Bacon, Lard, ork 
Mibs. Mibs. M Ibs. Ibs. 

Retel: 665m 1,060 715 6,288 73 
Fara 4 biveastavaten ed "it ‘ae 13 
Port Huron ........ 10 1 406 782—ti“(« 
Key West ......... 102 136 505 oobh 
New Orleans ....... 4 acai 328 
New York/b ....... 34 302 3,614 

b/ Exports to Europe only. 

DESTINATION OF EXPORTS. 
Hams and 
Ba 

Exported to: Mibs. M Ibs. 
United Kingdom (total) ........... 954 316 

ORION os ect ssntchannse ieee onnet 486 274 

ME ook ck cccnceds tecuwisawan sues 89 pas 
MARORGMROE oink in sic hvdceeciuesscuce 62 

RO cans Cnce eceetacen deetee ates 210 
Other United Kingdom ............ 107 31 

Exported to: M Ibs. 
Came: COORD: yo 4.0:9:0 0 0 ncenaeense+ eeegane 1,764 

oe RE EP eee eer, Ries eee eo a 1,625 
CEST: CR = os BS ee EOIN GA hi KOE 139 
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Live Stock Markets 


CHICAGO re te aot epost of season. setae 

(Reported by U. S. Bureau of cultural ulks: and choice native ewe an 
— wether lambs, $6.00@6.25; few, $6.50 

Chicago, Ill., Sept. 17, 1931. and ne wee are oe, “4 
CATTLE—Compared wit : Oe. ee m cerry, ine 
ago: General soe ks eee 2 themeng week’s top; native bucks, $5.00@5.25; 
strictly good and choice medium oe $4.00; fat native ewes, $1.00 


weights and heavies closing weak to @ mwas 
25c lower; comparable grades light heif- 
er and mixed yearlings, 25c lower, but KANSAS CITY 


all other representative weights and 
grades @ Toe down; fat she shock, _ (eee 8 ee fee 
ower on natives, with westerns as much : 
as $1.00 off; cutters, 25c lower; bulls, Kansas City, Kan., Sept. 17, want 
steady to weak; vealers, $1.00 down. CATTLE—Fed steers and yearlings 
Extreme top light yearlings, $10.00; met @ slow deal, and closed any- 
practical top, $9.85; best heavies, $9.65, Where from 50c@$1.00 under a week 
paid at close; bulk of grainfed steers, Previous. Western grassers are 50@ 
$7.25@8.75; grassers, $4.50@6.00. There “5c off. Choice 1,089-lb. yearlings 
were approximately 10,000 western brought $9.25 for the week’s top, while 
grassers in run, the largest of the sea- best medium weights and heavy steers 
son. Best Montanas to killers, $6.85; went at $8.50. Bulk of the native offer- 
few loads, $6.15@6.50; bulk, $5.00@ ings cleared from $7.00@8.25, while 
6.00 both on killer and stocker accounts. ‘Straight grass fat offerings went from 
Excessive receipts and sluggish dressed $3-25@6.25. She stock declined 50@ 
trade were the weakening factors. 75¢, and bulls are fully 25c lower for 
Prompt suppression of excessive re- the week. Vealers and calves were re- 
ceipts and week-end scarcity of good duced around $1.00, with the late top 
and choice steers and yearlings were an at $8.00. 
encouraging development for the future HOGS—Although supplies were mod- 
trade. erate, the extreme hot weather and a 
HOGS—Compared with a week ago: very_unsettled dressed meat market in 
Mostly 50@75c lower; heavies, 40@50c the East were responsible for a pre- 
lower; packing sows, 35@50c off. A  vailing weakness, and values were re- 
dull fresh pork trade and increased re- duced to new low levels for the year. 
ceipts combined to depress the market. Declines of 45@50c were scored on all 
Week’s top, $6.40, paid Monday; closing grades and weights, and the late top of 
top, $5.90, lowest since 1908; late bulk $5.60 for choice 190- to 240-lb. weights 
190 to 230 Ibs., $5.75@5.90; 240 to 290 is the lowest paid at the Kansas City 
Ibs., $5.50@5.85; 300 to 380 Ibs., $4.60@ market since June 18, 1908. Packing 
5.35; 140 to 180 lbs., $5.85@5.75; pigs, grades shared the decline. 
$4.75@5.25; packing sows, $3.90@4.60; | § HEE P—Materially increased re- 
smooth light-weights, $4.75@5.00. ceipts at all of the larger markets was 
SHEEP—Compared with a week ago: reflected in a sharp downturn in values 
Fat lambs and yearlings, unevenly 50c of fat lambs, and closing rates are 75 
@$1.00 lower; slaughter ewes, 25@50c @$1.00 under a week ago. Best range 
lower. Top dropped to $6.60, lowest since lambs scored $6.65 on Monday, but at 
1911, paid for natives at close. Run for ~ the close a similar kind went at $6.25, 


Oli Fashioned Safety 
with 
Modern Service 
The Nation’s Oldest and Largest 
Livestock Buying Organization 
Chicago, Ill. Indianapolis, Ind. Montgomery, Ala. 
Cincinnati, Ohio Lafayette, Ind. Nashville, Tenn. 
Dayton, Ohio Louisville, Ky. Omaha, Nebr. 
Detroit, Mich. Sioux City, Iowa 
Service ee, ene ns so Tea ee dD. C.— 
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with others down to $6.10. 

natives ranged up to $6.00, with 
bulk going at $5.50@6.00. Mature 
sheep registered a 25c advance d 

the week, with best fat ewes at $2.00 


emaeminirsiciine 


OMAHA 


(Reported U. 8. Bureau 
w Economics.) of Asricaltaral 


Omaha, Sept. 17, 1931, 

CATTLE—Comparatively liberal re. 
ceipts, a depressed dressed beef mar. 
ket and less breadth to shipper demand 
combined to force prices unevenly low. 
er on both slaughter steers and ghe 
stock, the week’s decline m 
mostly 50@75c. Vealers closed weak to 
50c lower, and bulls steady to 25¢ low. 
er. The week’s top price of $9.60 was 
paid for choice yearlings. Choice 
weighty steers, 1,316 lbs., earned $9.50, 
On Thursday strictly choice 1,391-}p, 
weights earned $9.25. 

HOGS—Prices for hogs hit a new low 
level, not only for the year but for a 
period extending close to 25 years, 
Comparisons Thursday with Thursday 
show lights and butchers 40@65c lower; 
sows, 40@50c lower. Thursday’s top 
rested at $5.55, with bulk good and 
choice 160- to 250-Ib. averages $5 
5.50; 250- to 350-lb. butchers, $4 
a sows, $3.25@4.50; stags, $3 
-75. 


SHEEP—Lamb prices crashed under 
weight of numbers, a depressed lamb 
situation at eastern consuming centers 
and general indifference for supplies, 
Lamb values are $1.00 lower for the 
week, while matured sheep have been 
scarce and about steady. On Thurs- 
day’s market, good to choice range na- 
tive and fed clipped lambs sold $5.50@ 
6.00, while a good grade of range year- 
lings made $4.00; wethers, up to $3.00; 
ewes, up to $2.00. 

Reabinn ‘eee ce 


ST. LOUIS 
(Reported by us. beers of Agricultutal 


East St. Louis, Ill., Sept. 17, 1931. 


CATTLE—Compared with one week 
ago: Native and western steers, 50@ 
$1.00 lower; choice and common mixed 
yearlings and heifers, 25c lower; me- 
dium and good kinds, 50@T75c lower; 
cows, 50c lower; cutters, low cutters and 
good and choice vealers, 25@50c lower; 
medium bulls steady. Bulk of native 
steers brought $6.50@9.00; most fat 
descriptions, $7.50@9.25. Top year 
lings landed $9.75; best matured kinds, 
$9.00; top heavies, $8.50. Most western 
grass steers scored $4.00@5.65; top, 
$6.50. Bulk of fat mixed yearlings and 
heifers cashed at $7.25@8.50; medium 
fleshed kinds, $5.00@6.50, top mixed 
bringing $9.25; best heifers, $8.7. 
Most cows registered $3.00@4.00; low 
cutters, $1.50@1.75. The period closed 
with top medium bulls, $3.75; top veal- 
ers, $9.50. 

HOGS—Price reductions ,on six ¢on- 
secutive sessions forced swine values 
to the lowest levels in more 
years and to mostly 75c@$1.00 below 
the levels of a week ago. Top price 
today was $5.65, with bulk 170 to 240 
Ibs., $5.50@5.60; 100 to 160 Ibs. $5.00 
@5.50; sows, $3.65@4.75. 


SHEEP—Fat lambs made inreals 


into new low territory as prices 
clined mostly $1.00 during the 
Common throwouts and sheep 
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t steady. City butchers paid a 
ogg $6.50 late, while most lambs 
went to packers at $5.75@6.00; com- 
mon throwouts, $3.50; fat ewes, $1.00 


@2.00. 
ST. PAUL 


Or 2, Damas Metel! Eepenis oo 
So. St. Paul, Minn., Sept. 16, 1931. 
CATTLE—Further uneven declines 

ruled in all branches of the livestock 

trade this week, cattle values averaging 
unevenly 50@75c lower and sagging to 

a new low for many years. Best fed 

offerings were yearlings at $9.00; bulk 

fed kinds, $7.00@8.50; grassers, $6.50 
downwards to $4.00. Grass cows cen- 
tered at $2.75@3.50; heifers, $3.00@ 


5.00; cutters, $1.50@2.50; weighty 
pulls, $3.00@3.50. Vealers cleared at 
$6.00@8.50. 


HOGS—Hog prices also touched new 
lows, light weights dropping 50@65c; 
medium and heavy butchers, unevenly 
35@50c; sows, 50c. Better 180- to 230- 
lb. weights centered at $5.25; light 
lights, mostly $5.00; sows, $3.00@4.00; 
pigs, largely $5.00, a few $5.25. 

SHEEP—Fat lamb prices were un- 
evenly 25 to mostly 50c lower, spots 
60c on better grades. Better native 
ewe and wether lambs sold mostly at 
$6.25, a few to $6.50; medium grades, 
$4.75@5.00; throwouts, $3.00@3.25. 
Ewes went from $1.50 down. 

a 


SIOUX CITY 


ported by U. S. Bureau of cultural 
™ . inconamien} son 


Sioux City, Ia., Sept. 17, 1931. 

CATTLE—More or less sweeping 
declines featured cattle trade this week 
as demand proved particularly indif- 
ferent. Slaughter steers, yearlings and 
she stock showed 50@75c reductions, 
with extremes $1.00 under last week’s 
best selling. Choice yearlings topped 
at $9.25, medium weight steers held 
up to $8.75, and most grain-feds cashed 
at $7.00@8.50. A small quota of fed 
heifers went at $8.50 down, and beef 
cows bulked at $2.75@3.25. Low cut- 
ters and cutters largely made $1.75@ 
2.25. Vealers displayed firmness as the 
practical top reached $7.00. Bulls re- 
mained steady, and medium kinds went 
at $3.25 down. 

HOGS—Swine prices were on the 
down grade and finished 35c to mostly 
50c below a week earlier. Average 








Long Distance Phone 
YARDS 0037 
Private Wires to Clear- 
ing House Floor and 
Hog Alley 
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prices ruled the lowest in about two 
decades. The late top was $5.60 for 
225-lb. selections, and the bulk of 160- 
to 250-lb. averages brought $5.25@5.50. 
Most 260- to 290-lb. weights earned 
$5.00@5.25; 300- to 350-pounders went 
at $4.50@5.00, and extreme heavy 
butchers were salable around $4.25. 
The majority of packing sows moved at 
$3.60@4.50, and extreme heavy and 
rough throwouts went at $3.50 down. 

SHEEP—Drastic price reduction ac- 
companied the seasonal increase in re- 
ceipts, and all classes shared the loss. 
Fat lamb prices dropped mainly $1.00 
to sell late at $6.00 to packers; outside 
shipper top, $6.35. Aged sheep lost 25 
@50c when best fat ewes stopped at 
$1.75@2.00. 


SLAUGHTER REPORTS 


Special reports to The National Provisioner 


show the number of livestock slaughtered at 14 


























centers for the week ended September 12, 1931, 
with comparisons: 
CATTLE. 
Week Cor. 
ended Prev. week, 
Sept. 12. week. 1930. 
NN ia u's so hs Soman 25,413 32,277 29,340 
DS  . aRere e 17,845 16,647 22,397 
SN 2 rons cutie «6 0<asae 17,991 14,834 21,771 
SNARE RAS 9,886 9, 27: 14,707 
aera 6,240 6,716 7.409 
SE MMs s'a6 wane cave’ epee aaa 8,778 
J. RRS Bere 2,127 2,346 2,300 
DR iceiaie 6,179 5,551 
Philadelphia ............ 1,485 1,672 2,000 
Indianapolis ............ 1,561 1,766 1,633 
New York & Jersey City. 17.978 9,670 9,570 
Oklahoma City ......... 3,513 3,700 7,162 
SEE a hidainc dig ce cen 3,999 3,929 4,302 
bE OE ey rer rs 1,784 2,852 2.886 
ONE. ha abd niko ond cecuine 99,822 111,861 139,806 
HOGS. 
ID aki Sivaaes «cx kon 68,498 84,830 56,023 
Kansas City ............ 13,808 15,361 15,716 
BS Sones no's o he's adores 36,784 37,905 30,705 
bd; SEE Soe w:asias ue 00 cde ,060 22,048 21,706 
We RNR i ebsb os ievck¥s 12,946 12,9638 15.340 
Ee whi céss.. See 
EE ko owas CEES RS 8 6,617 6,330 6.172 
Le i ee ee an 3,066 3,130 
Philadelphia ............ 13,586 14,000 15493 
Indianapolis ............ 10,657 12,1538 11.622 
New York & Jersey City. 35,050 39,307 41.177 
Oklahoma City ......... 3,634 4,075 6,960 
EE een cuca vege cen 14,847 16,506 15.096 
5 Are mere 5,017 6,452 4,462 
MAD hakasycpkcs deaive 241,499 274,901 261,532 
SHEEP. 
WNIO a5 bine, aks cine o's 86,284 85,943 78,637 
pT SP pe ees 19,803 25,368 30.703 
AS pp SEE BEES 47,686 41,726 58.043 
ie MOET, ‘no sched nnwas © 346 9,940 9,247 
ee MONE weeks eaepede’ 19,121 21,717 24,942 
EY vt nen acess See Pe SS 
aids «or niances ant 805. 1,208 914 
WE: hc enpae derek uns 5,992 4.420 
Philadelphia ............ 6,802 7,906 6.917 
Indianapolis ............ 532 904 1,489 
New York & Jersey City. 67,399 87,977 346 
Oklahoma City ......... 317 1,660 625 
SS See 4,794 2,728 4,322 
SEE Tawttct nc cheaeanes y 7,702 9,210 
I sis ci te N aon Rat 275,999 300,766 329 988 


FELIX GEHRMANN 


Commission Buyer of Live Stock 
Room 606—Exchange Bldg., Union Stock Yards 


Chicago, Illinois 
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CORN BELT DIRECT TRADING. 
(Reported by U. 8. Berens of Agricultural 


Des Moines, Ia., Sept. 17, 1981. 


Compared with last Thursday, hogs 
unloaded direct at 24 concentration 
points and 7 packing plants in Iowa and 
Minnesota are generally 50@60c lower; 
packing sows, around 25@35c off; mar- 
keting apparently was retarded by the 
recent price decline. Late sales 180 to 
260 Ibs., mostly $5.00@5.40; 270- to 300- 
Ib. averages, .mainly $4.85@5.25; 
weightier butchers, down to $4.50 and 
less; 150 to 170 lbs., largely $4.25@ 
5.00; bulk good sows, $3.50@4.35. 

Receipts of hogs unloaded daily at 
these 24 concentration yards and 7 
packing plants week ended Sept. 17: 


This Last 

week. week. 

day, SB GRRE SRS aie pore 15,200 16,300 
Saturday, Rept Wire vecccue 16,400 14,300 
Monday, Sept. 14 .............. .200 Holiday 
Tuesday, Sept. 15.............. 9,800 28,800 
Wednesday, Sept. 16........... 13,800 14,600 


Thursday, Sept. 17 
Unless otherwise noted, price quotations are 


based on transactions covering deliveries showing 
neither excessive weight shrinkage, nor excessive 
fills. 


en \ s 


RECEIPTS AT CHIEF CENTERS. 


Combined receipts at principal mar- 
kets, week ended Sept. 12, 1931: 







































































At 20 markets: Cattle. Hogs. Sheep. 
Week ended Sept. 12....214,000 393,000 2 
Previous week .......... 229,000 440,000 519, 
ti Mater Cea peer earn 270,000 459,000 538,000 
i Sa ae a ere ee” 277,000 541,000 y 
BONG Sc Sabb wud dba's pee 332,000 432,000 577,000 
DOT |. Siiisidc ds Weathers ahe bee 282,000 419,000 3, 

Hogs at 11 markets: 

Week ended Sept. 12.............ceeeeeees 355,000 
WRUCIOUE WOO 6 58 iS Sei ececedeetecte 382,000 
dc ccc ce beddes capusccacseacaseanks weew 398,000 
SEP. yes bes bc deenmesteceRiVabneeeaiaroed 465,000 
BN. aictetdale cdadudes ccumciging Vous ¢ debueanes 376,000 
EEE. gun oO dGdds5.oh Sgt p Ae Re eRe Tan een 348,000 

At 7 markets: Cattle. Hogs. Sheep. 
Week ended Sept. 12.....172,000 307,000 342,000 
Previous week .......... 179,000 332,000 a 

WE. atv ces ee hes seseenen 207,000 336, 397,000 

SED. cdaedaveken scan cen 222,000 375, 

SEES. sRddaeweesaiesivenae 255,000 814,000 435,000 

BE haha KIVA RE oe KO 220,000 278,000 292,000 
——_@-—_—_ 


U. S. INSPECTED HOG KILL. 


At nine centers during week ended 
Friday, September 12, 1931: 








Week Cor. 
ended Prev. week, 
Sept. 12, week. 1930. 
SN ei a. vines ao csee 71,186 88,968 97,764 
Kansas City, Kan........ 12,008 13,527 14,109 
CN SS oi 0 sha sine Ngiec ein 34,331 38,613 9 
*East St. Louis.......... 905 42,704 41,585 
Slee CRS. es ccace cos 23,458 25,308 26,498 
RS AP oes 959 40,428 31,176 
a 18,932 20,288 17,144 
Indianapolis ............. 990 15,087 13,676 
New York and J. C...... 31,614 29,456 29, 
TR Soi oi daccneceanesa 275,384 314,379 307,207 


*Includes St. Louis, Mo. 





Information furnished 
regarding trading in 
contracts for future 
delivery, upon request 

















Order Buyers 
HOGS ONLY 





Union Stock Yards 
oe. 











J. W. MURPHY CO. 


Utility and Cross Cyphers 
Reference any Omaha Bank 
Omaha, Nebr. 











Order Buyers of Live Stock 
McMurray-Johnston, Inc. 


Indianapolis 
Indiana 


Ft. Wayne 
Indiana 








_| 
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seme germane PURCHASES 
centers for oe — gH 4 Bitarday. ay, September 


1, with comparisons, 
National’ Provisioner as Salven: 





CHICAGO. 
Cattle. Hogs. Sheep. 
4,150 4,012 12,226 
2,651 2,119 17,573 
3,168 3,116 6,623 
1,115 1,710 6,906 
1,307 1,276 veos 
230 1,158 on 
781 aaa cane 
13,882 19,782 35,966 
. 9,554 21,834 8,084 
Co., 3,502 ; Independent 
: & Co., 
Corp., 3,701 


de od Products 
cking Co., 4,372 hogs. 

Total: 36,838 cattle; 6,026 calves; 67,852 hogs; 
87,328 sheep. 

Not including 868 cattle, 1,753 calves, 20,147 
hogs and 22,125 sheep bought direct. 























Hogs. Sheep. 
2,391 3,658 
1,914 5,336 
1677 2,456 
4,753 4,865 
2,334 3,444 
721 44 
13,790 19,803 
Hogs. Sheep. 
11,078 10,319 
9,250 12,781 
5,487 bene 
1,791 5,384 
7,173 14,478 
Oth : 244 ed's 
Eagle Pkg. Co., 6 cattle; Geo. Hoffman Pkg. 
Co., 49 cattle; Omaha Pkg. Co., 92 cattle; J. 
Roth & cattle; So. Omaha Pkg. Co., 56 
cattle; Nagle Pkg. Co., 192 cattle; Sinclair Pkg. 
cattle; W! = & Co., 726 cattle; East 

Side Pkg. Co., 97 cattle. 
Total: 20,599 satttas 54,282 hogs; 42,962 sheep. 

ST. LOUIS. 

Cattle. Calves. Hogs. Sheep. 
Armour and Co. .... 2,287 1,917 4,080 4,808 
Swift & Co. . 547 2,935 2,308 4,216 
Morris & Co. 625 603 
Bast Side Pkg. Co.. apa 140 
Krey Pig. Oe $ S211 181 
Sot tbh 490 7,417 1,871 
Shippers ... 4,324 24,814 339 
WR: cicndss «+++-20,206 10,441 44,874 11,685 


Not inculding 2,621 sate, aoe ores 26,597 
hogs and 1,42 sheep bought 























ST. ee 
Cattle. Calves. Hogs. Sheep. 
Swift & 2,385 616 6,481 12,867 
Armour and Co. .... 2,557 569 6,282 6,254 
BS RR 2,103 333 =O, 2,424 
, ge seeeee 7,045 1,518 18,451 21,545 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy . Co. ... 2,728 282 7,682 3,383 
ore +++ 2,387 238 7,846 3,364 
— & Oo. ....... 1,567 318 3,760 sabe 
ith Bros. ....... 4 ence eves 
jppers ...... ee SS 17 14,442 
SEE Savdies sccaanen 20 nike « 
ME ma neccssccs -10,208 875 33,730 
OKLAHOMA CITY. 
Cattle. Calves. Hogs. 
Morris & Co. ...... 1,235 424 «1,588 
Wilson & Co. .. . 1,124 482 1,583 
hs Se - 155 36 468 
Total .....00.0... 20le 942 3,589 
Not including 57 cattle and 45 hogs 
direct. 
: WICHITA. 
Cattle. Calves. Hogs. 
Cudahy Co. ... 968 487 2,890 787 
Dold P| Pin ton «++. S51 27 «1,881 17 
Wichita D. B. Co.. 27 vauh stan aa 
Dunn Ostertag ..... 96 +e . 
Keefe-Le Stourgeon. 35 re sess 
Fred W. Dold ...... O7 379 1 
NE cikasecctcs -. 1,579 514 5,150 805 
Not including 34 cattle and 1,467 hogs bought 
direct. 
DENVER. 
Cattle. Calves. Hogs. Sheep. 
Swift & Co. ....... 448 125 1,332 16,535 
Armour and Co. .. 386 136 61,020 14.682 
ot eee ea 553 128 1,748 10,734 











THE NATIONAL PROVISIONER 



































8T. PAUL. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co. .... 2,545 2,758 9,644 9,385 
Swift & Co. ....... 3,801 3,908 14,465 9,517 
United Pkg. Co. .... 1,586 121 oan éfue 
WEE Sh chvaticaceue 1,137 148 21,808 9,506 
| BS ees 10,012 7,919 45,918 28,408 
MILWAUKHZE. 
Cattle. Calves. Hogs. Sheep. 
Plankinton Pkg. ©o. 1,615 3,641 11,762 1,335 
Swift & Co., Chi... .... oon ocee: Cee 
U.D.B. Co., ~~ <a 36 ae ones sane 
The Layton Co. ... .... ogee 236 ese 
Gumz & Co. .... 105 83 74 66 
Swift & Co., Balt.. .... ahs 879 wie 
& Co., Mil.. 572 1,849 iarele aicats 
N.Y.B.D.M. Co, ... 40 ce aa 77 
Corkran, Hill, Balt.. . oe 524 nee 
Bimbler, Harrison, 

N. Sonbav une’ sac P O44 aA 
Shippers eisibie’e ones 129 18 100 87 
I chines aaxnwnis 181 318 25 274 

MOE scence eeee- 2,678 5,908 14,144 8,013 

INDIANAPOLIS. 

Cattle. Calves. Hogs. Sheep. 
Kingan & Co. ...... 1,054 443 7,257 1,428 
an ° 267 lll 1,349 69 
Indianapolis Abt. Co. 321 48 750 
er Bros. ... 5 “710 bes 

Brown Bros. ....... 121 32 76 

Prov. Oo. .. 110 11 222 : 
Riverview Pkg. Co.. 4 ae 109 
ussler Pkg. Co.. 34 315 ° 
Meier Pkg. ey ea 6 263 oes 
Hartman Co.. 31 18 eaiace 14 
Art Wabnitz ...... 1 39 visite 2 
Hoosier Abt. Co..... 41 ake masa ‘nie 
SEE? Sa caiscek'y - 923 1,663 14,187 5,557 
Others ....... cesess, ae 1145 1,081 1,329 
WR Sect, ies 3,501 2,486 25,569 9,179 
OINCINNATI. 
Cattle. Calves. Hogs. Sheep. 
S. W. Gall’s Son.. .... 5 sane 553 
Ideal Pkg. Co. ..... 18 ‘cans 567 mia & 
E. Kahn’s Sons Co.. 1,314 269 4,519 3,282 
Kroger G. & B. Co. 173 92 1,419 . 

J. Lohrey Pkg. Co.. 3 Sane 241 aon’ 

=e. Mayer P. Oo. .... cece 1, BSD 
A. Sander Pkg. Oo.. 3 cose 847 See 
J. Schlachter’s Sons. 182 190 evi 148 
J. F. Schroth Co. 13 esce 2,088 seas 
John F. Stegner... 217 219 vous 347 
Shippers ....... sees 184 858 2,275 5,027 
ED conencnss sane Ae 406 457 489 
Total ............ 8,285 2,089 13,860 9,846 


Not including 1, 437 ~ gos 25 calves, 6,324 hogs 
and 1,954 sheep bought dir ect. 
RECAPITULATION. 


Recapitulation of packers’ purchases by markets 
for week ended September 12, 1931, with com- 














parisons: 
ear 

Cor. 

oma Prev. week, 

Sept. 12. week. 1930. 
CANNRD os ssc ncsnscsnbes 36,838 49,195 29,340 
Kansas City .........+-- 17,845 560 22,397 
SR - cass aces dyes eseeee 20,599 17,153 883 
BE. AOU .cccsccccesece - 20,206 21,604 13,707 
St. hag nkeh cepean ks . 7,045 7,829 8,633 
ee Sikes 10,209 8,799 nape 
Oklahoma” er 2,514 2,134 4,727 
ichita ...... peaaseonss 1,579 1,920 1,754 
ioocee” Jegnuveeeasesens 1,387 3,777 2,496 
Mic, WML in6 cccksadete --- 10,012 10,069 12,693 
Milwaukee ...... Meccses mee 2,698 2,381 
dianapolis ............ 3,591 4,434 5,632 
SEES. ah cccsspscses - 8,235 8,204 2,504 
BRE com bascvebaesens 137,738 149,376 129,237 
82,119 023 
15,308 15,718 
58,489 52,688 
46,942 21,706 
18,784 21,728 
34,946 Ais 
4,075 1,973 
4,427 6,173 
7,365 886 
88,621 34,937 
12,959 10,247 
25,218 28,378 
16,276 14,328 
BOM nc iccccvccvsoese 345,309 365,529 267,785 

SHEEP. 

CAgO ..... SeNSSVSE O's . 87,3828 97,763 78,637 
Kansas City .......++.++ 9,803 25,201 30,703 
MOMS, civ cccccccsvpieces 42,962 ,»388 496 
Be ED oc cvcccusedsies 11,685 11,953 9,247 
St. Joseph ..... eaxmuten 21,545 28,209 32,170 
a ess 10,1238 13,450 pions 
Oklahoma City ......... 1,377 1,660 625 
UE ecco dsbocccscccce 805 1,208 914 
ae ee 41,951 31,695 37,758 
rrr f 20,203 13,440 
Milwaukee ...........-- 3,013 4,266 3,339 
Indianapolis ...........- 486 8,995 8,244 
Cincinnati .......0.22006 9,846 8,114 4,131 


















CHICAGO LIVESTOCK 

















Statistics of livestock at the Chicago 
Stock Yards for current and co: Union 
are reported as follows: a Periods 

Hogs. Sheep, 
Tries 
pt. 10.. 6,54’ 1,900 
Fri., Sept. 11..:. 1,927 550 en 
Sat., Sept. 12.... 300 100 5.500 
This week ......39,316 8,300 
Previous week .. “49,087 9,669 ror ees 
Year ago ........ 53,101 9,245 115,678 
Two years ‘ago... -53,997 11,292 132,147 116,250 
Total receipts for month Sept 
with cunpariaens: ont rE R, 
ember.—- ——' 
sh" 1980. "1981, "iggg 
Cattle «see 64,449 .820 1,519, 
Calves ...... 15,650 18,127 aH a 
"See 170,789 200,483 5,099,227 
SOD gc ascace i 228, 2,788,486 aes 
SHIPMENTS. 
Cattle. Calves. Hogs. 
Mon., Sept. 7..... Holiday. ss 
Tues., Sept. 8.... 4,382 5 7,759 541 
Wed., Sept. 4,863 208 = 4,908 += 10,335 
Thurs., Sept. 10.. 2,580 30 894,755 
Fri., Sept. 11.... 1,883 62 «5b, 118 Tat 
Ge, Geet Sk. Panes 300 1/009 
This week ....... 13,758 305 89-28, 36,928 
Prev. week ......17,286 284 30.48 28,459 
Year ago ....... 15,632 210 20,487 51,808 
Two years ago. ..16,806 686 18,440 50,471 
WEEKLY AVERAGE PRICE OF LIVE ST00x. 
Cattle. Calves. Hogs. Sheep, 
Week ended Sept. 12.$ 8.00 $5.65 $165 $615 
Previous week ...... 8.05 5.85 1.50 6.20 
DOORS xcs Gate metseas ad 1.00 10.25 335 94 
Bt  hsneenss cbeacen 13.75 9.65 4.65 
TED ‘seccossvocesene 6.35 12.45 6.00 in 
Me. ceewhsusssavens 45 10.75 5.60 18.65 
1026 .cccrevces eeee- 10.30 11.75 6.00 14.35 
Av. 1926-1930 ....$12.75 $10.95 $5.10 $12.75 
SUPPLIES FOR CHICAGO PACKERS. 

Net supply of onlin. » bene sat soe for 

ers at the Chicago 8 — 7” 

oer Cattle. Hogs. Sheep. 
*Week ended Sept. 12.... 25,600 70.900 60,000 
Previous week .......... 31,801 86,909 77,90 

BOD av'onde ecccevces f 95,186 on 
BM. ci ddoesc AL Soe ek 37,191 113,707 65, 

NEY cic Sains o ouhw's bocdin 60a 41,728 67,598 81,163 
BEBE . cccpeectanseoscpenee 39,370 74,830 50,412 


*Saturday, Sept. 12, estimated. 


HOG RECEIPTS, WEIGHTS, PRICES. 


Receipts, average weights and tops and average 
prices of hogs, with comparisons: 


No. Avg. ——Prices— 

Rec’d. Wet. Top. Avg. 

*Week ended Sept. 12. Bat 246 $6.70 $5.6 
Previous week ....... 07,3385 244 685 5.85 
CS eee Fy 115,673 250 1435 10.3 
SD sebinwsadeustssne 182,147 246 11.10 9.6 

GD céndos cioucsdecw’ 91,424 244 13.50 2H 

eae 105,027 258 12.15 10% 
BONE 250 ngs bscksuens 98,547 269 1440 11% 
Av. 1926-1930....... 108,600 250 $12.50 $10.05 


*Receipts and average weights estimated, 


CHICAGO HOG SLAUGHTERS. 

Hogs slaughtered at Chicago under federal {n- 
spection for week ended Sept. 12, 1931, with com- 
parisons: 

Week ended - spehe ™ 









Previous week .......scscsececeeccsnsvess 88,968 

WORE OBO. 5 Svccs ccc ccsccseeusy ee ene 97,704 

CO error re woe AD5,819 
CHICAGO HOG SUPPLIES. 

Supplies of hogs purchased by Chicago packers 
and Risers. ont during the week ended Thursday, 
September 17, 1931, were as follows: 

pions 4 Prev. 

Sept. 17. week. 

Packers’ purchases .......-..++++ 65,100 49,786 
Direct to packers ...+...+..+-+++ 20,040 21,02 
Shippers’ purchases ........++-+ . 18,14 4,512 
Total ..... ‘sj sieenae eats caves + 98,885 95,800 


NEW YORK LIVESTOCK. 


Receipts of livestock at New York 
markets for week ended Sept. 12, I 


Cattle. Calves. Hogs. par 


Jersey City .......3 4,008 9,790 3,342 i 

Central Union ...... 2, <say 

New York ........ : "518 2,716 10,869 . 
errs tee. 7,894 12,770 14,211 

Previous week ..... 6.488 14,521 16,101 


13,317 17,140 





September 19, 1981, 
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LIVESTOCK PRICES AT LEADING MARKETS. 
Livestock prices at five leading Western markets Thursday, Sept. 17, 1931: 
































(Soft and roast- 

Bose miss « ): — E. 8T. LOUIS. OMAHA. KANS. CITY. 8T. PAUL. 
a ee Pee To Poe eae Pe 
3200 Ibe.) oft uses 3:00 5.50@ 5.65 5.25@ 5.55 5.35@ 5.60 5.25 
Med. wt. (200-220 Ibs.) gd-ch... 5.90 5.50@ 5.65 5.25@ 5.55 5.35@ 5.60 5.25 

220-250 Ibs.) gd-ch........... 5.90 5.40@ 5.65 5.25@ 5.50 5.85@ 5.60 5.00@ 5.25 
wt. (250-290 Ibs.) 5.85 5.25@ 5.55 4.50@ 5.385 5.25@ 5.55 4.50@ 5.10 
ne ibs.) gd-ch....... 5.60 4.90@ 5.35 4 4.75 6.00@ 5.35 415@ 4.75 
woe 0-180 ibe. ; gd-ch.. B25 seg 585 400 te 683 & 5:25 
Bir pes (200,13 Thurs. (pigs excl.) 3 ibs. 5.68-197 Ibs. 4.68-250 lbs. 5.28-206 Ibs. ....... ag 
ouie Cattle and Calves: 
STEERS neue LBS.): 
Mholce ...sssceeseecceeeceeees 9.25@ 9.75 9.00@ 9.50 8.75@ 9.50 8.25@ 9.00 8.50@ 9.25 
Good .... 7.25@ 9.25 7.25@ 9.00 7008 8.75 8g 8.25  7.00@ 8.50 
5.50@ 725 4.75@ 7.25 5.25@ 7.00 4.25@ 6.50 5.50@ 7.00 
3.75@ 5.50 3.75@ 4.75 3506 5.25 Zoe 4.25  3.50@ 5.50 
9.25@ 9.75 9.00@ 9.50 8.75@ 9.50 8.00@ 9.00 8.50@ 9.25 
7.25@ 9.25 7.25@ 9.00 7.00@ 8.75 6.50@ 8.25 7.00@ 8.50 
5.50@ 7.25 4.75@ 7.25 5.25@ 7.00 4.25@ 6.50 5.50@ 7.00 
3.75@ 5.50 3.75@ 4.75 3.50@ 5.25 3.00@ 4.25 3.50@ 5.50 
9.25@ 9.75 9.00@ 9.50 8.75@ 9.50 8.00@ 9.00 8.35@ 9.00 
et 9.25 5G 9.00 00a 8.75 a og 8.00 70g 8.35 
5. 7.25 4.75@ 7.25 5.25@ 7.00 4.25@ 6.50 5.25@ 7.00 
9.00@ 9.75 8.50@ 9.25. 8.75@ 9.25 7.75@ 8.75 8.25@ 9.25 
7000 9.00 7200 9.00 7.00@ 8.75 6500 7.15 7000 8.25 
Choice .......scceccccceescees 8.50@ 9.25 8.25@ 9.50 8.00@ 9.00 7.75@ 8.75 7.50@ 8.75 
Good ..... NII 09@ 350 95006 825 6506 8.00 Gone 1.15 ose 1.15 
EE Scccesesusscohes se.eee 4.50@ 6.75 5.00@ 7.00 4.25@ 6.50 4.00@ 6.00 4.25@ 6.25 
ks once edaante 22 3.00@ 4.50 3. 5.00 3.00@ 4.25 3.00@ 4.00 3.00@ 4.25 
COWS: 
Choice 5.00@ 6.00 5.00@ 5.50 4.50@ 6.00 4.00@ 5.00 4.50@ 5. 
> rom gall 3.75@ 5.00 4.00@ 5.00 3.50@ 4.50 3.25@ 4.00 - $508 a0 
Semel. 2:75@ 3.75 2.75@ 4.00 2.50@ 3.50 2.50@ 8.00 2.50@ 3.50 
1.50@ 2.75 125@ 2.75 1.50@ 2.50 1.25@ 2.50 0g 2.50 
BULLS (YRLS. EX. BEEF): 
GO-Ch. ..ccsecccsevccecccevece 4.25@ 5.50 3.50@ 4.25 3.25@ 4.50 3.25@ 3.75 38.35@ 4.00 
Out-med. ....cccccccccccececes 3.00@ 4.25 320 3.75 3250 8.50 3008 3.25 Pe 4 3.40 
VEALERS (MILK-FED): 
8.00@ 9.75 8.00@ 9.50 6.50@ 8.00 6.00@ 8.00 6. ; 
> 7.00@ 8.00 550g 8.00 300g 6.50 sod 6.00 tog 8:50 
. ¢< 7.00 2.75@ 5.50 2.50@ 5.00 3.00@ 4.50 2.50@ 4.00 
GO-Ch, .....ssesseesececsesees 5.00@ 7.00 5.50@ 8.50 5.00@ 6.50 3.25@ 6.75 4.00@ 5.00 
MNES is ccccccssccdeuss’s 3000 5.00 3008 5.50 330g 5.00 3.000 4.25 2.00@ 4.00 
— Lambs: 
as ibe. dewn)—Gd-ch......... 5.50@ 6.75 5.25@ 6.00 5.50@ 6.35 5.50@ 6.25 
Meda eaaeseeeeeees 4.50@ 5.50 ine 5.25 0g 5.50 4.50@ 5.50 
ghts)—Common ...... 3.50@ 4.50 3.00@ 4.75 3.25@ 4.50 3.00@ 4.50 
YEARLING WETHERS: 
(90-110 Ibs.) —Med-ch. ........ 3.00@ 5.50 3.00@ 5.00 3.25@ 4.75 3.00@ 5.00 
EWES: 
(90-120 Ibs.)—Med-ch. ........ .25@ 2.25 1.50@ 2. .25@ 2. 
{120-180 ibe, )—Med-ch. eer ess ‘Oe 2.00 ie 00 i 200 1.000 2.00 
(All weights)—Cul-com. ...... * 1.25 Y 1.50 $00 1.25 -50@ 1.25 
CANADIAN LIVESTOCK PRICES. GOOD LAMBS 
SIND 5.5 abs oo 6 46 cnn $ 7.00 7.75 9. 
Leading Canadian centers top live- Montreal to foo fF 9:00 
stock price summary, week ended Sep- Cuismy® -—: =—. = 

tember 11, 1931, with comparisons Edmonton 3.30 5.80 6.80 
rted by D Li Se _- : i, Prince Albert 400 kop 7.00 

po y Dominion Live Stock Branc Moose Jaw .....0202001 5.25 6.00 6.75 

BNE esvsbeudedsxds id a 7.50 
BUTCHER STEERS. 
——— i 


Up to 1,050 Ibs. 
Ww 








PP Borg 
S$33S333 


SELECT BACON HOGS. 
$ 








$10.00 $1 


2B: SINeS 
$3: $3333 
eeapettie 
SRSSSSSS 


PBEEERBE 
SBS5RSS8 


AAANH HAA 
RRARRREE 


MORE WESTERN LAMBS. 


The number of lambs raised in the 
_thirteen western sheep states in 1931 
“is estimated at about 1,650,000 head 
larger than in 19380. Losses of lambs 
to the end of August, 1931, were some- 
what larger than in 1930, but were 
about the same percentage of the lamb 
crop. Shipments of lambs from these 
states to the end of August, which 
were made up mostly of lambs dropped 
before the middle of March, are esti- 
mated to have been about 550,000 
larger than similar shipments last 
year, this increase being largely in the 
shipments from California and Texas. 

.The supply of lambs at the end of 
August available for all purposes, in- 
cluding breeding ewe replacements and 
shipments, was, therefore, about 1,100,- 
000 my larger than on the same date 
in 193 
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THIS YEAR AND LAST. 


Livestock prices at Chicago during 
August, 1931, compared with those of 
the previous month and of A 
1930, are reported as follows by the 
U. 8. Bureau of Agricultural Eco- 
nomics: 


SLAUGHTER CATTLE AND VEALERS. 
ayo oy wate pounds: 





$9.75 $8,59 $10.95 
-- 8.86 7.88 10.01 
-. 7.81 6.90 8.90 
5.50 5.81 6.98 
Peles reer hn citaanena’ 9.47 8.15 10.73 
Nehesctkwnaees sec bd chen 8.54 17.36 9. 
1,300-1,500 pounds 
Me Wen kwe ee Cae ctgnnne Vaew 9.34 7.84 10.62 
Puke hinentee Nad «keene 8.42 7.11 9.74 
—. 550-850 pounds: 
hi aeRe STEAK ES -- 9.35 8.28 10.81 
See W ech she haste sapeue 8.11 1.46 9.92 
ONES icc0 he Vecnscunces 6.16 6.33 8.72 
Cows: 
GRECO occ ccc dcccceccccvece 6.19 5.46 7.30 
on ENE EES Oe eres 82 4.62 6.22 
Common and medium....... 3.50 3.78 4.99 
Vealers (milk fed): 
Good and choice............ 9.382 7.81 11.98 
MOGTRME o's a vesccceccenscase 7.52 6.49 10.29 
HOGS. 
Light weight, good and choice: 
160-180 pounds.............. 7.24 7.58 10.58 
180-200 pounds.............. 7.32 7.68 10.62 
Med. weight, ng and choice: 
200-220 pounds............6+ f 7.61 10.56 
220-250 Sens Nib aevelteens 7.04 7.35 10.42 
Heavy wt., good and choice: 
250.290 7 BOONES: os <iccsesss 6. 6.81 10.14 
290-350 pounds.............. 5.97 6.08 .78 
a» nr (275-500 pounds) : 
; Bitivenie. 4.99 8.85 
Packer aaa eatin hases: 
Average weight, Ibs......... 258 255 
Average cost ....... heen ae $5.98 $6.83 $9.58 
SLAUGHTER SHEEP AND LAMBS. 
Lambs: 
90 pounds down, good & Sa 7.58 7.67 9.40 
a Pry down, medium.... 6.08 6.29 8.08 
Ew 
90-120 pounds, med.-ch...... 2.57 2.64 3.47 
120-150 pounds, med.-ch 2.20 2.27 3.09 





seca 
THE WEEK IN HOG FUTURES. 


Transactions in the hog futures mar- 
ket are reported by the Chicago Live- 
stock Exchange for the week ended 
September 18, 1931, with totals from 
the opening of future trading on March 
1, 1980, to date, as follows: 


Week ended Since March 1, 
Sept. 18. 1930. 





Pounds sold . 115,500 23,279,500 

ogs sold ats 550 98,730 
Contracts sold nets 7 1,365 
Hogs delivered ...... 2,128 398 
Pounds delivered .... 581,940 5,856,210 
Av. wt. hogs delivered ...... 278 


Active quotations on future contracts 
for the week ended September 18, 1931: 


Light.* Med. Heavy. even. 
SATURDAY, SEPTEMBER 12, 1931. 
TO 


MONDAY, SEPTEMBER 14, 1931. 
Dec. weccccseccceees eee. $5.10 


TUESDAY, SEPTEMBER 15, 1931. 
TO 


THURSDAY, SEPTEMBER 17, 1931. 
No transactions. 
FRIDAY, SEPTEMBER 18, 1931. 
No transactions, 
~ sig ght hogs—not less than 170 lbs., nor 
than 10 Ibs. Medium ee there less than 210 
Ibs., nor more than hogs—not 
less oe ae nor more than $10 Ibe. Un; 
ibs. A, ty than 280 Ibs.; excludes oe 
ing ‘under 160 lbs., or more than 830 1 
ye a Ibs., with a variation not zs excess of 
—o— 
AUGUST BUFFALO LIVESTOCK. 
Receipts and disposition of livestock, 
Buffalo, N. Y., for August, 1931, were: 
Cattle. Calves. Hogs. Sheep. 


Receipts ........... 41,279 83,930 
Shipments ..... 3 24,077 60,434 
Local slaughter 17, "008 24.951 
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RECEIPTS AT CENTERS 


SATURDAY, SEPTEMBER 12, 1931. 
Cattle. Hogs. Sheep. 
5,000 3,500 
4, 1,650 
4, 250 
1 1,500 
2, 


g38332 


300 
100 
100 
100 


. Paul 
Oklahoma 
Fort Wort 
Milwaukee 


no 


B uggegees 


Indianapolis 
Pittsburgh 
Cincinnati 
Buffalo 
Cleveland 
Nashville 


MONDAY, SEPTEMBER 


out as 


328252282222 552222 


S wo BBS wBES 


. pope Shs womans 8 rw BES. p5 
8: S8SSSs3 SSSFSsSSZSSssssess 


Buffalo 
Cleveland 
Nashville 


TUESDAY, SEPTEMBER 15, 1931. 


a 


SUNrawo 
02 tt 


01 00 GO # bo bo 00 


Denver 
Louisv 


ille 
Wichita 


eho Ate 


,000 
500 
,000 
500 
500 
500 
000 
300 
400 
4,000 
700 
500 
,800 
009 
500 
900 
500 
000 
400 


hep 8 
SSS3S5SE85 


WEDNESDAY, SEPTEMBER 16, 1931. 


Hogs. Sheep. 


g 
8 
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S38522SSS25225222 
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BEeSss 
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THURSDAY, SEPTEMBER 17, 1931. 


Cattle. Hogs. 
16,000 
2,500 
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BOSTON MEAT SUPPLIES. 


Receipts of Western dressed meats 
at Boston week ended Sept. 12, 1931, 
with comparisons: 

Cor 


week, 
1980. 


Prev. 

. week. 
2,833 
1,312 

32 

803 
20,520 
795 
270,599 


1,220 
18,720 
878 
309.254 


PHILADELPHIA MEAT SUPPLIES. 


Receipts of Western dressed meats 
and local slaughters under city and fed- 
eral inspection at Philadelphia for the 
week ended September 12, 1931: 


Week 
ended Prev. 
Sept. 12. week. 


2,533 
861 


Cor. 
week, 
1930. 
2,786 
818 
200 


1,089 1,244 
11,802 12,511 


522 1, 
337,165 342,719 


West. drsd. meats: 


90 
S aoe oOo 349,513 
Local slaughters: 
1,672 2,000 
2,951 2,424 
000 


14, 6 917 
7,906 15,493 


NEW YORK MEAT SUPPLIES. 


Receipts of Western dressed meats 
and local slaughters under federal in- 
spection at New York for week ended 
September 12, 1931, with comparisons: 

Week Cor. 

ended Prev. week, 
Sept. 12. week. 1930. 
6.325% 9,025 9,252 

72314 770% 

231 213% 

7,596 
27,715 
1,468 
245,876 
1,211,475 2,156,866 


West. drsd. meats: 


Steers, carcasses. . 
Cows, carcasses... 
Bulls, carcasses. .. 
Veals, carcasses... 


CATTLE FOR DROUTH AREAS. 


Arrangements are being made by the 
U. S. Department of Agriculture for a 
trial shipment of Afrikander cattle for 
experimental use, in the hope of de- 
veloping a cross that will thrive under 
heat and drought conditions such as 
prevail in certain sections of the 
Southwest. These cattle are said to 
thrive in Africa under the most ad- 
verse conditions. The experimental 
herd will come from South Africa, and 
will be used on a Texas farm. 


—— 


WEEKLY HIDE IMPORTS. 


Imports of cattle hides at leading 
U. S. ports, week ended September 12, 
1931: 

Week ending 
t. 12, 198 


New York. Boston. 
Sep 
Aug. 29, 1931 
Aug. 22, 1931 


To date, 1931 
Sept. 13, 1930 
Sept. 


To date, 1930... .1,229,721 


September 19, ig ; 


HIDE PRICE DIFFERENTIALS, 

The adjustment committee of the 
New York Hide Exchange on Septem. 
ber 11, 1931, fixed the following Drice 
differentials between the i 
mium and discount grades of 
which may be delivered against py. 
change contracts. These differentisk 
are effective September 12, to prevail 
until further notice. 


PACKER. 


Heavy native steers 

Ex. light native steers 
Heavy native cows 

Light native cows 

Heavy butt branded steers 
Heavy Colorado steers 
Heavy Texas steers 
Light Texas steers 

Ex. light Texas steers 
Branded cows 


PACKER TYPE. 


Branded cows and steers 
Native cows and steers 


-50 discount 

The above differentials are based on 
hides taken off in the United State 
and Canada in the non-discount months 
of July, August, and September, and 
on hides taken off in the Argentine in 
the non-discount months of December 
January, and February. . 
Differentials on frigorifico hides are 
based on delivery from dock or ware. 
house, duty paid. 


HIDE EXCHANGE ELECTION. 

Edward L. McKendrew, Armani 
Schmoll, Inc., was re-elected president 
of the New York Hide Exchange at the 
annual election of officers and gover 
nors held September 16, 1931. Other 
officers who were re-elected 
First vice president, Armand 
jr., Schmoll Fils Associated, : 
ond vice president, Claude 
American Hide and Leather Co.; treas. 
ag Floyd Y. Keller, Orvis Bros, & 


0. 

Three new members of the board of 
governors were elected. These are: 
Harold L. Bache, J. S. Bache & G; 
Ralph L. Pope, Northwestern Leather 
Co. Trust, Boston; Arthur L. Webster, 
A. L. Webster & Co., Chicago. Gover- 
nors who were re-elected to serve @ 
the board for the coming year are: Le 
Arnstein, J. S. Rossbach & Bros., Ine; 
George B. Bernheim, R. Neumann 
Co.; Louis F. Clarendon, M. E, Clare 
don & Sons Co., Inc.; I. Henry 
Adolph Hirsch & Co., Inc.; Milton B 
Katzenberg, Jacob Stern & Sons; & 
rome Lewine, H. Hentz & Co.; Fraser 
M. Moffat, Tanners’ Council of Ame 
ica; David G. Ong, United State 
Leather Co. 


CHICAGO HIDE MOVEMENT. 

Receipts of hides at Chicago for the 
five days ended September 12, 
were 3,928,000 Ibs.; previous five days 
3,509,000 Ibs.; same week last yeat, 
3,167,000 Ibs.; from January 1 to Sep 
tember 12 this year, 149,034, yr 
— period a year ago, 133,860% 

s. : 
Shipments of hides from Chicago for 
the five days ended September 12, 1981, 
were 4,251,000 Ibs.; previous five days 
3,426,000 Ibs.; same week last 
3,293,000 Ibs.; from January 1 to 
tember 12 this year, 134,576,000 
apd period a year ago, 

s. 
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Hide and Skin Markets 


Chicago. 

PACKER HIDES—Following a broad 
trade last week, the market appears 
to be closely sold up, only scattered 
trading in a few selections being re- 
ported this week. Last week one packer 
moved 50,000 light native cows and ex- 
treme native steers at a cent under the 
previous week. These sales were fol- 
jowed by a general movement by other 
packers on the same basis. Sales were 
mostly August and September take- 
off, but running largely to September. 

Last Saturday 1,600 native steers 
sold at 8%c. Further small lots of 
September native steers sold this week 
at the same price. 

Butt branded steers also brought 8%4c 
om sales of small lots, and Colorados 8c. 
Heavy Texas steers are quoted at 8%4c; 
light Texas steers, 7%4c, and extreme 
light Texas steers, 7c. : 

Heavy native cows continue to be 
quoted at 7%4c; light native cows, 7%c; 
pranded cows, 7c. a: 

Two packers sold_ 5,800 native bulls 
this week, June to September, at 4%c. 
Another packer sold 700 native bulls at 
4%e and 500 May to August branded 


at 4, 

There has been a fair trade in re- 
sale hides at prices ranging from 54%@ 
Te, depending to selection and take-off, 
mostly light cows. 

FOREIGN WET SALTED HIDES— 
Another fair movement was reported in 
the South American market this week. 
Early in the week, 4,000 hides sold at 
8-5/16c, New York, shipment to the 
United Kingdom. Sales of additional 
lots were made later on the basis of 
8c, delivered New York. 

SMALL PACKER HIDES—Trade in 
small packer hides has been at a stand- 
still this week. Several small packers 
who sell on an all-weight basis are still 
holding August production. 

Local small packer association has 
sold bulk of September production. Its 
last sales were at 8c for Colorados, 7c 
for branded cows, 7%4c for light native 
cows and 744c for heavy native cows, 
all September take-off; also 1,000 Sep- 
tember bulls at 5c for native and 4c 
for branded. 

Nothing has been heard from the Pa- 
cific Coast market this week. Last re- 
ported sales were 3,000 July-August 
hides at 744c for steers and 6%c for 
cows, f.o.b. shipping point. 

COUNTRY HIDES — Country hide 
market is quiet. Big dealers are not 
selling as they find it almost impossible 
to do business at a profit. Market on 
allweights could hardly be listed at 
over 5c, selected, delivered. Heavy 
steers and cows are quoted nominally 
at 5@5%c. Good extremes last sold at 
7@7'ec, and this probably is the top. 
Bulls are around 4c. 

CALFSKINS—The only trading re- 
ported this week was one lot of 10/15 
at 11e and 9 Ibs. and down, 9c, although 
more may have moved quietly. Outside 
cities, 8/15 lb. continue to be quoted 
around 94% @10c; mixed cities and coun- 
tries, 8@8%4c; straight countries, down 
to about 7c. 

KIPSKINS—Market continues dull. 
F me trading took place last week but 

etails were withheld and the market 
continues to be quoted nominally around 
10¢ for northern natives. 


No sales of Chicago kipskins are re- 
ported this week, and the market is 
quoted at 9c. Outside cities are quoted 
8% @9c; mixed cities and countries, 7% 
@8c; straight countries about 7c. 

Last reported sales of packer regu- 
lar slunks were at 70c. The market 
continues dull. Hairless are quoted at 
25@30c nom. 

HORSEHIDES — The market con- 
tinues soft. Good city renderers are 
quoted at $2.50@3.00; northern mixed 
lots, $2.00@2.25; straight countries, 
around $1.50. 

SHEEPSKINS—Dry pelts continue 
steady at 10@11c for full wools. Lower 
prices are being bid at interior points. 
Sales of big packer shearlings were 
made this week at 60@65c, steady with 
last week. Summer pickled skins are 
quoted unchanged at $2.50@3.00 per 
dozen. Last sales reported were at 
$2.50 for straight run. 

The New York market continues to 
be quoted up to $3.00, with somewhat 
higher prices being asked for graded 
skins. Small packer lamb pelts con- 
tinue to be quoted at 50@55c. 

PIGSKINS—No. 1 pigskin strips 83@ 
5e Ib. nom. Fresh frozen. gelatine 
scraps, about 2c Ib., Chicago, for prompt 
and 2@2%éc for future shipment. 


New York. 


PACKER HIDES—New York pack- 
ers have sold up to the end of August 
at 9%c for native and butt branded 
steers and 9c for Colorados, and the 
price last week was quoted at 8%c. 
This week September production was 
sold at 8%4c. 


COUNTRY HIDES—tThere is no ac- 
tivity in this market, and the situation 
remains unchanged with last week. Buff 
weights are quoted nominally at 54@ 
6c; 25/45 Ib. extremes, 7@7%c nom. 

CALFSKINS—No trading in calf- 
skins; market quoted nominally at last 
trading prices. The 5-7’s are quoted at 
85@95c nom.; 7-9’s, $1.10@1.20 nom. 
Last sales of 17 lb. up kips were at 
$2.50 for cities. 


New York Hide Exchange Futures. 


Saturday, September 12, 1931—Close: 
Sept. 6.00b; Oct. 7.00; Nov. 7.00; Dec. 
6.55@6.85; Jan. 6.75b; Feb. 7.00b; Mar. 
7.75@8.00; Apr. 7.90b; May 8.10b; June 
— July 8.95b; Aug. 9.10b. Sales 

ots. 


Monday, September 14, 1931—Close: 
Sept. 5.75n; Oct. 5.90n; Nov. 6.10n; Dec. 
6.25 sale; Jan. 6.60n; Feb. 6.95n; Mar. 
7.21@7.25; Apr. 7.60n; May 7.95n; June 
8.25 sale; July 8.45n; Aug. 8.65n. Sales 
94 lots. 

Tuesday, September 15, 1931—Close: 
Sept. 5.80n; Oct. 5.95n; Nov. 6.10n; Dec. 
6.20@6.25; Jan. 6.50n; Feb. 6.80n; Mar. 
7.10 sale; Apr. 7.45n; May 7.75n; June 
8.05 sale; July 8.25n; Aug. 8.45n. Sales 


61 lots. 
Wednesday, September 16, 1931— 
Close: Sept. 6.05b; Oct. 6.10n; Nov. 


6.20n; Dec. 6.30@6.35; Jan. 6.65n; Feb. 
6.95n; Mar. 7.25 sale; Apr. 7.60n; May 
7.90n; June 8.25 sale; July 8.45n; Aug. 
8.65n. Sales 71 lots. 


Thursday, September 17, 1931—Close: 
Sept. 6.00@6.15; Oct. 6.10n; Nov. 6.20n; 
Dec. 6.35@6.40; Jan. 6.70n; Feb. 7.00n; 
Mar. 7.36@7.45; Apr. 7.70n; May 8.00n; 
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June 8.37 sale; July 8.55n; Aug. 8.75n. 
Sales 109 lots. 

Friday, September 18, 1931—Close: 
Oct. 5.80n; Nov. 5.95n; Dec. 6.10@6.16; 
Jan. 6.40n; Feb. 6.70n; Mar. 7.05@ 
7.20; Apr. 7.40n; May 7.70n; June 8.05 
@8.10; July 8.25n; Aug. 8.45n. Sales 


104 lots. 
claire 
TANNERS’ LEATHER SHOW. 


Forty-two producers of upper and 
fancy leather, members of the Tanners’ 
Council, will participate in the official 
opening of American Leathers for the 
spring season of 1932, according to the 
exhibit committee of the Council. The 
opening will be held in accordance with 
established custom in the grand ball 
room of the Hotel Astor, New York 
City, on October 8 and 9, in conjunction 
with the joint styles conference of the 
show and leather industry. 

rr 
ARGENTINE BEEF EXPORTS. 

Cable reports of Argentine exports 
of beef this week up to Sept. 18, 1931, 
show exports from that country were 
as follows: To England, 129,837 quar- 
ters; to the Continent, 10,876 quarters. 

Exports of the previous week were 
as follows: To England, 82,646 quar- 
ters; to the Continent, 15,052 quarters. 

——_fe——_ 


LARD AND GREASE EXPORTS. 


Exports of lard from New York City, 
Sept. 1, 1931, to Sept. 16, 1931, totaled 
10,257,897 lbs.; tallow, none; greases, 
1,103,000 Ibs.; stearine, 29,200. 


ee ed 
CHICAGO HIDE QUOTATIONS. 


Quotations on hides at Chicago for 
the week ended Sept. 18, 1931, with 
comparisons, are reported as follows: 


PACKER HIDES. 





Week ended Prev. Cor. week, 
Sept. 18. week. 1930. 
Spr. nat. 

CC IS 9% @10n 9%44@10%n 16%@17n 
Hvy. nat. strs. g rt64 8% 15 
Hvy. Tex. strs. 8 81 14% 
Hvy. butt 

brnd’d strs. g 8% 144% 
Hvy. Col. strs. 8 14 
Ex-light Tex. 

Ph 7 @11 
Brnd’d cows 7 11 
Hvy. nat. cows 7 013 
Lt. nat. 7 @i2n 
Nat. bulls 44%@ 4% @ 8 
Brnd’d bulls 4 4 @7 
Calfskins ... 9 11 11 @21n 
Kips, nat... 10n @20 
Kips, ov-wt.. 9n @16n 
Kips, brnd’d 8 @14n 
Stunks, reg. . 70n @1.25 
Slunks, hris.25 @30n 25 @30 


@30n a 
Light native, butt branded and Colorado steers 
1c per Ib. less than heavies. 


CITY AND SMALL PACKBRS. 





Nat. all-wts @ 7%4n 74%n 114%@12n 
Branded .. Tn Tn lin 
Nat. bulls. 5 5 7 
Brnd’d bulls 4 4 6441 
Calfskins 10n 10n 17%@18n 
po BARS @9 9 17 
Slunks, reg..656 @70n 65 70n 1 1.18 
Slunks, hris..20 @25n 20 25n 20n 
COUNTRY HIDES. 
Hvy. steers.. 5 54gn 5 5ign 
Hvy. cows... 5 5Yyn 5 5ign 
BOS ciicves 54%@ 6n 6n 
Extremes ie 7Ty%n 7 Tin 10% 
Bulls ....... 4ax 5 
Calfskins . Tn in 
or in 4 in 
Light calf...25 @35 25 35 
cons --25 @35 25 @35 
Slunks, reg..25 @30n 25 Gion 
Slunks. hris.. 5 @10n 5 10n 
Horsehides ..1.50@3.00 1.50@3.00 
SHEEPSKINS. 
PRE NNR. os ov edek suc, 3) -coeeh gan’ tease Bane 
Sml. pkr. 
lambs ..... 50 @55 50 @55 __........ 


Pkr. shearlgs.60 
Dry pelts....10 


@55 50 @55 
@u 10 @u 
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le to Make Profits] || F-C- ROGERS, INC, 


NINTH AND NOBLE STREETS 


for Packers PHILADELPHIA 


The fine flavor of Hickory Brand PROVISION 
Salami, made from quality ma- BROKER 


terials carefully blended, makes 
profits for packers through the 
substantial volume it creates and 
its profitable margin. You need Member of New York Produce Exchange 
these extra profits made avail- ‘and Philadelphia Commercial Exchange 
able by Hoffman! Write for 
full details. 
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: PROVISION 
HICKORY BRAND B/C SALAMI BRO 





J.S. HOFFMAN COMPANY ee eee 


New York 
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BONELESS BEEF and VEAL 





{ GIVE us A TRIAL 
BUTTER CARTONS 


NATIONAL CARTON (CO. 
JOLIET. ILLINOIS. U. S. Yards, CHICAGO 
Price Quality 











Standard 1500-Ib. | NEW CURING VATS 
Ham Curing Casks Dozier Meat Crates 


Manufactured by Packing Box Shooks 


Bott Bros. Mfg. Co. B. C. SHEAHAN CO. 


Warsaw, Illinois 
Write for Prices and Delivery | 166 W. Jackson Blvd. Chicago 




















PACKERS COMMISSION CO. 
FORTY-SECOND FLOOR :: BOARD OF TRADE B 0 


PACKING HOUSE PRODUCTS CHICAG 


SPECIALIZING IN—DRESSED HOGS—FROM THE CORN BELT 


CROSS AND KELLY CODES :: LONG DISTANCE PHONE WEBSTER . 


























September 19, 1931. 


Irvin A. Busse, Packers Commission 
Co., Chicago, provision brokers, was out 
of the city this week on business. 







Vice president H. G. Mills, Armour 
and Company, was on a business trip 
in the East this week. 







R. E. Alexander, head of the _by- 
products sales department of the Ford 
Motor Co., Detroit, Mich., was a busi- 
ness visitor in Chicago this week. 






George Lettie of Arnold Bros. be- 
lieves in the modern way of getting 
business. He made his first airplane 
trip to St. Louis last week. 


— 






Purchases of livestock at Chicago by 
principal packers, for the first four 
days of this week totaled 13,596 cattle, 
5,609 calves, 86,836 hogs and 41,611 
sheep. 








T, C. Gibson, director of meat op- 
erations, Kroger Grocery & Baking Co., 
Cincinnati, O., was a caller at the 
offices of THE NATIONAL PROVISIONER 
during the week. 







News was received in Chicago this 
week that F. R. Swartzenburg had been 
appointed manager of the Cleveland, 
0., division of the Hygrade Food Prod- 
ucts Corporation, succeeding M. Wal- 
zak, resigned. 

























Provision shipments from Chicago 
for the week ended Sept. 11, 1931, with 
comparisons, were as follows: 


5days Previous Cor. 
Sept. 11. week. week, ’30. 


Cured meats, Ibs. ..14,465,000 14,808,000 18,393,000 
Fresh meats, Ibs...41,285,000 40,340,000 49,604,000 
Tard, lbs. ........ 8,108,000 10,731,000 9,110,000 


Robert C. Clark, for 37 years head 
of the architectural and construction 
department of Armour and Company, 
and under whose direction many of the 
company’s largest and most important 
plants, subsidiaries and branch houses 
in this country and abroad were built, 
retired from active service with the 
company on August 22. 


Friends of Joseph Kurdle, of the Wm. 
Schluderberg-T. J. Kurdle Co., Balti- 
more, have been hearing of the wonder- 
ful silver wedding anniversary celebra- 
tion at his Baltimore home Jast week. 
It is a fact probably known to few in 
the industry that Joe started out to be 
a lawyer, but was converted to the 
packing business 30 years ago. 
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Packer visitors to the city during the 
past week included S. A. Grow, of Jacob 
» Decker & Sons, Mason City, Iowa; 
John G. Hormel, Geo. A. Hormel & Co., 
Austin, Minn.; D. L. Hoff, Rath Pack- 
ing Co., Waterloo, Iowa; B. W. Robb, 
Jacob Dold Packing Co., Buffalo, N. Y.; 
CE. Cudahy Bros. Co., Cudahy, 
Wis.; H. 0. Halvorson, Geo. A. Hormel, 
Austin, Minn.; John J. Moran, Cudahy 
Co., Cudahy, Wis. 
mnt pectin 



















































Watch the “Wanted” and “For Sale” 
page for business opportunities and 
bargains in equipment. 
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“BOB” McMANUS RETIRES. 


Robert C. McManus, head of the law 
department of Swift & Company, an- 
nounced his retirement from active ser- 
vice last month after 34 years spent in 
guiding legal affairs of the company. 
For nearly a quarter of a century “Bob” 
McManus has been a well-known and 
much-loved figure in industry affairs, 
and in recent years prominent in the 
activities of the Chicago Association of 
Commerce as a member of its ways and 
means committee and vice chairman of 
its foreign commerce committee. 

Robert Caleb McManus was born at 
Lostant, La Salle County, IIl., and came 
to Chicago from Ottawa, Ill. He re- 
ceived his degree of LL. B. from North- 
western University in 1892 and started 
in to practice law at once. 

In February, 1897, Judge A. F. Evans, 
who, it happened, also came from Ot- 
tawa, offered Mr. McManus a job in the 
newly organized law department of 
Swift & Company. The young lawyer 
accepted the opportunity to become con- 
nected with the firm with which he has 
been identified ever since. Of those 
early days, he says: “Almost every- 
thing which did not particularly belong 
to some department was thrown over to 
the law department to be handled. In 





BOB TAKES UP GARDENING. 


After 34 years of law work Robert C. 
McManus retires as head of the law de- 
partment of Swift & Company to devote 
himself to some of the extra-legal pur- 
suits in which he takes an interest, chief 
among which is gardening at his country 
home in Beverly Hills. 
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this way, we became familiar with the 
general development of the business.” 

In 1911, upon the death of Judge 
Evans, Mr. McManus became head of 
the department, a position he retained 
until his retirement. He will now be 
able to devote himself more assiduously 
to his two chief avocations, golf and 
gardening, at his home in Beverly Hills, 
where he has long been a pillar of the 


‘Beverly Country Club and an authority 


on landscape architecture. 
ee 


NOTES OF “NEW COMPETITION.” 

Expansion program of Standard 
Brands, Inc., includes a $60,000 addi- 
tion to the company’s Montreal quar- 
ters, new district headquarters in 
Kansas City to cost $50,000 and in- 
creases of 50 to 100 per cent in quar- 
ters now occupied in Dallas, Tex., Rich- 
mond, Va., Canton, Ohio, Sacramento, 
Calif., New Brunswick, N. J., Stapleton, 
N. Y., and New Haven, Conn. 

Wider consumer ownership of Gen- 
eral Foods Corporation is announced 
through an increase of 5,579 stockhold- 
ers so far this year to a new total of 
46,000. This compares with 32,065 
stockholders of record February 1, 1930 
and 17,720 in February, 1929. 

OC 


PACKER AND FOOD STOCKS. 


Price ranges of packer, leather com- 
panies, chain store and food manu- 
facturers listed stocks Sept. 17, 1931, 
or nearest previous date, with number 
of shares dealt in during week, and 
closing prices on Sept. 10, 1931, or near- 
est previous date: 


Sales. Hi, low. —Close.— 
Week ended Sept. Sept 
Sept. 17.—Sept.17.— 17. 10. 
Amal. Leather... 300 1% 1% 1% 1 
1 ee. re aaee ivan cane 20” 
Amer, H, & L. 200 3 3 3 4 
Do. Pfd... 700 18% 18% 18% 20% 
tae 8 ae eB 
rmour A...... 1 
are 8,450 1 1 1 1 
Da. Ill. Pfd.. 900 10% 10% 10% UY 
Do. Del. Pfd. 300 37 37 37 39% 
Barnett Leather 500 1 1 1 1 
Beechnut Pack. 600 47 46 47 494 
Bohack, H. C.. .... FoR AR EROE. Cie wa'e oe 
De. go's. 9:s ietine sige 100 
Brennan Pack.. .... dime 19 
eS. | ae aes 50 
Chick C. Oil... 100 il 11 11 1 
Childs Co...... 2,300 14% 14 14 15 
Cudahy Pack... 700 36% 36% 36% 37% 
First Nat, Strs. 3,000 53% 538% 53 56 
Gem. S.....21,3800 46 45% 45 
Gobel Co....... , 800 5 5% 5 5 
Gr. A.&P.1stPfd. 30 rtd 121% 121 120 
Do. New..... 540 «(196 93 195 205 
Hygrade Food:. "300 “3% “8% ‘3 78 
yera ze 
Kroger G. & B.24,700 29% 28 28% 28 
Libby MeNeill. .4,650 8 8 8 9 
¢ Stores. 4,400 10 9% 9% 
Mayer, Oscar... .... mee aes weak 5 
ckel Wf enwe oben Sei 10 
& H. ea as reat ieee hy 14% 
Morrell & Co... .... Waite o. pea 36 
t. Fd. BS. Sos ene 1% 
BG espa ae ene Ries RE: 1 
Nat. Leather... 350 % % 
ORs TORS. 00s 1,300 13 12 13 4 
& Gam...23,200 54 52 52% 
Do. Pr. Pfd.. 480 111 111 111 112 
Rath Pack. ... 1,050 17 17 17 
Safe Strs...24,700 55) 53% 54 57 
Do. Pfd.. 820 98 90 90 97 
Do. 7% Pfd.. 1,560 102 1 100: 1 
Stahl Meyer.. 120 «(12 12 12: 16 
Swift & Co.... 5,720 25 25 25 
Do, Intl...... 6,950 32 31 31 33 
Trunz Pork..... 50 «613 13 13 12) 
Wy a Co Phe oe en ied = tweak eee 
U._S. Leather... 2,000 4 4 4 
Do. A........ 1,000 6 6 6 q 
Do. Pr. Pfd.. 1,000 81 81 81 82: 
Wesson Of] ... 1,500 15 15 
Do, Pfd...... 1,000 50 50: 
Do. 7% Pfd. .... eRe cee G ee 
Wilson & Co... 1,200 1% 1 1 
Bae Re SOS 1,800 4 2 2 
DO PIR. 25 2,500 26 23 23 






Farag tw 7 


Se Ae 


ee oa 


— 


Togas 
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Chicago Provision Markets 


Reported by THE NATIONAL PROVISIONER DAILY 
MARKET SERVICE 


CASH PRICES. 


Based on actual earlot trading Thursday, 
September 17, 1931. 


REGULAR HAMS. 
Sweet Pickled. 

















Standard. Standard. Fancy. 
Se RB 12 14% 15% 
Preyer es 1144 13% 14% 
SENS osasennee 11 12% 13% 
Bae es 11 12 13% 
10-16 range 11 eae 
BOILING HAMS. 
Green. PR te me Pickled. 
Standard. tandard. Fancy. 
BB-BB 4. cnc scene 10% “ao 12% 
_) Bre = 12 12% 
BOD oo iasnckane 11% 12 
16-22 range .... 10%@ @10% ee 
SKINNED HAMS. 
«;reen. Sweet Pickled. 
Standard. Standard. Fancy. 
14 15 
13% 14% 
13% 14% 
12 13% 
11 12 
9% 11% 
9% see 
9% 
9 
8% 
PICNICS. 
Green. Sweet Pickled. 
Standard Standard. Sh. Shank. 
Se. sun secnase 914 10 10% 
ears 9 Q 9% 
DEO Scavevseis 7 7% 8% 
RE caps bevevew 6% 7 7™% 
WOES to Cesne Sy < 6% 7 7 
BELLIES. 
Green. Cured. 
Dry 
Sq. Sdls. 8.P. Cured. 
OB ce sk pide 12 12% 13 
B-10  ...ncceees 11% 12 12% 
CS aor 11 11% 12 
BB-BA 2. .cccccee 10% 11 11% 
BEE focéeceass 9% 10% 10% 
S| errr 9% 10 10% 
D. S. BELLIES. 
——Clear Rib 
Standard. Fancy. 
8 9% nae 
7% 9% 7% 
7% 9 7% 
7% ae 7% 
7% 7% 
7% as 7% 
D. S. FAT BACKS. 
Standard. Export Trim. 
ON rae em ys 1% 7% 
DD. 0.6 skew ve gvbaseoeeues 7% 7% 
EE .«s dean onus seeceh = 7% 7% 
Ae 7% i% 
BED’, . iceuassicik ae selene 7% 8 
BED. annG cen caee chasives & 8% 
MRR ab nie gas 8% 8% 
OTHER D. 8S. MEATS. 
Extra short clears ......... 35-45 7n 
Extra short ribs ... ... 85-45 Tn 
Regular plates . 6-8 6 
Clear plates ... 4-6 5% 
Jowl butts ... shen hee bib 
Green square jowls PS eee 6% 
Green rough jowls ......... ia 5% 


PURE VINEGARS 


P. CALLAHAN & COMPANY 


LA SA F TREET 





FUTURE PRICES. 





SATURDAY, SEPTEMBER 12, 1931. 
Open. High. Low. Close. 

LARD: 
Sept. .. 7.50 7.50 7.45 7.45 
Oct. 7.42% 7.42% 7.387% 7.387% 
Dec. ... 6.47% 6.47% 6.40 6.42%b 
Jan. ... 6.45 6.45 6.42% 6.42% 
CLEAR BELLIES: 
Sept. .. 6.85 6.90 6.85 6.90 
Oct. ... 6.60 6.62% 6.60 6.60ax 


MONDAY, SEPTEMBER 14, 1931. 
LARD— 


Sept. .. 7.40 7.45 7.40 7.45b 
Oct. ... 7.25 7.87% 7.25 7.3714b 
Dec, ... 6.35 6.45 6.35 6.45 
Jan. ... 6.32% 6.421% 6.3214 6.4214 
CLEAR BELLIES— 

Sept. .. 6.85 6.87% 6.8214 6.87% 
Oct. ... 6.60 ae es 6.60 


TURSDAY, SEPTEMBER 15, 1931. 














LARD— 
Sept. .. 7.40 7.40 7.45-42% 
Oct. 7.382% 37 7.82% 7.87Yax 
_. Sarre ines ston 6.42%ax 
Jan. ... 6.40 anes 6.40ax 
CLEAR BELLIES— 
Sept. .. 6.87% 6.8714 6.85 6.85 
Bee Sa oese owes 6.60n 
WEDNESDAY, SEPTEMBER 16, 1931. 
LARD— 
Sept. 7.45 sain ays 7.45ax 
Oct. ... 7.387% 7.40 7.35 7.40ax 
Dec. . 6.40 rr moet 6.40 
Jan. ... 6.42% 6.4214 6.37% 6.374% 
CLEAR BELLIES— 
Sept. .. 6.82% 6.95 6.82% 6.92\%4ax 
Oct. ... 6.57% 6.65 6.57% 6.62% 
THURSDAY, SEPTEMBER 17, 1931. 
LARD— 
Sept. .. 7.42% anne ies 7.42%ax 
Oct. . 7.30 7.32% 7.30 7.30 
Dec. ... 6.35 6.35 6. 32% 6.32%ax 
Jan, ... 6.27% 5.27% 6.25— 6.25—ax 
CLEAR BELLIES— 
Sept. .. 6.82% 6.82% 6.80 6.80 
Oct. ... 6.50 6.65 6.50 6.60ax 
FRIDAY, SEPTEMBER 18, 1931. 
LARD— 
Sept. ... 7.37% 7.37% 7.20 7.25 
Oct. ... 7.20-17% 7.20 7.10 7.12% 
Dec. ... 6.15 7.20 7.15 7.15ax 
Jan. ... 6.22% 7.22% 7.05 7.07% 
CLEAR BELLIES— 
Sept. ... 6.80 ses oven 6.80 
ere wales Sens 6.50ax 
Key: ax, asked; b, bid; n, nominal; —, split. 
ANIMAL OILS. 
Prime edible lard oil............. eepee @1uy% 
Headlight burning oil................... @ 8 
Prime winter strained................. @ 7% 
Extra winter strained.................. @ 7% 
Ec Lh as bce cok bid pee edines » 7% 
BHO. 2 BAPE. cccccccccccccccccccce veecece 6% 
No, 2 sevesecccece eovecccccccccons 6% 
idless OW Ro ncccccccces eevcsce . 6% 
y 2 ae ey ere ee v13% 
Re SEE EE a's bs bwin buen vicn'eebicie sis g 9% 
Special neatsfoot oil.................006 D 7% 
Extra neatsfoot Oil...........ceeeeeees 1% 
No. 1 neatsfoot Oil..........eseeeeeees 7 


Uil weighs 7% Ibs. 
about 50 gals. each. 


COOPERAGE. 


r gallon. burrels cuntain 
ices are for vil in barrels. 





Ash pork barrels, black iron hoops.$1.40 1.42% 
Oak pork barrels, black iron hoops.. 1.4744@1.50 
Ash pork barrels, oe. iron hoops... 1.60 1.62% 
White oak ham tierces........... . 2.45 2.47% 
Red oak lard tierces... 1.874% @1.90 
White oak lard tierces. 2.121446@2.15 
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Beef. 
— ae 
Sept. 16, ’31. Cor. 
No. Xo.’ No. No." No"Sa 
. = See “tk 
Rib roast, hvy. end.28 27 16 
Rib roast, It. end 30 18 b+} g 1 
Chuck roast .......20 20 12 2% 2 
Steaks, round’......38 36 18 4 g i 
Steaks, sirl. 1st cut.30 30 20 49 35 = 
Steaks, rterhouse.45 40 20 50 40 : 
ae ee ee 
Corned bri = Be . e 10 2% 20 4 
ni és ecocsecs 21 12 
Corned plates... 9 9 G = 3 1 
rn rumps, bnis.22 22 15 2% 9 rT) 
Lamb. 
Good. Com. Good, Com, 
Peadquarters eesabasio 26 12 30 18 
PS RS -26 12 28 20 
eer 12 10 Ww 1 
Chops, shoulders ....24 25 29 
Chops, rib and loin. .36 25 50 5 
Mutton. 
— 
ee lt oe 
* 1 ae 
Reine, DOD OF. 226008 21 )23 
Loins, 10@12 av.........20 Gz 3 1 
Loins, 12@14 av......... 18 @22 2% @2B 
Loins, 14 and over....... 1 @16 18 @2% 
CUE back isoceen ceenbae 23 @27 35.2 
re 12 @l4 2 @2 
SOM Sa oncceccies stink 16 @18 4% @% 
pareribS ....+.seee- ood 16 
0 Spaanepaplales seeps AReewn @l0 12 
Leaf lard, raw.......... @ 9 
Veal. 
Hindquarters ........+++.24 26 238 
Forequarters ......+e+s+-12 14 4 
pdecdeesspenn's ate 15 16 
Shoulders 9 coc decennnat ol 16 20 
RUNNER ccc escscewe oode 40 
Rib ae loin chops. cocese 38 
Butchers’ Offal. 
Soot coece eoccescosecceoe 1 4 
ROO 
me, per 100 lbs... . 10 He 
Calf skins ..... Secccccce 9 
Bins .ccccccccces evecece 9 
DOACONS ...cccccccccccces 7 








CURING MATERIALS. 


Bois. Sack. 
Nitrite of soda, oe LOK 
Saltpeter, 25 bo “2% Pre x Ys 
Dbl. refined -parmmmeey 


Large crystals ..... ovonbaghnes 
Dbl. refd. gran. nitra te of soda... 3% % 
Less than 25 bbl. lots as more. 
Boric acid, =— pve. eee 8% 8 
stals to powdered, in bbis., in 
ton lots or more..........- Hal 





bbls. in less than 5-ton lots... 
Borax, carloads, powdered, in bbls... 
In ton lots, gran. or pow., bbis... 
Salt— 
Granulated, euniete, per ton, f.0.b, Ohi- 
Medium, carlots, ‘per ton, f.0.b. 








eseeeees 


Rock, carlots, per “ton; ‘fob. “Chicago. 
Sugar— 
Raw sugar, 96 basis, f.o.b. New Or- 


leans 

Second su; gar, 90 bas 

Syrup testing. 63 to 65 combined su- 
crose and in 


. 910 

. 80 

45 

vert, New York......++ a5 
Standard gran. f.o.b. refiners (2%)... 
bags, 

@4.5 

@3.5 






Packers’ curing sugar. 100 Ib. 
q rve, -» less sovcubew 
Packers’ curing sugar. 250 Ib, g3, 
f.o.b. Reserve, La., les8 2%...+++++ 








SPICES. 
(These prices are basis f.0.b. Chicago.) 

‘Whole, Grosnd, 
AllewbOe ..3 bc cscacescoccteseneseceecum u 
pan cal aokek Sui secee gobees sc Genet 16 
——— Ee cesavean <hsean ae Bs 

ROOT io vccvccncktnre sgbeeeen seine am 

Mace ........ peuReshede wecascue aan 3 
Nutmeg SceccceGedececscuesee 6 
Pepper, blac . os rr 
Pepper, Cayenne ..... how's ae 3 





Pepper, white .....ccccccssccesess 








= 


see 


get 
Seo # 


Fees 


| 








Bes S#SaSRSn FF 
Esk tepesces <8 


euses § 


Seneece eeesatenen 


F scone =F | ete 
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CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS. 
Carcass Beef. 


prime native steers— 





eeeeeees 


pipes y 


ececcccecs a ccccccvevceccecdd 


ccccccccccccccccsses cle 









quarters, 
Hiad asrters, Choice ......ee0. occceses 
Beef Cuts. 
Week ended 
Sept. 12, 1931. 
ns, prime.......- 32 
eee ee i....... 31 
Steer loins, “i SA 28 
Steer short loins, ame. - ‘ 43 
Steer short loins, No. @39 
Steer short loins, No. 8 ° @35 
Steer loin ends (hips). . 22 
tw an , No. 2... 4 
Q22 
14 
21 
@20 
@19 
@12 
ais 
Steer rounds, @ 
Steer rounds, @15% 
Steer rounds, @is 
Steer chucks, 13% 
Steer chucks, pil 
Steer chucks, @10% 
Cow rounds @11% 
Cow chucks @ 9 
Steer plates ie 6% 
Medium plates 4 
Briskets, No. 1 @12 
Steer navel ends @4 
Cow navel ends 4 
Fore shanks 5 
Hind shanks 3% 
Strip loins, No. 1, bnis.. 50 
Strip loins, No. 40 
Sirloin in butts, No. 1 30 
Sirloin butts, No. 22 
Beef tenderloins, 55 
Beef tenderloins, No. 250 
Rump butts ............ @i18 
Flank — POPr rT ey rery 16 
asa de inp 10% 
Hanging ‘tentecisins rin 8 
Insides, green, 8 Ibs. 13% 
Outsides, green, 6 Ibs. 9% 
Knuckles, green, 5@6 Ibs. @12% 





Beef Products. 


Brains (per Ib.)......... 








Medium saddles @20 

Choice fores .. @12 

Medium fores . od @10 

Lamb fries, per 1 a 25 

tongues, per Ib.. 12 

lamb kidneys, per Ib... 25 
Mutton. 

@ 3 

@i7 

@ 5 

@ 8 

@ 2 

@4 

@i2 

@7 

@ 3 

10 

0 





Bene 1s, oy 


Cor. week, 
930. 


eeeeee 


Gas 


@i2 







Fresh Pork, Etc. 
— loins, a Ibs. av. @18 @26 
Pienic shoulders ........ 104% @15%4 
Skinned shouhaens ; 10 18 
Tenderloins ...... ° 42 @5 
MRO BEE oscctcccccedce @s 12% 
MAGE TRE. osc cviccccacsces @9 13 
Boston butts ........... @l4 22 
@16 @26 
@i7 @l10 
@7 12 
¢ 3% 5% 
@ 8 Gua 
@4 6 
@ 5% Gi 
G10 $15 
ot or 
@s @v 
DOMESTIC SAUSAGE, 
(Quotations cover fancy grades.) 
@22 
15 
rH 
19 
18 


i 








2522) ae 

f ver sausage eceee 

Liver Ser cet ris we git 
ew England eeceeus 2 

Minced iuncheon specialty, TAs es0 oy 

Tongue sausage bm 

Blood sausage 

Polish e eocce 16 


DRY SAUSAGE. 





Cervelat, ten, 3 OS HNED- «04+-4++- @4 
a Cervela’ @18 
Barmer ..cccccccces 2d 

26 

& ©. Salami, choice........ccccscceeee 43 
Salami, in hog bungs.... 87 

B. C. Salami, new condition............ 18 
Frisses, » in hog middies......... Wo 
Sones ‘style Balam... ccccccccccscsscces Gis 
Mi della, ‘new ‘condition: 2.222 2022555: Sis 


Ca: 
Virginia DAMS ..cccccccccccccccvcccces on 


SAUSAGE MATERIALS. 


Regular pork trimmings........ 
Specal lean pork trinuuings 
Extra lean pork trimmings. 
Neck bone trimmings....... 
Pork cheek meat........ 
Pork livers 
PORE ORIG: oon es ces cvasbocsseccssace ° 
Native boneless bull meat (heavy)..... 
Boneless chucks 
Shank meat 
Beef trimnings 
Beef hearts . 
Beef cheeks ‘(trimmea) . cocccccecccccvee & 
Dressed canners, 350 lbs. and up....... 
Lressed cutter cows, 400 lbs. and up... 
Pork tongues, canner trim S. P.. 

Dr. bologna bulls, 600 lbs. up.. 
Beef tri 


SAUSAGE CASINGS. 
(F. 0. B. CHICAGO) 
(Wholesale lots. Usual advances for smaller 
quantities.) 
Beet see 
Domestic rounds, 180 pack............+. .23 
Domestic — 140 pack.......eseesees 35 


— oa medi + Rapp tsps : 3 






as 


Raat 


= 
DARA KCARDAKCHEQNISCSH 
RKP ERE 


ADSSE HEF EEE HE OE SES 











narrow..... 
No. 1 Bo apc 13 
No. 2 weasands 07 
a 2 ba 18 


meas ect, wide, 2@2% in, diameter.1.25 
Dried bladders: 

ADIG in, WIGS, DACs ois occ c vecccueccccancecdst® 

10-12 wi 


eee esceeeeeeeseesseees 


8-10 in. wide, flat.....cccceseececeecess 60 
G8 in. wide, flat.......sesescereeecesee 50 








Hog casings: 

jueew, = og So Appearances ~ 

Narrow, per ne Veeehbene ccm 

Medi » per 100 yds...........+.110 

bdo gg rr! TOR FOB cicvccccisccvcccvocueves 00 

Ex tn Site. Ger 1b Seeccectbdcvcnpens ol 
ddles, per set 

Stoma souesae 
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SAUSAGE IN OIL. 


Bol 1 in 

Seah SSL saree eee Tone a9 
Nalin ae Get wee ce 
tins, 2 to cra 





Large tins, 1 to crate........cccccccsecees 6 


DRY SALT MEATS. 


WOREER GIES CORIO ooo ois. n cininviccs cincaccs 
Extra short ribs 


EK 


g 
> 
es 
_ 
| = 





clear 2 
Clear bellies, 18@20 ibs 8 
Clear bellies, 14@16 lbs 8% 
Rib a a 1 7% 
Rib bellies, 30 lbs 7% 
Fat backs, wei Ibs. id's 7% 
Fat backs, 14@16 lbs.. ee 7% 
WGN) saWahb cad ekinssaneas awe 5% 
WHOLESALE SMOKED MEATS. 
Fancy reg. hams, O18 Be Moke nibiacock a win 20 
Fancy skd. hams, 14@16 Ibs........... « 20% 
Stan my hams, lew lbs. amen 18 
Picnics, 4@8 lbs.....................-. 15 
oo OY SERS en 254 
Standard bacon, 6@8 Ibs............... 19 
No. 1 beef ham sets, smoked— 
SDavendeusa ee cece cue 37 
Outsides, 5@9 Ibs.................... p27 
Knuckles, 5@9 Ibs................... 33 
Cooked hams, choice, skin on, fatted.. @23 
Cooked hams, choice, skinless, gave @29 
Cooked picnics, skin on, fatted.. be p Eo 


Cooked —, skinned, fatted.. 
Cooked roll, smoke 


BARRELED PORK AND BEEF. 


Mess k, regular . codcecceoccceS 17.00 
Family b back pork, 24 to 34 pieces..... 22.50 
Fami back pork, 35 to 45 pleces..... 
Clear back pork, 40 to 50 pieces....... 
» 25 to 35 pieces....... 


Bean por Se opel eee 14.00 
aie hah nas hina at oslesic cikene 12.50 
Extra plate beef, 200 Ib. bbis.....:..: 13.50 








VINEGAR PICKLED PRODUCTS. 


BD, BBR... cc sccccccccccc GARGS 
15.00 

t 17.00 
Pork feet, 200-Ib. 50 
Pork tongues, 200 
Lamb long cu 


Lamb tonbece, seat cat, Bee! 


OLEOMARGARINE. 


White animal fat margarines in 1-Ib. 
cartons, rolls or pas, f.0.b. eee 





15 
Nut, 1-lb. cartons, f.0.b. Chicago....... ou 
(30 a LS, 5" "solid packed” tubs, le 
Pastry, 60-Ib. tubs, f.o.b. Chicago...... @12 
LARD. 
Prime steam, cash (Bd. Trade).... ) 7.45 
Prime steam, loose (Bd. Trade)..... g 7. 7% 


Kettle rendered, tierces, f.o.b. Chgo. | Be, 


Refined lard, tierces, f.0.b. Ch 3% 
Leaf. kettle rendered, pryssrieey fob. 

CNS i siik cd bWos 0k dh aohss dhe dee @ 10 
Neutral, in tierces. f£.0.b. Chicago. 


Compound, vegetable, tierces, c.a.f.. 


G's 


OLEO OIL AND STEARINE. 
H 
: 


Prime No. + oleo Ms Ascvankeevaviel Gis 
Wee BD MR Gli vin nncs ddconceeuawe 

Prime = WD WNOO Oi sc avecccncacedcceus 

Prime olee stearine, edible............. 7% 


TALLOWS AND GREASES. 
(In Tank Cars or Drums.) 






Edible tallow, under 1% acid, 45 titre.. 4 4 
Prime packers’ tallow............... 3%@ 3 
No. 1 tallow 10% Se Facricgesptenitgipiend: 24 
No. 2 tallow, 40% f.f.a...... cc cece cece 2%@ 2% 
Choice white grease.......... = Hes | 3% 
A-White grease................ ~® 3% 
B-White grease, max. 5% acid. - 2%4@ 2 
Yellow grease, 10@15%........ _ 2n6 4 
Brown grease, 40% f.f.a............ -2 @2% 
VEGETABLE OILS. 
Crude cottonseed oil in tanks, f.o.b. 

Valley, points nom., prompt.......... 34@ 3% 
White, deodorized, in ‘pbis.. f.o.b. Chgo. 6%@ 7 
Yellow, deodorized ......2......-..0005- 6%@ 7 

ip stocks, 50% f. CMs ak canoe %@1 
Corn oil, in tanks, Sr MRE 655.0045 4%4@ 4% 
Soya bean oi], f.0.b. mills............. 44@ $4 
Cocoanut oil, seller’s tanks, f.0.b. coast 8 $3 
Refined i. bbls., f.o.b. Chi CRBAKe.c.c 6 6% 
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Retail Section 


Good Sausage Sells 


When Properly Pushed Dealer 
Gets Big Volume 


The fact that the sausage advertising 
material being used in the Chicago 
Meat Council’s advertising campaign 
actually does help to seli this product 
was definitely shown two weeks ago in 
a test of the material made in a small 
Mid-western town. 

Original details of the sausage cam- 
pagn were shifted somewhat in order 
to have bologna as the featured product 
during the two weeks which included 
Labor Day. It was thought that this 
sausage item, always popular, would be 
an especially good product to push 
over the holiday because of the large 
number of picnics usually held at tha: 
time. 

Bologna advertising material—includ- 
ing window streamers recipe cards and 
truck signs—was turnished to a small 
two-man meat and grocery store in a 
typical Iowa town. Window streamers 
were pleced in the two front windows 
of the store; recipe insert cards were 
distributed liberally over the counters 
in the stcre; truck signs were placea 
on the store truck aid two more in the 
front of the store. 

Couldn’t Get Enough Bologna. 

An increase in bologna sales was 
noted as soon as the material was put 
in use. By Thursday night the deaier 
had disposed of his entire stock of 
bologna ond was filling in with other 
“ready-to-serve” items which he had 
in his store. The increased movement 
of the ready-to-serve meats attracted 
his interest and he kept a definite 
record of his sales of these items. 

He ordered an unusually iarge 
amount of bologna en Friday in antici- 
pation of the holiday trade, but by 
Saturday afternoon he was again sold 
out. He was able to obtain more stock 
in the town, and at the close of busi- 
ness Sunday morning he was entirely 
out of belogna and had reduced his 
stock of other sausage and “ready-to- 

_ serve” meats to a minimum. 

The particular town in which this 
material was displayed is typical of 
many Mid-western towns in respect to 
demand for sausage. It is not eaten in 
large quantities, mainly because of the 
fact that the average housewife in this 
section of the country does not have a 
great deal of knowledge about sausage 
or other “ready-to-serve” meats. Conse- 
quently the advertising material fell on 
fertile soil. 

This dealer handles a good grade of 





sausage and has reported that his sau- 
sage sales have maintained some of the 
impetus the advertising material gave 
to them. 

At the present time Minced Luncheon 
Specialty is being pushed in the Chi- 
cago sausage advertising campaign. 
Beginning Monday morning, September 
28, the next-to-the-last period of the 
campaign will open during which Blood 
sausage, Head Cheese and Souse will 
be featured. The campaign will close 
in October, with Fresh Pork Sausage 
as the final item to be pushed. 

a 
NEWS OF THE RETAILERS. 

Great Western Market Co., Reed 
City, Mich., has bought the Davis meat 
market. 

Charles Joachim has bought the 
Turek Meat Market in Morristown, 
Minn. 

O. A. Mielke, New Ulm, Minn., has 
sold his meat market to Arnold W. 
Sonday. 

William Kleenboehe, jr., will open a 
retail meat store at Sixth and Marie 
ave., South St. Paul, Minn. 

Jay Obedin has bought the Kjonlvedt 
Grocery at 3rd st. and 6th ave., Minot, 
N. D. He will add a meat department. 

H. N. Nelson has bought the Matson 
Grocery at Garden City, S. D., and will 
add a meat department. 


age Raga ge has opened a retail 
meat store at 2643 South Kin Nickinnie 
ave., Milwaukee, Wis. 

Food Specialties, Inc., Raci 
has Ryey pases hg with ry: bi 
stock of 500 shares of no 
deal in meats and groceries. ne 
corporators are W. E. Blanchard 
ott Johnson and George Barton, : 

Groce’s Meat Market has been o; 
at 3111 Shattuck ave., Berkeley, (aj, 

The Wyandotte Packing House Mar. 
ket, Wyandotte, Mich., has been incor. 
porated with a capital stock of $10,099, 
OF argc he Wilson have reopened 

ine’s Market, at 1912 Hewi 
Everett, Wash. — 

The Central Cash Market, To 
Wash., has succeeded to the business 
of the Tonasket Meat Co. 

Bob’s Market, 456 Court st., Salem 
Ore., has _ been yy in connection 
with the Pickens & Haynes Grocery, 

Rose Brothers are reopeni i 
meat business in Reyes! Ween 


R. M. Marchwill has engaged in the 
meat business in Council, Ida, 


C. L. Hickey has opened the Quality 
Meat Market at 5904 California aye, 
Seattle, Wash. 


M. E. Quackenbush has purchased 


Kirkland Cash Market, Kirkland, 
Wash., from S. J. Randall. 


The Federal Meat Co. has sold the 
Boston Cash Market, 1120 Market st., 
Tacoma, Wash., to Nick Keralis, 





SAUSAGE WINDOW DISPLAY THAT WILL SELL SAUSAGE. — Jie 
Here is a suggestion for retail meat dealers who want to do more business and 


who are handy at window dressing, 
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How to Sell More Meat 


Get New Customers and Sell 
More to Those You Have 
By John H. Moninger.* 

A retailer who is interested in in- 
creasing his sales is primarily inter- 
ested in two things—getting new cus- 
tomers, and increasing the size of his 
orders to the customers he already has. 

If a retailer tries to increase each 
sale, he will find at the end of the 
week his sales will show a nice in- 
crease, While his selling expenses will 
have remained approximately the same. 

Qne way of increasing individual 
sales is through the medium of sug- 
gestive selling. After you have sold 
an order, mention to the housewife 
other items which you have in stock in 
which she may be interested. Mention 
meat to her for breakfast; there is a 
sizeable market here which remains yet 
to be tapped, although some retailers 
have been able to cash in on it. 

Sausage Always Profitable. 

The “ready-to-serve” meats offer a 
good opportunity for the retailer to in- 
crease each individual sale. They are 
not competitive products with other 
meats as a general thing, and the sale 
of boiled ham or sausage or other pre- 
pared meats to a customer, in addition 
to her order for roasts or steaks or 
stew meat, is usually just that much 
added business. 

Incidentally, the sausage department 
in a store can be made to pay a real 
profit, especially in the summer. De- 
mand for sausage is relatively good in 
hot weather, whether demand for other 
meats is good or not. It is an inex- 
pensive food, for it is low in price, 
= in food value, and has a minimum 


In some stores the sausage depart- 
ment has been made to pay enough 
profit to defray the rent of the entire 
store, and in many other stores sau- 
sage sales yield enough margin to bal- 
ance up summer business with winter 

, When sales of fresh and cured 
meats are usually somewhat heavier. 
Delivery Expense. 

One of the evils in present day meat 
tetailing is the delivery of the small 
order. Delivery expense, which is con- 
siderable in any store which gives this 

of service, can be made to pay 

as long as the orders are of a 
certain size. It is true that many re- 
will deliver a small order in 
the hope that this will give them an 
entree into a customer’s business. But 
og aoe, orders continue, the ex- 

ge too much to charge 
to advertising or good will. r 
Many stores have a minimum figure 
Ty orders, and if the amount 
of the order falls below this amount 

e a charge for delivery or 
to accept the order. Another 
Way of preventing this loss is to call 

ers at stated times during the 
bie and get them in the habit of 
uying their meat supplies for several 
days at one time. 
__"e eat meat because we like it, and 
en A talk to the Iowa Retail Meat and Food 


Association by a merchandisi expert 
of the Institute of American Meat Packers. = 


THE NATIONAL PROVISIONER 


because we know it is good for us. But 
if all the people who do not know that 
meat is good tor them were to be told 
that, and convinced of it by the proof 
we have, to the extent that they would 
buy meat, there would be enough in- 
creased business so that all of us could 
retire and play golf. 


Tell the Story of Meat. 


However, meat has been for many 
years, and still continues to be one 
of the most prominent foods in the 
diet. For that reason, a few food man- 
ufacturers having some special item 
which they wished to sell have discred- 
ited meat. Some food specialists have 
filled the minds of people with untrue 
propaganda about meat, and a man or 
woman will listen to advice about his 
diet before he will listen to almost any- 
thing else. In spite of this meat con- 
tinues to be popular, but the situation 
calls for action on the part of every 
one connected with the meat and live 
stock industry. 

Talk meat to your customers. Tell 
them that it contains protein, and min- 
erals and fat, and that many cuts are 
.gh in vitamin value. Tell them tha. 
liver is probably the best cure for per- 
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nicious anemia known by the medical 
profession, and that in addition to that 
it can be prepared in ways which are 
sure to appeal to the people to whom 
the housewife serves her meals. 


Tell them that meat is a healthful 
and nutritious food, that it is one of 
the most delicious foods available, that 
it builds good strong bodies and pure 
red blood. Tell them that history 
doesn’t name a non-meat eating nation 
which has ever ruled the world, while 
the pages of history are full of the 
names of countries made up of meat 
eating people that have held the high 
positions. ; 


No one need hesitate to recommend 
meat to his customers. The informed 
medical profession endorses its use, 
and our appetites which after all dic- 
tate our diets more than any one thing, 
tell us that a meatless meal is woe- 
fully incomplete. Sales of meat can 
be increased only as you, the contact 
men in the industry, tell Mrs. Jones 
and Mrs. Smith that meat is good for 
them, and show them how they can use 
it economically and easily, and in you 
the entire industry rests its confidence 
that this job will be well done. 








WHOLESALE DRESSED MEAT PRICES. 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on Sept. 17, 1931: 


Fresh Beef: CHICAGO. BOSTON. NEW YORE. PHILA. 
YBARLINGS: (1) (800-550 lbs.): 
Choice ..... ‘ 2 Secdubceaeaueekexncade $15.00@16.00 —s..... ees $15.50@16.50  —s.......- ss 
WI ao caciiccadzscnsuaconesestien 14.00@15.00 ‘.......... 15.00@16.00 .......-.- 
MeGIUM 2... cccccccvcccccvcccscsccees si CPR Beer ri ee reer i eee SC 
STEERS (550-700 Ibs.) : 
MMAR poeta h ocak isnkess nee eemshiOO: .<...kcsaces 14.50@16.00  14.50@16.00 
Be Re lel 130091850 1300014.90 
ry escape 9 RR 13.50@14.50 13.00@14.00 14.50@15.50 14.50@15.50 
abba ab EME Ore CARE REE «cs ve peen 12.00@14.00  11.50@13.00  12.50@15.00 13.00@14.50 











Tiga vaen ech ike che eakadon 9.00@12.00  10.00@11.50  9.00@13.00  9.50@12.00 
Ged dS DOPIRGMS boas s Calakadeoks 7008 9.00 9:00610.00 8. 9.00 S008 9.50 
cows: 
Good 00@ .50@10.00  10,00@11.50 9.00@10.00 
Median 2, EGOS 850@7o's0 Boog 8.80 —-8.00@ 9.00 
Donte cakidenssneeadseenic os 6.00@ 7.00 7.50@ 8.50 6.00@ 8.00 7.00@ 8.00 
Fresh se: ! ov Calf Carcasses 
" 00@ .00@17. 17.00@19.00  15.00@16.00 
on. NOS ARR I A EN 13.00615.00 1a oo pié.00 15.00@18.00  14.00@16.00 
Medium ..........ccccccccccccccccce, 12,.00@14.00  12.00@14.00  13.00@15.00 —11.00@13.00 
RUMNIMR. oe G.au co 0 cusaciakbsccaeesetenies 11.00@12.00 11,00@12 00 12.00@13.00  10.00@13.00 
Ohotee , : Ge bod ebed vcicbnno aeaeeions 11.00@12.00 _—s.......... 13. 16.00  12.00@13.00 
ME oy hive tnscdedsosdaacaancdacucse 10.00@11.00  12.00@13.00  11.00@13.00 11.00@12.00 
MI. io Gases ccvanastankaccrenccs 8.00@10.00 16. 09@13.00 10.00@11.00  10.00@11.00 
GE whiicnicscnecovdeascheceanues 7.00@ 8.00 9.00@10.00 8.00@10.00 8.00@10.00 
Fresh Lamb and Mutton: 
LAMB (88 lbs. down): 
holes ? 00 14.00@16.00  14.00@16.00  15.00@16.00 
Good .00 13. 15.00 12. 15.00 -00@15. 
] 00  10.00@13.00  11.00@13.00  12.00@13.00 
( 00 8.00@10.00 9.00@11.00  10.00@12.00 
LA 
( 00 14.00@16,00 14.00@16.00  15.00@16.00 
( "00 13.00@15.00 -50@15.00  13.00@15.00 
] 00  10.00@13.00  11.00@13.00  12.00@13.00 
( 00 — 8.00@10.00 11.00  10.00@12.00 
* LAMB (46-55 Ibs.) : 
ice .00 12.s0@15. 00 14.00@15.00  14.00@15.00 
4.00 12.00@14.00  12.50@14.00 13.00@14.00 
MUTTON (Ewe) 70 lbs. down: era ait ae ms 
Medium 6.00 Ay 4 8.00 Boog 7.00 7. 8.00 
4.00 5.00@ 6.00 4. 5.00 6.00@ 7.00 





SOPH e ee erenerereseeeeeseees 


1 
yoru’ 


6.50@ 8.00 
5. 5.50 
. 8.5010.00 


Includes heifer yearlings 450 pounds down at Chicago. (2) Includes ‘‘skins on’’ at New 
and Chicago. (8) ‘Includes sides at Boston and Philadelphia. 
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New York Section 


HENRY C. BOHACK PASSES ON. 


Henry C. Bohack, pioneer meat and 
grocery chain merchant, and an out- 
standing figure in food merchandising 
in the United States, passed away at 
his home at Kew Gardens, Long Island, 
on Thursday, September 17, at the age 
of 66 years. Death was sudden and 
unexpected, and was due to heart 
failure. 

Mr. Bohack was beloved wherever he 
was known, even among his most ag- 
gressive competitors. He was a philoso- 
pher and a gentleman, as well as a 
shrewd merchant. His talk at the pack- 
ers’ convention at Atlantic City a few 
years ago (see THE NATIONAL PRO- 
VISIONER, October 22, 1928) was a mine 
of fact and a gem of humor. An in- 
terview given by him not long ago to 
THE NATIONAL PROVISIONER, appearing 
on another page of this issue, once more 
reveals his philosophy of merchandising 
and some of the reasons for his suc- 
cess. 

A native of Hanover, Germany, Mr. 
Bohack came to the United States in 
1882 and landed here penniless and 
friendless. His first job was in a neigh- 
borhood grocery where he earned $7 a 
month and had the privilege of sleeping 
in the store. That was the beginning 
of his career as a grocer. Today his 
chain includes grocery and meat stores, 
and is reported to be doing a $50,000, 
000 a year cash business. 


fe 


JOSEPH CONRON GOES QUICKLY. 

Joseph Conron, president of Conron 
Bros. Company, leading New York 
wholesale meat and provision dealers, 
passed away suddenly September 10 in 
Grand Central station, New York City, 
on his way to his summer home at 
Ridgefield, Conn., where he planned 





spending the week-end with his family. 


Mr. Conron was born in New York 
City 64 years ago and was in busi- 
ness there for 43 years. The business 
began as a partnership under the firm 


name of Joseph and John E. Conron. © 
The company was incorporated in 1892 | 


and since that time has operated under 
the name of Conron Bros. Company, 
with Joseph Conron as president. John 
Conron passed away about a year ago. 


Mr. Conron is survived by his widow, 
Mrs. Cecilia Dyer Conron, a son, Ray- 
mond Dyer Conron, who is an officer 
of the company, and a daughter, Mrs. 
James Butler, jr. Funeral services were 
held from the late residence, 19 East 
98rd st., on Saturday, Sept. 12, with 
interment at Woodlawn cemetery. 

The business of Conron Bros. Com- 
pany will continue as usual. Joseph 


‘Conron was a capable executive and he 


leaves an organization thoroughly de- 
termined to carry on the Conron name 
and business to further successes. 


AMONG RETAIL MEAT DEALERS. 


The first business meeting of Brook- 
lyn Branch on Thursday of last week 
was most interesting, dealing almost 
entirely with business discussions. The 
members are eagerly anticipating the 
first Brooklyn-Jamaica interbranch 
meeting September 24th in the K. of C. 
Institute, 81 Hanson place, Brooklyn. 
Anton Hehn will be the chairman. 
Some of the speakers are attorney A. 
Kaufman, state president D. Van 
Gelder, Frank Burck, Albert Rosen and 
some city officials. 


A meeting of routine business only 
was held by the South Brooklyn 
Branch Tuesday evening this week. 
The vacationists from this branch are 
returning. Among these are past presi- 
dent Joseph Rossman who has spent 
the summer with his family at Sheeps- 
head Bay and Steve Kettle who has 
— sojourning in Europe with his 
wife. 


The meeting of the Ladies Auxiliary 
on September 10th at Hotel McAipin was 
a sort of round table conference. Talks 
on the various summer events were 
heard. A social will be held on Sep- 











ALWAYS READY TO HELP. 
This was Joseph Conron, president of 
Conron Bros. Co., at trade conventions 
and elsewhere. Always a kind word and 
a ready smile, whether for employees or 
competitors. He will be missed. 
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+ sommes 24th at which time Mrs, @ 
ernquist and Mrs. Anto: be 
be the hostesses. _—_ 


Washington Heights Br 
meeting Wednesday evening ] ray. : 
when secretary Max Haas gave a re 
port of the proceedings at the con. 
vention of the national association ; 
West Baden in August. ” 


After the Brooklyn meeti ; 
dent Anton Hehn remarked “Monet 
Burck, Lehner and Rosen looked 
younger than ever, having evidently 
found the elixir of youth during the 
summer. 


Mrs. Chris Roesel, wife of past presi- 
dent Jamaica Branch, is spending g 
month at Budd Lake, N. J., recuperat- 
ing. 


The many friends of Mrs. Al i 
Matteo, recording secretary <= 
Auxiliary, will be glad to learn she is 
convalescing. 


Mrs. Anton Hehn is taking os 
vacation. This time at Monticello, N.Y, 





NEW YORK NEWS NOTES, 


G. E. Eckhouse, purchasing depar 
ment, Wilson & Co., Chicago, ' 
a in New York during the 
week. 


Bd 





C. H. Smith and W. J. Wilson, both 
of the branch house depart ae 
J. Y. Marshall, produce department, 
Swift & Company, Chicago, visited 
New York for several days this week. 


H. G. Rosenberger, purchasing agent, 
United Dressed Beef Company, and 
Mrs. Rosenberger are spending a few 
weeks at Ogdensburg, N. Y. 


Clyde House, meat grader, New York 
office U. S. Bureau Agricultural Eeo- 
nomics, has just returned to his duties 
after attending the funeral of his 
mother at Kansas City. 


Vice president H. G. Mills, Armour 
and Company, Chicago, visited the 
plant of the New York Butchers 
ug Meat Company during the past 
week. 


Meat, fish, poultry and game seized 
and destroyed in the city of New York 
by the Health Department during the 
week ended Sept. 12, 1931, were as fol 
lows: Meat—Brooklyn, 24 lbs.; Mam 
hattan, 254 lbs.; Bronx, 21 lbs.; Queens 
1 Ib.; total, 300 lbs. Fish— x, 
Ibs. Poultry and Game.—B 
Ibs.; Manhattan, 119 lbs.; Bronx, My 
total, 125 lbs. 

Eetbatew’ ‘cents 


When in need of expert packinghouse 
workers watch the classified pages # 
THE NATIONAL PROVISIONER. : 





















Adolt Gobel, lnc. 


Wholesale Provisioners 


Hams, Bacon, Frankfurters, Meat Loaves, 
Bolognas, Sausages, Tongue, Lard 





y ADOLF GOBEL, Inc. Execute leven Avene 
Penn., 
Branches in Detes, Peers, ere 
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o make really 
superior 

sausage seasoning 
it is necessary 

to know 

how to make 


good sausage 


The Man Who The principals of this con- 

Knows cern know how to make 

BOTH. Packers all through 

the industry recognize their 

ability as expert sausage- 

makers. This accounts for 

the wide acceptance of H. J. 

Mayer sausage seasoning. 
Makers of the ‘genuine H. J. Mayer Special 
Frankfurter, Bologna, Pork Sausage (with 
and without sage), Braunschweiger Liver, 
| Summer (Mettwurst), Chili Con Carne, Roula- 


den Delicatessen and Wonder Pork Sausage 
Seasonings 


| H. J. MAYER & SONS CO. 
6819-27 S. Ashland Ave., Chicago 
Canadian Plant, Windsor, Ont. 


IBRUSHES | 


Refill or New for the 
Meat Packing and Allied Industries 


Barrel Washing Machine Brushes 

Vat Washing Machine Brushes * Beef 

Casing Sliming Machine Brushes 

Government Die Pad Brushes * Foun- 

tain Brushes * Wire Brushes * Push 

Brooms * Sausage Brushes * Scrub 
Brushes 


HAISLER BROS. CO. 


740 N. Franklin St. Chicago, Ill. 





The Man You 
Know 

















aid of the correct package 

















ML  - NOS 


BURLAP 
STOCKINETTE 
COTTON 


E.S.HALSTED €CO..Inc. 


64 PEARL ST. NEW YORKCITY 
Joseph Wahiman, Dept. Mégr. 








(Formerly with Armour — Compan 
Makers of Quality Bags Since 1876 ys 








SYolle MI Melactoli-lamm ZellUlut= 


and in less time by the 





Familiar names— accepted names—advertised 
names are placed definitely on the Nation's 
food shopping list with the help of the cor- 
rectly designed, properly shaped, attractively- 
colored package. The right package suggests 
quality —it completes the sale without the aid 
of the spoken word. Our inner knowledge of 
the meat packer's merchandising problems is 
being used daily by packers who are keen to 
open new avenues of sales. We are eager to 
demonstrate how much we can do to lift some 
of your products out of their present limited 
sales circle. Our thoughtful , intelligent special- 
ized package service can be of value to you. 


ESPECIALLY-BUILT PACKAGES FOR SAUSAGE MEAT 
— LARD — CHIL! CON CARNE — FROZEN FRUITS 


cette Lets 


The Package That 
Sells Its Contents 


ono Cervice 


NEWARK NEW JERSEY. 
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THE NATIONAL PROVISIONER 


NEW YORK MARKET PRICES 


Bulls, 
LIVE CALVES. 


Vealers, good to choice 
Vealers, fair to good 


LIVE LAMBS. 


Lambs, good to choice 
Lambs, medium 
Lambs, culls 


LIVE HOGS. 


Hogs, 160-220 lbs 


DRESSED HOGS. 


Hogs, hea nnas beh pebatebh doeveckes's 
Hoge, 180 ibs... euheoeee 
Pigs, 80-140 Ibs 

DRESSED BEEF. 


CITY DRESSED. 


Choice, native, heavy.......eesesecees-1T 
Choice, native, uae. vorveccoccssocs cede 
Native, common fair 


Native steers, 
or ge a. year! 
Good to ice heifers. 


oe *E 
8 ibe. avg....... 
6 ibs. qe ““eapeebentane | 
Shoulder clods g6 We re. 220002 080 


DRESSED VEAL. 


Dw eenvececeeecesncrseerecenceeees ed 


DRESSED SHEEP AND LAMBS. 


1 18 


Pork 
Pork wry regular 50% lean...... 8 


SMOKED MEATS. 


8@10 lbs. avg 
+4 Ibs. 


FANCY MEATS. 


Fresh steer tongues, untrimmed.. 
Fresh steer tongues, |. ees 
preceeaae. 


vil 


B 


Li 
Oxtails .. 
Beet hanging tenders. . pease specncenes 


Lamb fri 
BUTCHERS’ FAT. 
g .80 per cwt. 
ewt. 


60 per 
@ 01% per lb. 
@ .85 per cwt. 


GREEN CALFSKINS. 

5-9 914-12% 12%-14 14-18 18 up 
Prime No. 1 veals....7 1.05 1.10 L135 1.75 
Prime No. 2 veals....5 -85 .85 90 1.50 
Buttermilk No. 1..... 75 -80 
Buttermilk No. 2. 55 -60 -65 
Branded grubby. 35 
Number 3 


” sveesate 
at 


Creamery, extra (92 score) 
Creamery, firsts (88 to 89 score) 
Creamery, seconds (84 to 87 score) 
Creamery, lower grades 


EGGS. 


Extra dozen 
Extra, firsts, dozen 
Firsts .. 


LIVE POULTRY. 


Fowls, colored, fancy via express....... 
Fowls, Leghorns, fancy, via express.... 


DRESSED POULTRY. 
FRESH KILLED. 


a gage to box—fair to 


Western, 30 to 35 Ibs. to dozen, Ib...1 
Fowls—fresh—dry pkd.—12 to rg 


2 Ibs. . 
30 to 35 lbs. to dozen, lb... 


Chickens, fresh, 12 to box, prime: 
Broilers, under 17 Ibs............--.-29 @ 


Ducks— 
Long Island 


Squabs— 
White, ungraded, per Ib...........+.. 25 


z= 
‘oung toms, choice.... aa 
Young hens, choice..... ocboue 
Fowls, frozen—dry. pkd.—i2 t to onecoue to fcy.: 
Western, 60 to 65 Ibs., per Ib........26 
Western, 48 to 54 Ibs., per Ib........25 
Western, 43 to 47 Ibs., per Ib 


a 
BUTTER AT FOUR MARKETS. 


Wholesale prices of 92 score butter at Chicago, 
New York, Boston and Philadelphia, week ended 
September 10, 1931: 

Sept. 4 5 7 8 9 
.-29% 29% Holiday 20% 30 
ork.31 31 Holiday 3 
| 31 Holiday 3 
a 32 Holiday 32 

Wholesale prices carlots—fresh centralized but- 
ter—90 score at Chicago: 

29 29 Holiday 29 29 2814 

Receipts of butter by cities (tubs): 

This Last Last -—Since Jan. 1.— 

week. week. year. 19381. 1930. 
Chicago. 36,565 30,672 31,283 2,415,195 2, 394,176 
N. ¥.... 48,753 49,419 52,250 2;708, 7328 2;696,572 
Boston.. 16,140 14,856 10,392 816,243 933, 080 
Phila.... 13,275 . 14,771 875,292 813,633 


Total 109,733 111,813 108,696 6,810,058 6,737,471 
Cold storage movement (lbs.): 





Same 
In Out Onhand week-day 
Sept. 10. Sept. 10. Sept. 11. last year. 
Chicago ... 36,975 297,568 .806,012 30,772,082 
375,201 17,128, 391 
93,851 10,956,552 
68,330 2,616,287 5,054,369 


Total ...398,720 834,950 42,993,931 68,911,304 











September 


FERTILIZER MA‘ 
BASIS NEW YORK D 
Ammoniates. 


Fish 
mia, 10% B. P. L....ccesuccasue 
nk Soper aa 
y ~~ &N 

Sods Nitrate in bags, 106 foe. saa 
‘anka ground, mmonia, 
15% B. bulk peri: 
Tankage, cnomeae 9@10% ammo. 


Phosphates. 


Wesson, bone meal, steamed, 
os ee. Dee wrth ae a, 2 
me meal, raw, India, 4% and 
bags, per f.. a 
Acid phosphate, Soul, f.o.b. Balti- 
more, per ton, 16% oeececcces 


Potash. 


Manure salt, 20% bulk, soe 
Kalnit, 14% buik, per A bras al 
Muriate in bags, basis 

Sulphate in bags, 


sees 


Cracklings, 50% unground,.......... 
Cracklings, 60% unground.........., 


BONES, HOOFS AND 
Round shin bones, avg. 48 to 50 Ibs., 


wr = a, wn 6 ae 
at shin bones, avg. to Ibs., 
per 100 rome Reale litginey 
red or striped hoofs, per ton..... 
100: eee eeeeseeees 
= avg. 85 to 90 Ibs., 


100 ine bo eee 


Horns, according to grade......... 
fe 


MEAT IMPORTS AT NEW 


For week ended September 


Point of 
origin. 


Canada—Sausage 
Canada—Bacon 
Denmark—Liverpaste 
ingland—Ham 
Germany—Sausage . 
Germany—Ham .... 
Germany—Bacon ... 
Holland—Ham 
Ireland—Bacon 
Treland—Ham 
Norway—Meat balls 


Lincoln Farms 
Corporation 
Collectors and Renderers 


Somme FAT 


Manufacturer of Poultry 
Office: 407 E. ITY : 
NEW YORK C 

Phone: Caledonia 0114 








Factory: Fisk St., Jersey City, ! 


Emil Kohn, 








Specialists in skins of 
consignment. 


mation gladly Fuvathed, 


Office and Warehouse 
407 East 31st St.. 
’ N. ¥, Bs 
NEW YORK, . 
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